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Merhaba,

Strategy Dergisi’nin beginci sayisi ile birlikte 2015 yilina
“merhaba” diyoruz ve hepinize saglik, mutluluk dolu bir
yil diliyoruz. Bu yepyeni yilin ilk sayisinda yine sektorel
gelismelere 151k tutacak bir icerikle kargimzdayrz.

Hepimizin ¢ok yakindan takip ettigi gibi Ekonomi Bakan-
I1g1 ve Tiirkiye Ihracatgilar Meclisi (TIM) koordinasyonun-
da “Tiirkiye Markas1” calismalar1 tamamlandi. “Discover
the Potential” slogani ve Tiirkiye’yi anlatan 8 ayr1 motiften
olusan logosuyla yaratilan Tiirkiye Markasi, bu sayimizin
kapak konusu oldu. Tiirkiye’nin kendini diinyaya yeniden
anlattig1 bu projenin detaylarina yer verdigimiz caligma-
mizda Tiirkiye’nin marka degerine dair de bircok bilgi
bulabilirsiniz.

Dergimizin bu sayisinda analiz béliimiinde ise, yabanci
iilke vatandaslarinin Tiirkiye’de gayrimenkule olan ilgisini
aragtirdik. 2012 yihnda yapilan yasal diizenleme ve 2013
yilinda Tiirkiye’de gayrimenkul sahibi olan yabancilara 1
yil siireyle oturma izni verilmesiyle birlikte ivime kazanan
yabancilara konut satigi, bugiin, s6z konusu sektdre 6nemli
Olciide hareket getirdi.

Kiiresel isinmanin etkilerinin gitgide daha fazla hissedil-
digi diinyamizda yeni, yerli ve yenilenebilir kaynaklara
yonelmek zorunlulugu her gecen giin artiyor. Bu sayimiz-
da en 6nemli yenilebilir enerji kaynaklari olan riizgar ve
giinesin Tiirkiye’deki gelisimini anlatan bir calisma yaptik.

Istanbul’un marka binalar yaz1 dizisinde bu sayimizda
Tekfen Tower’a yer verdik. Lezzet boliimiinde ise, sizi 23
bin metrekarelik bir mutfakta birbirinden giizel lezzetler
hazirlayan Cakes&Bakes markasi ile tamstirtyoruz. Yerli-
yabanci bircok sirketle calisan Cakes&Bakes’in {iretim gefi
Ertan Korkmaz ile gerceklestirdigimiz keyifli roportajda
pastacihigin inceliklerini kesfedebilirsiniz.

Her sayisinda daha degisik yerlere degindigimiz dergimiz-
de bu sayida, sizi Makedonya’nin bagkenti Uskiip ve Eski
Istanbul’u 6zleyenler i¢in Kuzguncuk’ta keyifli bir geziye
cikardik. Dolu dolu bir icerikle hazirladigimiz Strategy
Dergisi’'nin bu sayisini da keyifle okumaniz diliyoruz.

Saygilarimla,

H. Deniz Bilecik
Genel Yayin Yonetmeni

Hello,

We say “Hi” to the year 2015 with the fifth issue of Strategy
Magazine and we wish you a healthy and happy year. In this
first issue of the new year, we are back with contents to cast
light upon the sectoral developments.

As we all follow closely, the studies for “Turkey Brand”

were completed under the coordination of the Ministry

of Economy and Turkish Exporters Assembly (TIM). The
Brand with the motto “Discover the Potential” and the logo
consisting of 8 distinct motifs representing Turkey is the
cover story of this issue. In our study dealing with this project
which aims to retell the world about Turkey, you can also
find much information on the brand value of Turkey.

In the analysis section of this issue, we studied the interest

of foreign nationals in the real estate in Turkey. The sale of
housing to foreign nationals, which accelerated with the legal
arrangements in 2012 and the opportunity for the foreign
nationals owning real estate in Turkey to receive a residence
permit for 1 year, brought heat to the sector in question.

The necessity to find new, domestic and renewable sources
gets higher each day in today’s world where the effects of
the global warming are felt more and more. In this issue, we
also studied the development of two of the most important
sources of renewable energy, wind and solar energy in
Turkey.

In the article series about the brand buildings of Istanbul,
we introduce you Tekfen Tower. In the cuisine section, we
introduce you Cakes&Bakes, which prepares wonderful
tastes in a kitchen of 23,000 square meters. In the cheerful
interview with Ertan Korkmaz, the production chief of
Cakes&Bakes, which work with many domestic and foreign
companies, you will discover some fine details on pastry.

This issue of our magazine, which takes you to different
destinations each time, takes you to a nice trip in Skopje, the
capital of Macedonia, and in Kuzguncuk for those who miss
the O1d Istanbul. We hope that you enjoy the current issue of
Strategy Magazine prepared with carefully selected relevant
content as usual.

Regards,

H. Deniz Bilecik
Editor in Chief
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"Discover the Potential” ile diinyaya yeni bir teklifte bulunurken kendi insanina da
potansiyelinin farkina varmast icin cagri yapiyor. Diinyaya sadece Tiirkiye'yi degil
ait oldugu medeniyetin hikayesini anlatmayi hedefleyen bu proje, diinyaya birlikte

kazanmanin ne kadar degerli oldugunu bir kez daha hatirlatiyor.

Having set out with a strong and assertive 2023 vision, Turkey invites its own
people to hecome aware of their potential while putting forward a new offer
for the world with its brand country concept of "Discover the Potential”. This

project reminds the world how valuable achieving together is, aiming at telling

the whole world not only about Turkey, but also the story of the civilization from

which it originated.
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GORUNDM/ VIEW

(DHMI) Genel Miidiirliigii, Eyliil

ayina ait havayolu yolcu ve ucak
trafigi istatistiklerini acikladi. Buna gore,
Eyliil ayinda havalimanlarindaki toplam
ucak trafigi, bir 6nceki yilin ayni ayina
gore ic hatlarda yiizde 4,9 artarak 67 bin
579’a ulagti. Dig hatlarda bu rakam, yiizde
5,3 artigla 61 bin 614’ii buldu. i¢ hatlar ve
dis hatlar toplaminda ise, yiizde 5,1 artis
goriildii ve ucak trafigi 129 bin 193 oldu.

S6z konusu dénemde havayolunu

tercih eden yolcu sayisinda rekor kirild:
ve tiim havalimanlarinda gecen seneye
oranla yiizde 6,4’liik bir artigla toplam 16,9
milyon yolcuya hizmet verildi. Bu kapsam-
da ic hat yolcu sayis1 yiizde 6,6 artarak 7
milyon 627 bin 085’1 buldu. D1g hat yolcu
sayisl ise yiizde 6,2 artigla 9 milyon 208
bin 999’a ulast1.

Devlet Hava Meydanlar Isletmesi

UCAK TRAFIGiNDE BUYUK ARTIS
AIR TRAFFIC SCALES UP MASSIVELY

Devlet Hava Meydanlan isletmesi (DHMI)  The figures announced by the General Directorate of State
Genel Miidiirligii'niin agikladig Eyliil ayi rakamlariugak  Airports Authority (DHMI) for September indicate a steady

ve yolcu trafiginde istikrarh bir artis oldugunu gosteriyor.  growth in aircraft and passenger traffic.

Authority (DHMI) announced aircraft and

passenger traffic statistics for September.
Accordingly, overall domestic aircraft traffic
at airports in September increased by 4.9% in
comparison to the corresponding month in the
previous year and reached 67,579. This figure
increased up to 61,614 in international flights,
with a 5.3% growth. International and domestic
flights together displayed an increase by 5.1%
and aircraft traffic reached 129,193.

The number of passengers preferring airway
transport broke a record in the relevant period,
and airports totally served a number of 16.9
million passengers with a 6.4% growth in
comparison to the previous year. The number of
domestic passengers grew by 6.6% and scored
7,627,085 within this framework. The number
of international passengers, on the other hand,
reached 9,208,999 with a 6.2% growth.

General Directorate of State Airports

Mersin Limani
Genigleme Projesi
Tanitildi

Mersin Limani Genigleme
Projesi’nin tanitim toreni
Istanbul'da gerceklesti.

lan ve toplam 160 milyon

dolar yatirim yapilmasi
planlanan Mersin Limani
Genigleme Projesi’nin tanitim
téreni Istanbul’da yapildi. T6-
rene, Akfen Holding Yonetim
Kurulu Bagkan1 Hamdi Akin,

Eyliil ayinda temelleri at1-

he introductory ceremony
Tfor the Expansion Project

of Mersin Port, foundations
of which were laid in September,
and for which an investment
worth $160 million is being
planned, took place in Istanbul.
The Chairman of Akfen Holding
Executive Board Hamdi Akin, the
Regional CEO Europe, Mediterra-
nean at PSA David Yang, the CEO
at Akfen Holding Siiha Giicsav,
General Director of Mersin
International Port Ibrahim Hakki
Tas and senior executives of PSA,
Akfen and MIP attended the cere-
mony. The largest container ships

PSA Akdeniz Avrupa CEOQ’su
David Yang, Akfen Holding
CEO’su Siiha Gii¢sav, Mersin
Uluslararasi Limani’nin Genel
Miidiirii ibrahim Hakki Tas ile
birlikte PSA, Akfen ve MIP’in
iist diizey yoneticileri katild1.
Mersin Limani Genisleme
Projesi’nin tamamlanmasinin
ardindan 400 metre uzun-

lugunda ve 16 drafta sahip
diinyanin en biiyiik konteyner
gemileri Mersin Uluslararasi
Limanr’na yanagma imkéani
bulacak. Bir bucuk yilda
tamamlanmasi planlanan
yatirimla birlikte Mersin Ulus-
lararas1 Liman1’nin mevcut 2
milyon TEU’luk kapasitesi 2,6
milyon TEU’ya yiikselecek.

Expansion Project
of Mersin Port

was introduced

The introductory ceremony
for the expansion project
of Mersin Port was held in
Istanbul.

around the world with 400 m
length and 16 drafts will be able to
berth at Mersin International Port
when the Mersin Port Expansion
Project is completed. The current
2 million TEU capacity of Mersin
International Port will reach 2.6
million TEU with the investment
planned to be completed in one
and a half year.
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iirkiye ile Ingiltere ara-
T sindaki siyasi, ekonomik
ve kiitiirel iligkilerin

gelistirilmesi amaciyla 2011
yilinda kurulan Tiirk-Ingiliz
Tathdil Forumu’nun dor-
diicii toplantis1 bu y1l 28-30
Kasim 2014 tarihleri arasinda
Istanbul’da gerceklestirildi.

Dis Ekonomik iligkiler Ku-
rulu (DEIK) Ingiliz ig. Konseyi
ve Akfen Holding Yonetim
Kurulu Uyesi Pelin Akin’in
organizasyon sorumlusu
oldugu Tiirk-Ingiliz Tathdil
Forumu’na, 11. Cumhurbas-
kam1 Abdullah Giil, Ingiltere
Kraliyet Ailesi’nden Prens
Andrew, ingiltere eski Di-
sisleri Bakani Jack Straw ve
Kiiltiir Turizm Bakanm Omer
Celik basta olmak iizere her iki
iilkenin is, siyaset, akademi,
medya ve sanat diinyasin-
dan 120’den fazla iist diizey
isim katildi. Bununla birlikte
Tatlidil Forumu’nun 30 Kasim
2014 tarihinde Le Meridien
Hotel’de diizenledigi galaya
yemegine 12. Cumhurbagkani
Recep Tayyip Erdogan da
katilarak bir konugma gercek-
lestirdi.

TI_\_TLIDiL FORUMU'NDA
KURESEL MESELELER KONUSULDU

Bu yil dordiinciisii diizenlenen Tiirk-Ingiliz

Tathdil Forumu, is, siyaset, akademi, medya
ve sanat diinyasindan bircok iist diizey ismi
hir araya getirdi.

IS ADAMLARI iGIN
BIREBIiR GORUSME
FIRSATI YARATILDI
Tathidil Forumu’nda bu yil
anayasa, enerji, saglk ve
bélgesel sorunlar gibi konu
basliklar ele alindi. Chatham
House kurallarinin gecerli
oldugu panellerde, baskanlik
sistemi, parlementer sistem,
iskogya referandumu, ISiD,
Irak, Suriye, Libya ve Iran,
Rusya-Ukrayna ¢atismast,
Balkanlar ve Kafkaslar gibi
farkli alanlarda konular
konusuldu. Buna ek olarak, bu
yil Tathidil Forumu’nda bir ilk
gerceklestirildi ve is adamlar1
icin birebir goriisme firsatlar

yaratildi.

Akfen Yonetim Kurulu Uyesi Pelin
Akin, Tathidil Forumu'nda
organizasyon sorumlusuydu.

Pelin Akin, member-of Akfen Holding
Executive Board was in charge of the
organisation of the Tathdil Forum.

GLOBALISSUESWERE
ADDRESSED IN THE TATLIDIL
FORUM

The 4" Turkish-British Tatlidil Forum gathered together
many prominent individuals from the worlds of business,
politics, academia, press and art.

he fourth meeting of
T Turkish-British Tathdil
Forum, established in 2011
with a view to deepen economic
and cultural relations between
Turkey and Britain, was held on
November 28-30, 2014 in Istan-
bul. More than 120 prominent
individuals from the worlds of
business, politics, academia,
press and art of both countries,
mainly the 11" President of Tur-
key Abdullah Giil, Prince And-
rew of the British Royal Family,
former Minister of Foreign Affa-
irs of Britain Jack Straw and the
Minister of Culture and Tourism
of Turkey Omer Gelik, attended
the Turkish-British Tatldil Fo-
rum; and Pelin Akin, member of

the Foreign Economic Relations
Board (DEIK) British Business
Council and Akfen Holding
Executive Board was in charge
of the organization. Furthermo-
re, the 12% President of Turkey,
Recep Tayyip Erdogan attended
and gave a speech at the gala
dinner organized by the Tathdil
Forum on November 30, 2014,
at Le Meridien Hotel.

ONE-TO-ONE CONTACT
OPPORTUNITIES
CREATED FOR BUSINESS
PEOPLE

The Tathidil Forum addres-
sed topics such as the consti-
tution, energy, healthcare, and
regional issues this year. Various
subjects such as the presidential
system, parliamentary system,
Scottish referendum, ISIS,
Iraq, Syria, Libya and Iran, the
Russian-Ukrainian conflict, the
Balkans and Caucasus were dis-
cussed in the panels moderated
according to Chatham House
rules. In addition, the Tathdil
Forum witnessed to a first in
this year, whereby one-to-one
contact opportunities created for
business people.
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I7 Milyonu
Askin Kisi
Turkiye'yi
Ziyaret Etti

2014 yil tigiincii
ceyreginde, turizm
gelirinde yiizde Il oraninda
bir artig yagandi.

iirkiye Istatistik
T Kurumuw’nun (TUIK),

2014 yih {iciincii ceyrek
turizm istatistikleri actklandu.
Buna gore, Tiirkiye’de Tem-
muz, Agustos ve Eyliil aylarin
kapsayan iiciincii ceyrekte,
turizm gelirleri bir 6nceki yilin
ayni ceyregine gore yiizde 11
artt1 ve 12 milyar 854 milyon
373 bin dolar1 buldu. Bu
gelirin yiizde 81,8’ yabanci
ziyaretcilerden, yiizde 18,2’si
ise, yurt disinda ikamet eden

vatandag ziyaretcilerden elde
edildi. Bununla birlikte verilere
gore, bu ceyrekte yabancilarin
ortalama harcamasi 712 dolari,
yurtdisinda ikamet eden vatan-
daglarin ortalama harcamasi
ise, 963 dolar oldu.

Verilere gore, 2014 yilinin
iiclincii ceyreginde Tiirkiye’den
cikis yapan ziyaretci sayisinda,
bir 6nceki yilin ayni ceyregine
gore yiizde 6,4 artig goriildii
ve 17 milyon 84 bin 13 kisi
Tiirkiye’den cikis yapmus oldu.

he tourism statistics of the
T Turkish Statistical Institute

(TUIK) in the third quarter
of 2014 have been announced.
Accordingly, the tourism rev-
enues in Turkey have increased
by 11% in the third quarter
covering July, August and Sep-
tember compared to the same
quarter of the previous year and
reached to USD 12,854,373,000.
Of such revenues, 81.8% were
obtained from the foreign
tourists and 18.2% from the

More Than [7
Million People Have
Visited Turkey

Inthe third quarter of 2014,
there has been an Il % increase
in the tourism revenues.

Turkish citizens living abroad.
Furthermore, based on such
data, average spending of the
foreigners has become USD
712 and average spending of
the citizens residing abroad has
become USD 963.

Based on the data, the
number of visitors going abroad
from Turkey has increased by
6.4% compared to the same
quarter of the previous year and
thus 17,084,013 people have
gone abroad from Turkey.

kfen Holding, 2014
Aylhmn ilk 9 ayina ait

olan finansal sonuclarini
acikladi. Buna gore, deniz
yolu tasimacilig1 ve liman
igletmeciligi, havaliman is-
letmeciligi, sehir otelciligi, su
imtiyazlari, altyapi ve enerji
gibi sektorlerde yatirimlar:
bulunan Akfen Holding, bu
dénemde 84 milyon TL cirosu
oldugunu acikladi. Net kar
18 milyon TL olan Akfen
Holding’in Faiz Amortisman
ve Vergi Oncesi Kar'1 (FA-
VOK) 20 milyon TL, FAVOK
marj1 ise yiizde 24 olarak
gerceklesti.

AKFEN HOLDING'DEN
9 AYDA I8 MILYON TL NET KAR

Akfen Holding, Ocak-Eyliil 2014 doneminde 84 milyon TL
ciro, 18 milyon TL net kar elde etti.

Diger yandan, bagh ortak-
Iiklar ve 6zkaynak yonetimiyle
konsolide edilen istiraklerin
tiimii dikkate alinarak ba-
kidiginda Karasular HESte
gerceklesen hisse satislarina
gore diizeltildiginde, Akfen
Holding’in cirosu bir nceki
yilin ayni1 dénemine gore yiizde
23 artig ile 921 milyon TL olarak
gerceklesti. Bununla birlikte
FAVOK, yiizde 24 artig ile 316
milyon TL’yi; FAVOK marji,
ylizde 34°(i; aktif biiyiikliigii ise,
yiizde 8’lik artis ile 5,9 milyar
TL’yi buldu. Akfen Holding’in
toplam yatirim miktari ise, 238
milyon TL’ye ulagt.

AKFEN HOLDING DECLARED NET PROFITS
WORTH TRY 18 MILLION IN 9 MONTHS

Akfen Holding recorded a turnover of TRY 84 million and
net profits worth TRY 18 million in the period of January-

September 2014.

kfen Holding declared the

financial outcome for the

first 9 months of 2014. Ac-
cordingly, Akfen Holding, which
carries out investments in vari-
ous industries such as maritime
transport and port management,
urban hotel management, water
privileges, infrastructure and en-
ergy, declared a turnover of TRY
84 million in the relevant period.
Akfen Holding further declared
net profits worth TRY 18 million,
earnings before interest, taxes,
depreciation and amortization
(EBITDA) worth TRY 20 mil-
lion, and 24% EBITDA margin.

On the other hand, considering

all subsidiaries and partner-
ships consolidated through
equity management, and when
corrected according to the sale of
shares realized at Karasular HPP,
Akfen Holding’s turnover actu-
ally reached TRY 921 million with
a 23% increase in comparison to
the corresponding period of the
previous year. Further, EBITDA
reached TRY 316 million with a
24% increase, the EBITDA mar-
gin was realized as 34%, and the
size of the assets increased up to
TRY 5.9 billion, growing by 8%.
On the other hand, Akfen Hold-
ing’s total investments reached
TRY 238 million.
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AKFEN GYO FAALIYET
ALTIN GALAXY ODULU

letisim alaninin
I miikemmellik standartlarin

belirlemek amaciyla
calisan MerComm, Galaxy
Odiilleri 2014’(in kazanan
sirketlerini acikladi. Bu y1l
25.’si diizenlenen etkinlikte,
Akfen GYO’nun 2013 y1ili
Faaliyet Raporu, 22 iilkeden
600’iin iistiinde basvuru
arasindan basartyla cikarak
“Gayrimenkul Yatirim
Ortaklig1” kategorisinde Altin
Odiil’e layik goriildii.

RAPORU'NA

erComm, which car-
M ries out activities to set

perfection standards
for communication, an-
nounced award-winning
companies of the Galaxy
Awards 2014. 2013 Activity
Report of Akfen REIT shone
out from among more than
600 applications from 22
countries and was awarded
the 25" Golden Award in the
category of “Real Estate In-
vestment Trust” in the event.

GOLDEN GALAXY AWARD FOR AKFEN
REIT ACTIVITY REPORT
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ENERJI SEKTORUN

DE

EN BUYUK YATIRIM HES'TE

HPP INVESTMENTS CON

STITUTE THE BIGGEST

INVESTMENT IN THE ENERGY INDUSTRY

nerji ve Tabii
Kaynaklar Bakanlig1
ile Uluslararasi

Enerji Ajansr’nin (IEA)
“Yenilenebilir Enerjide
Avrupa Yatirnrm Maliyetleri”
listesinden derlenen bilgiye
gore, Tiirkiye, yenilenebilir
enerjide 5.5 milyar dolarlik
yatirimi devreye sokarak,
2014 yihinin ilk 9 ayinda yesil
enerjide kurulu giiciinii 27
bin 585 megavata ¢ikardi.
Bununla birlikte, Tiirkiye’de
4 milyar dolarlik yatirim ile
Hidro Elektrik Santraller en

i

cok yatirim yapilan alan oldu.

Bu alandaki calismalarla
2014 yithnin ilk 9 ayinda
Tiirkiye’de 1.165 megavat
kapasite artirimi saglandu.

ccording to the information
A collected from the “List of

Renewable Energy Invest-
ment Costs in Europe” published
by the International Energy
Agency (IEA) and the Ministry of
Energy and Natural Resources,
Turkey put into operation a total
investment worth $5.5 billion
and increased its installed capac-
ity to 27,585 MW throughout the
first 9 months of 2014. Further,
Hydroelectricity Power Plants
constituted the area that received
the highest amount of investment
in Turkey, with a total investment
worth $4 billion. A capacity in-
crease of 1,165 MW was ensured
in Turkey thanks to the activities
carried out in this area during the
first 9 months of 2014.

"Tiirkiye'nin En lyi Otel
Gelistiricisi” Akfen GYO

Akfen GYO, Euromoney Gayrimenkul Odiilleri 2014'te,

bundan dnceki ii¢ yilda da old

ugu gibi yine “Tiirkiye'nin

En iyi Otel Geligtiricisi” secildi.

Euromoney Gayrimenkul Odiilleri’nin sonuclari

Euromoney Dergisi’nin bu y1l 10. kez diizenledigi

aciklandi. Buna gore, Akfen GYO, iist iiste dordiincii

goriildii. Tiirkiye’de sehir otelcilig

i konseptine odaklanan tek

gayrimenkul yatirim ortakligi olan Akfen GYO, 2011, 2012 ve
2013 yillarinda da bu 6diilii almist1.

Akfen REIT: "Best Hotel Developer

in Turkey”

AKFEN REIT has heen selected as the "Best Hotel Developer
in Turkey” at the Euromoney Real Estate Awards 2014, for the

fourth year running.

organized by Euromoney Magazine has been announced.

R esults of the 10th Euromoney Real Estate Awards

Accordingly, Akfen REIT was selected as the “Best Hotel
Developer in Turkey” for the fourth time in a row. Akfen REIT,
the only real estate investment trust that focuses on urban hotel
management in Turkey, was also awarded this prize in 2011,

2012, and 2013.
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gilindeme gelmeye devam ediyor. Son ola-

rak, Tiirkiye-Singapur Is Konseyi Bagkan
olarak gorev yapan Akfen Holding CEO’su
Siiha Giicsav, Singapur Sanayi ve Ticaret
Bakanligr’'na bagli olarak faaliyetlerini siirdiiren
Uluslararasi Ticaret ve Yatirim Ajanst’nin (IE
Singapore) Tiirkiye Onursal i§ Temsilcisi olarak
atandu.

Singapur Sanayi ve Ticaret Bakanhigi'na bagh
olarak faaliyet gosteren Uluslararasi Ticaret
ve Yatirim Ajansi (IE Singapore), Singapurlu
sirketlerin yurtdisina acilarak, yeni igbirlikleri
ile uluslararasi alanda biiyiimelerine destek
olmak ve beraberinde Singapur’un uluslararasi
ticaretinin gelismesine katki saglamak iizere
calisiyor. Bu sebeple bu kurulus, kendi iilkesine
yatirim ¢ekmeye calisan iilkeler icin son derece
6nemli bir kurulus. Diinyadan sadece 10 kisinin
onursal i temsilcisi olarak yer aldig1 bu ajansta
11. iiye olarak secilen Gii¢sav’in gorevi de bir o
kadar degerli ve 6nemli.

Onursal is temsilciligi gorevi icin IE Singapo-
re tarafindan 5 y1l boyunca izlenen ve sonrasin-
da secilen Giicsav, gorevi kapsaminda, iki iilke
arasinda iligkilerin bir iist seviyeye taginmasi,
Tiirk ve Singapurlu sirketler arasinda yeni
igbirliklerinin gelistirilmesi gibi konularda
danismanlik yapacak. Bununla birlikte Gii¢sav,
Singapur ve Tiirk i diinyasinin daha genis
katilimli olarak ekonomik ve sosyal kalkinma
alaninda caligmalar yapmalari icin yonlendir-
melerde bulunacak.

T iirk is adamlar diinyada basarilariyla

Akfen Holding CEQ'su Siiha Giigsav'a

Singapur'dan Onemli Gérev

Akfen Holding CEO'su Siiha Giicsav, Uluslararasi
Ticaret ve Yatirim Ajansi'nin Tiirkiye Onursal Is
Temsilcisi olarak atandi.

Akfen Holding CEQ'su
Siiha Giigsav.

CEO at Akfen Holding,

Siiha Giigsav.

Siiha Giicsav, the CEQ of Akfen Holding,
Assumed an Important Task in Singapore

Siiha Giigsav, the CEQ of Akfen Holding, has been appointed
as the Honorary Business Representative of the International
Enterprise in Turkey.

prominent in the world thanks to their

achievements. Recently, the CEO at Akfen
Holding, Siiha Giicsav, serving as the Head of
Turkey-Singapore Business Council, has been
appointed as the Honorary Business Repre-
sentative of the International Enterprise (IE
Singapore) in Turkey, which functions within
the Ministry of Trade and Industry of Singapore.

International Enterprise (IE Singapore),
which functions within the Ministry of Trade
and Industry of Singapore, endeavors to ensure
that Singaporean companies expand overseas
and grow their shares in the international arena
developing new collaborations, and to contrib-
ute to develop the international trade of Singa-
pore consequently. Therefore, it is an extremely
important organization for the countries which
try to attract investments. Gii¢sav’s new role is
highly valuable and important as the 11" mem-
ber of IE Singapore that has only 10 honorary
business representatives from all over the world.
Having been observed for 5 years and then

selected by IE Singapore, Giicsav will provide
counsel on matters such as furthering the
relations between two countries to a higher
level, development of new cooperation between
Turkish and Singaporean companies, etc. within
the scope of his new duty. In addition, Giigsav
will provide guidance for the business circles of
Singapore and Turkey to enable them to carry
out economic and social development activities
with broader participation.

Turkish business people continue to become
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Malzeme Ihracati Artti,
Ithalatl Azaldi

leri Sanayicileri
Dernegi’nin (IM-
SAD) eyliil ayina
ait sektor raporuna
gore, ilk yariyil mal-
zeme ihracat1 yiizde
3 artt1, ithalat1 ise
yiizde 11,5 oraninda
azaldi.
IMSAD tarafin-
dan hazirlanan
Aylik Sektor Raporu
Eyliil 2014’e gore,
Tiirkiye’nin, Misir,

I ngaat Malzeme-

Iran ve Birlegik
Arap Emirlikleri’ne
gerceklestirdigi
insaat malzemesi
ihracatinda biiyiik
artis yagandi. 2014
yili Ocak-Temmuz
verilerine gore,
insaat malzemesi
ihracati 12,7 milyar
dolar oldu. Ayn:
donemdeki ingaat
malzemeleri ithalati
ise 5,4 milyar dolara
geriledi.

Materials Export Increased,
Materials Import Decreased

ased on the
Bsectorial report

- September by
Association of Turk-
ish Construction
Material Producers
(iMSAD), materi-
als export increased
by 3 percent, and
materials import
decreased by 11.5
percent in the first
half. Monthly Secto-

rial Report - Septem-

ber 2014 issued by

IMSAD states that a
great increase was
observed in Turkey’s
construction materi-
als export to Egypt,
Iran and United Arab
Emirates. According
to the January-July
2014 data, construc-
tion materials export
became USD 12.7
billion and construc-
tion materials import
declined to USD 5.4
billion.

Gemilerle Taginan
Arag Sayisi Arth

iirkiye’de Ocak-Ey-
T liil 2014 doneminde

gemilerle sevkiyati
yapilan arac sayisinda
gecen yila oranla yiizde 5,2
artis yasandu.

Deniz Ticareti Genel
Miidiirliigii verilerine
gore, Tiirkiye merkezli
uluslararasi Ro-Ro tagi-
macilig1 kapsaminda 2014
yilinin ilk 9 ayinda Tiirki-
ye’deki limanlara yanagan
2.097 Ro-Ro gemisi 346
bin 148 aracin sevkiyatini

yapti.

Number of Shipped
Vehicles Increased

umber of shipped
Nvehicles in Turkey in-
creased by 5.2 percent
during January-September
2014 when compared to
last year.
According to the data
by Directorate General of
Merchant Marine, a total of
2097 Ro-Ro ship docking
Turkish ports transported
346,148 vehicles during
the first 9 months of 2014
within the scope of Turkey
centered international
Ro-Ro transport.

En Cok Yiik
Elleclenen
Liman Ambarl

eniz Ticareti Genel
Miidiirliigii Istatistik Bilgi

Sistemi verilerine gore,
Tiirkiye’nin limanlarina ugrayan
gemi sayist 2014 yilinin Eyliil
ayinda yiizde 5,7 azald1 ve 6 bin
909’a geriledi. 2014’{in ik 9
ayindaki verilere bakildiginda
ise, toplam limanlara ugrayan
gemi sayis1 56 bin 771’e ulagt.
2014 yilimn ilk 9 aymnda Istanbul
Ambarh Limanr’nda 2 milyon
620 bin TEU’luk yiik elleclendi
ve Ambarli, bu rakamla en cok
yiik elleclenen liman oldu.

The Port Where The
Freight Handling
Activities Are
Carried Out Most:
Ambarh

ccording to the data by
A Directorate General of

Merchant Marine Sta-
tistics Information System,
the port where the freight
handling activities were car-
ried out most during the first
9 months of 2014 is Istanbul
Ambarli.

According to the data
by Directorate General of
Merchant Marine Statistics
Information System, number
of vessels docking Turkish
ports decreased by 5.7 percent
receding to 6,909 in Septem-
ber 2014. Considering the
data for the first 9 months of
2014, it is observed that total
number of the vessels dock-
ing the ports were 56,771.
Freight of 2 million 620

thousand TEU was handled
at the Istanbul Ambarli Port
during the first 9 months of
2014, and the port ranked
first in this sense.
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kfen GYO’nun Ankara’da
A§ehir otelciligi konseptine

uygun olarak gelistirdigi
Ibis Otel Esenboga hizmete
girdi. Akfen GYO’nun stratejik
ortag1 Accor, Ankara Esen-
boga Havalimani’na 2 km
mesafede bulunan bu oteli
igletecek.

Ibis Otel Esenboga’nin
faaliyete alinmasiyla ilgili
aciklama yapan Akfen GYO
Genel Miidiirii Vedat Tural,
sehir otelciligi konseptiyle
Tiirkiye, Rusya ve KKTC’de
17’si operasyonel, 3’ii yatirim
agamasinda olmak iizere
toplam 20 otelden olugan
bir portfoye ulagtiklarinin
bilgisini verdi. Tural, Ibis Otel
Esenboga’nin hizmete acilma-

miigterilerine hizmet vermeye basladi.

Ibis Otel Esenboga,
Akfen GYO'nun stratejik

ortagl Accor tarafindan
isletilecek.

Ibis Hotel Esenboga / l
will be managed by r'.i "'I:’
Accor, the strategic,

styla birlikte Akfen GYO’ nun
faaliyetteki otellerinde oda
sayisinin 2.924 oldugunu dile
getirdi ve yatirimi devam eden
otellerin de hizmete a¢ilmasiy-
la birlikte bu sayinin 3.641’e
ulasacagim kaydetti.

IBiS OTEL ESENBOGA ACILDI IBISHOTEL ESENBOGA OPENED

Akfen GYO tarafindan Ankara’da yatirimi

A 147 rooms Ibis Hotel Esenboga, an
yapilan 147 odali Ibis Otel Esenboga,

investment made in Ankara by Akfen GYO,

has been opened.

developed by Akfen REIT

in line with the urban
hotel management concept in
Ankara, recently opened. Ac-
cor, strategic partner of Akfen
REIT, will manage this hotel

I bis Hotel Esenboga,

located at 2 km distance from
Ankara Esenboga Airport.
Making a statement to the
press regarding Ibis Hotel
Esenboga’s opening, General
Director of Akfen REIT Mr.
Vedat Tural said that they have
reached a portfolio of 20 hotels
consisting of 17 operational
hotels and 3 hotels at the stage
of investment in Turkey, Rus-
sia, and TRNC with the urban
hotel management concept. Mr.
Tural reported that bed capacity
of operational hotels managed
by Akfen REIT has increased to
2,924 with Ibis Hotel Esenboga,
and maintained that this num-
ber will reach 3,641 when other
hotels currently at the stage of
investment will be completed.

Konut Satiglarinda
Bilyik Artis

iirkiye genelinde 2014
T yilinin 9. ayinda 115 bin

786 konut satild1. Bu
say1, konut satiglarinda bir
onceki yilin ayni ayina gore
yiizde 13,2’lik bir artig oldugunu
gosterdi. Tiirkiye genelinde
ilk defa satilan konut sayisina
bakildiginda, o da bir 6nceki
aym ayn1 donemine gore yiizde
13,4 artt1 ve toplamda 53 bin
039 konut ilk defa satilmis oldu.
Ikinci el satiglarinda ise yiizde
13,1'lik bir artig goriildii.

Residential
Sales Soared

n total, 115,786 residences
I were sold in September

of 2014 across Turkey.
This figure implied a 13.2%
increase in comparison to
the corresponding month of
the previous year. When the
number of residences sold for
the first time is considered, this
figure also rose by 13.4% across
Turkey, and a total number of
53,039 residences were sold for
the first time. Further, second-
hand sales grew by 13.1%.

Akfen Enerji'nin
Kurulu Giicii il
203 MWa Ulagh

Doruk HES'in eneriji
uretimine baglamasi ile
birlikte, Akfen'in HES
yatirimlari toplamda
203 MW Kurulu giice ve
yillik 848 GWs iiretim
kapasitesine ulagti.

kfenHES Yatirimlar:
A ve Enerji Uretim

sirketinin bagl ortaklig1
Yeni Doruk Enerji Elektrik
Uretim’in Giresun gehrinde
bulunan Doruk HES proje-
sini enerji iiretimine bagladi.
Bu sayede Akfen Holding,
11 hidroelektrik santrali ile
toplam 203 MW kurulu giic
kapasitesine ve yillik toplam
848 GWs iiretim kapasitesine
ulagt1.

Annual Installed
Capacity of Akfen
Energy Has Reached
203MW

As Doruk HPP commenced
power generation, Akfen HPP's
investments have reached a total
installed capacity of 203 MW and
an annual production capacity of
848 GWs.

oruk HPP project
D implemented by Yeni

Doruk Energy Electric
Production, a subsidiary of
Akfen HEPP Investments
and Energy Production,
commenced energy production
in Giresun. Akfen Holding
reached a total installed
capacity of 203 MW and
a total annual production
capacity of 848 GWs with 11
hydroelectricity power plants.
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Mersin Uluslararasi Limani
hilytiyor, rotalar
yeniden ciziliyor
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PROF. DR. KEREM ALKIN

2015 ICIN TABLO TURKIYE
LEHINE DONEBILIR

GENERAL PERSPECTIVE FOR 2015
MAY BE ADVANTAGEOUS FOR TURKEY

hayli zor bir 2014 yilin1 bitirmeye hazirlaniyoruz. Diinya

ekonomisinin biiyiime acisindan hic tat vermedigi ve 2015
yili icin de umut verici biiylime dngériilerinin konusulmadigi
bir ortamda, 2010 ve 2011 yili rekor biiyiimeleri sonrasi, Tiirk
Ekonomi Yonetimi 2012-2014 dénemini daha kontrollii biiyiime
performansi ile tamamlayarak, bir yandan fiyat istikrar1 riskini,
yani enflasyonu, bir yandan da finansal istikrar riskini, yani
cari acigin1 kabul edilebilir seviyelere cekmek adina 6nemli bir
gayret ortaya koyuyor.

Bolgesel politik gerginlikler olmasaydi, net ihracatin tek
basina biiylimeye katkisi, 2012 yilinda oldugu gibi, 4 civarinda
olabilirdi. I¢ talebin reel olarak hic katkis1 olmasa dahi, 2014
yili biiyiimesi yiizde 4’ii cok rahat yakalardi. Ancak, s6z konusu
kiiresel ve bolgesel gerginlikler nedeniyle net ihracatin biiyii-
meye katkis1 2,4 ile 2,7 puan arasinda kalabilir ve toplam yurt
ici talebin katkis1 da 0,5 puan da kalir ise, Tiirk ekonomisi 2014
biiylimesini yiizde 2,9 ile 3,2 aras1 tamamlar. Toplam yurt ici
talep katkusi eger -0,5’de kalir ise, bu durumda 2014 biiyiimesi
yiizde 3’lerin bir hayli altinda kalabilir.

Neticede, Tiirk Ekonomi Yonetimi’nin iki 6nemli riski
kontrol altinda tutmas: gerekiyor; birincisi fiyat istikrari riski,
yani enflasyon; digeri de finansal istikrar riski, yani cari acik.
Ikisini de yiizde 5% cekmek gerekiyor. Yani, y1l sonu yilliklandi-
rilmis manget enflasyonu da yiizde 5’e indirmemiz, cari acigin
milli gelire oranini da yine yiizde 5’e indirmemiz gerekmekte.
Bu nedenle, 2012 yilinda oldugu gibi, 2014 yilin1 da, tabiri caiz
ise, ‘fren pedalini pompalayarak’, yani kontrollii bir biiyiime ile
geciriyoruz. Biiyiimede ve enflasyondaki keyifsizlige ne yazik ki,
bu yil tarimdaki kuraklik ve don afetinin de katkisi oldu.

Kﬁresel ve bolgesel ekonomi-politik gelismeler nedeniyle,

KONTROLLU BUYUME ILE TURKIYE’Yi POZITIF
AYRISTIRABILIRIZ

Diinya ekonomisinin 2014 y1ili biiylimesinin yiizde 3.3, gelis-
mis ekonomilerin biiylimesinin yiizde 1.8, Rusya’nin 0.2, gelis-
mekte olan Dogu Avrupa Ulkeleri’nin 2.7 ve Latin Amerika’nin
yiizde 1.3 beklendigi bir tabloda, Tiirk Ekonomisi’nin 2014 yilin1
yiizde 3’iin biraz iistiinde tamamlamasini asir1 dert edinmemiz-
de yarar var. Tiirk Ekonomisi’nin 2010 yilinda yiizde 9.2 ve 2011
yilinda yiizde 8.8 rekor biiyiimelere imza atmasi sonrasinda,
biiyiimenin ic¢ talebe dayali dinamikleri nedeniyle, ‘yumusak
inis’ modeli ile, ‘kontrollii biiyiime’ donemine gectik.

2012 yilinda yiizde 2.2 biiyiiyen Tiirk ekonomisi, 2013 yilinda

e are about to complete a very challenging 2014 due
W to global and regional financial and political develop-

ments. In an environment which was very unproductive
for global economy in terms of growth and where no promising
growth forecasts for 2015 are expected, after a record-breaking
growth in 2010 and 2011, the Turkish Economy Management
has made significant efforts to bring the risk of price stability, in
other words inflation, and the risk of financial stability, in other
words the current deficit, to acceptable levels upon comple-
tion of the period of 2012-2014 with a more controlled growth
performance.

If there had been no regional political tension, the contri-
bution of the net export alone in the growth might have been
around 4% as with 2012. Even if there had been no contribution
from the domestic demand in real terms, the growth for 2014
would have easily reached 4%. However, the contribution of the
net export in growth may remain between a score of 2.4 and 2.7
due to global and regional tension, and if the contribution of the
total domestic demand remains at a score of 0.5, the Turkish
economy completes 2014 with a growth score of 2.9 to 3.2. If the
contribution of the total domestic demand remains at -0.5, in
this case, 2014 growth may remain much below 3%.

Consequently, the Turkish Economy Management must
control two significant risks, one of which is the risk of price
stability, in other words inflation, and the other is the risk of
financial stability, in other words the current deficit. Both should
be brought to 5%. In other words, we need to reduce the annual-
ized end-year headline inflation to 5% and the ratio of current
deficit to the national income to 5% again. We are therefore
experiencing controlled growth, as the phrase goes “by pumping
the brake pedal”, in 2014 as in 2012. Unfortunately, the drought
and frost disaster also contributed to the depression in growth
and inflation.

WE CAN SEGMENT TURKEY IN A POSITIVE WAY
THANKS TO CONTROLLED GROWTH

In a picture where expected economic growth for 2014 is
3.3% worldwide, 1.8% in developed countries, 0.2% in Russia,
2.7% in developing Eastern European countries and 1.3% in
Latin America, it would be better not to bother too much about
the Turkish Economy’s completion of 2014 at a rate slightly
above 3%. Following the record-breaking growth of the Turkish
Economy in 2010 by 9.2% and in 2011 by 8.8%, we made a tran-
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yiizde 4.1’lik bir biiyiime yakalamis olsa da, kontrollii biiyiime-
nin dogal sonucu olarak, 2014 yilinda da yiizde 3 civari biiyiiye-
cegiz gibi goziikiiyor. Temel hedef, yillik enflasyonu yiizde 6 ve
altina, cari acigin mille gelire oranini da yiizde 5 civarina cekmek
olarak 6zetlenebilir. Bu iki temel makro ekonomik gosterge,
Tiirkiye’nin diinya ekonomisindeki konumlandirmasi ve kredibi-
litesi acisindan 6nemli.

2015 yili ortasina kadar normallesmesi beklenen yilliklandi-
rilmis manget enflasyonun yam sira, cari acig1 da kontrol altinda
tutmayi siirdiiriirsek, aynen uluslararasi derecelendirme kurulu-
su Fitch gibi, Moody’s de Tiirkiye’nin goriiniimiinii iyilestirmek
durumunda kalacak ve derecelendirme notumuzun bir kademe
daha yiikselmesi adina, bu kuruluglar iizerindeki baski artacak.
Rusya basta olmak iizere, 6nde gelen pek cok gelismis ve gelis-
mekte olan ekonominin goriiniimii ve derecelendirme notlarinin
kirilma riskinin arttig1 bir donemde, Tiirkiye’nin goriiniimiinii
ve notunu korumamiz ve diizeltmemiz, hic siiphesiz Tiirkiye’yi
pozitif ayristiracaktir.

EMTIA FIYATLARI 2015’DE BUYUMEMIZi
DESTEKLEYEBILIR

2014’iin son ceyregi ve 2015 yil icin, Tiirkiye’nin elini giic-
lendiren bir bagka detay da, kiiresel emtia, hammadde fiyat-
larinin seyri. Diinya Bankasi’nin 2004 y1ili fiyatlar1 100 kabul
edilerek hesap edilen kiiresel emtia fiyatlar1 endeksini inceledi-
gimizde, 2008 yili ortasinda, kiiresel kriz 6ncesi, endeks 126.3
puana yiikselmis. Bu seviye petrol fiyatlarinin varil bagina 147
dolar1 g6rdiigii seviye. Ardindan kiiresel krizle birlikte, endeks
50.6 puana diismiis ve sonra tekrar 125.8 puana ¢ikmis. Bu da
altin fiyatlarinin ons basina 2 bin dolari zorladig: seviye. Gegtigi-
miz temmuzda endeks 88.2 puana inmis. Ustelik, o sirada petrol
fiyatlar1 110 dolar. Simdi, 80 dolarda tutunmaya calisiyor.

Uluslararasi raporlar, kiiresel emtia fiyat-
larindaki izlenmekte olan diisiis ve yumusa-

sition to an era of “controlled growth” with the “soft landing”
method due to the growth dynamics based on domestic demand.

After achieving a growth by 2.2% in 2012 and 4.1% in 2013,
the Turkish economy appears to grow around 3% in 2014 as a
natural consequence of the controlled growth. The basic goal
can be summarized as reducing annual inflation to 6% and
below and the ratio of current deficit to national income around
5%. These two basic macroeconomic indicators are important
with regard to positioning and credibility of Turkey in the global
economy.

If we continue to control the annualized headline inflation
which is expected to normalize until mid-2015 in addition to the
current deficit, just like Fitch, the global rating agency, Moody’s
will also have to improve Turkey’s status and the pressure on
these agencies to improve our rating will increase. In an era
when many developed and developing economies, primarily
Russia, face the risk of reduction in economic status and ratings,
maintaining and improving Turkey’s status and rating will
undoubtedly segment Turkey in a positive way.

COMMUODITY PRICES MAY SUPPORT
OUR GROWTH IN 2015
Another factor which strengthens Turkey’s hand for the last
quarter of 2014 and all of 2015 is the course of raw material
prices, a global commodity. When we examine the global com-
modity prices index calculated by regarding 2004 prices of the
World Bank as 100%, the index increased up to 126.3 before the
global crisis in mid-2008. It corresponds to the level at which
the price of oil was about USD 147 per barrel. Following the
global crisis, the index reduced to 50.6 and then increased to
125.8 once again. It corresponds to the level at which the price
of gold was pushing USD 2,000 per ounce. The index reduced to
88.2 last July. Back then, the price of oil was
around USD 110, which now seems to float

madan en olumlu yonde etkilenecek iilkelerin
basinda Tiirkiye’nin yer aldigini gosteriyor.
Tiirkiye’nin cari ac1g1 kiiresel emtia fiyatla-
rindaki gerileme ile 8 milyar dolar iyilesir ise,
bu durumda, 2015 yilinda yiizde -7.2 olabile-
cekken, yiizde -5.2’de kalan cari acik demek,
yatirim harcamalarinin milli gelire oranini da
yiizde 17°den yiizde 19’a ¢ctkarmak demektir.
Bu da, 2015 yilinda minimum yiizde 4 biiyii-
memizi garantiler.

DOLAR 4,5 YIL SONRA YINE ‘ZIRVE’Yi
ZORLUYOR

Son 15 giiniin en kritik konu baghkla-
rindan birisi, diinyanin 6nde gelen 6 para
birimi kargisinda ABD Dolarr’nin durumunu,
pozisyonunu gosteren Dolar Endeksi’nin gel-
digi seviye idi. Hatirlatmak acisindan, son 5
yil icerisinde, en yiiksek deger olarak, giin ici
islem degerinde 88,708 puani, kapanista da
88,405 puani 7 Haziran 2010’da gérmiis olan
Dolar Endeksi, bu satirlar1 kaleme aldigimiz
diin, yani 14 Kasim Cuma, giin ici islemlerde
88,267 puan gordii.

ULUSLARARASI
RAPORLAR,
YASANAN
GELISMELERDEN
OLUMLU YONDE

_ ETKILENECEK
ULKELERIN BASINDA
TURKIYE'NIN
YER ALDIGINI
GOSTERIYOR.

INTERNATIONAL
REPORTS SHOW
THAT TURKEY IS THE
LEADER AMONGST
THOSE COUNTRIES
WHICH WILL BE
POSITIVELY AFFECTED
BY CURRENT
DEVELOPMENTS.

around USD 80.

The international reports state that
Turkey will be one of the top countries most
positively affected by the fall and modera-
tion in global commodity prices. If Turkey’s
current deficit improves by USD 8 billion
with a reduction in global commodity prices,
it might be -7.2% in 2015 but a current deficit
remaining at -5.2% means improvement of
the ratio of investment expenditures to the
national income from 17% to 19%. This guar-
antees for us a growth by 4% as a minimum
in 2015.

US DOLLAR ONCE AGAIN HEADING
FORTHE TOP AFTER 4.5 YEARS

One of the most critical headlines of the
last 15 days is the level of the US Dollar Index
showing the status/position of the US Dollar
against the top six foreign currencies of the
world. As a refresher, the US Dollar Index,
which was as high as 88.708 in day trading
and 88.405 in closing on 7 June 2010 within
last 5 years, was 88.267 in day trading yester-
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Bu durum, 4.5 y1l sonra dolarin tekrar 6nde gelen paralar
karsisinda en yiiksek degeri bir kez daha test etmesinin zor
olmadigina isaret etmekte.

Para politikasi cephesindeki cesur adimlar: sonrasinda,
ABD’nin Euro Bolgesi ile Japonya kargilastirildiginda, ekonomi-
sini kiiresel krizin etkilerinden en fazla cekip cikarabilmis iilke
ozelligi gostermesi, bunun bir parcasi olarak da, ABD tahvil-
lerinin ‘giivenilir liman’ olarak algilanmasi, dolarin degerini
dogrudan etkiliyor.

Bu arada, hatirlatmamda yarar var; 1997 yilinda da 88 puan
diizeyini goren Dolar Endeksi’nin, siirekli irmanarak, 2000-
2001 déneminde, euro-dolar paritesi bir ara en dip seviye olarak
0,78 dolar1 gormiis ve 0,82 dolar degerlerinde gezerken, 115 ile
122 puan arasini test etmisligi de var. O seviyelerden 2005 yilina
kadar ara vermeden diiserek, 80 puani gormiigliigii, ardindan
2006’da 92 puant test etmesi ve 2008 kiiresel krizinin baglangi-
cinda 70 puanin altini da gérmiigliigii de var.

ABD’Li IHRACATCILARIN KEYFi KACABILIR

Uzmanlar, Dolar Endeksi’nde 88-90 puan araliginda bir
sikismaya isaret ediyor. Bu durumda, dolarin deger kazanmay1
siirdiirerek, Dolar Endeksi’nde 90 puani kirmasi, yeni bir tren-
din olugmasi anlamina gelebilir. Ancak, bu durum, 2011 yilindan
bu yana diinya mal ihracatinda Almanya’y1 gecmeyi basarmis ve
ihracat yapmay1 da sevimeye baglamig olan ABD ekonomisi i¢in,
ihracattaki avantajini hizla kaybetmesi anlamina gelecektir. ABD
ekonomisinin i¢ ekonomik dengeleri tam olarak yerine oturma-
mugken ve ABD sirketleri jhracatlarindan da nemalanmaktan
memnun iken, dolarin bu derece deger kazanmasi keyifsizlige
yol acabilir. Bu nedenle, ABD cephesinde, dolardaki bu deger
artisiin bir sekilde sakinlesmesi arzu edilecektir.

ABD Merkez Bankasi (FED) 3 parasal genisleme karari ve
siireci (QE) ile, dolarin degerine rekabet edilebilir bir diizey
kazandirdi ve ABD’nin ihra¢ mallar1 bu imkandan fazlasiyla
yararlandi. Bunun dogal sonucu olarak, 2013 yili sonu itibariy-
le, Cin 2 trilyon 209 milyar dolar ile diinya mal jhracatinda 1.
sirada yer alirken, ABD 1 trilyon 580 milyar dolar ile, 3. sirada
yer alan ve 1 trilyon 453 milyar dolar ihracat yapan Almanya’nin
bir iistiinde, 2. sirada yer almakta. 4. sirada
yer alan Japonya ile birlikte, bir anda yillik

ikincilik konumunu kaybetmek istemeyecek-
tir, dogal olarak.

TURKIYE DENGELERI COK iYi

gosteren Tiirkiye’nin, ayni anda cari ag1gin1

SURDURMESI, TURK
EKONOMISIYLE ILGILI
ALGIYI OLUMLU

day, namely 14 November, Friday.

This situation indicates that it would not be so difficult for
the US dollar to once again contest for top place among the lead-
ing foreign currencies after 4.5 years.

After its bold moves in money policy, the ability of the United
States above other countries to protect its economy from the
effects of global crisis (when the Euro Zone
is compared to Japan) and, accordingly, the

ihracat hacmi 715 milyar dolara diigiiyor. Son TU RKIYE N I N, perception of U.S. bonds as a “safe harbor”
kiiresel krizde bu avantaji yakalamis olan CARI A§| GINI directly affect the value of the dollar.
ABD’li firmalar, diinya mal ihracatindaki |Y| LE$T| RM EYl It should be reminded that the US Dollar

Index which was around 88 in 1997 tested
115 to 122 with a continuous raise in the
period of 2000-2001 while the euro-dollar
parity was around USD 0.82 after reaching

GOZETMELI YONDE BESLIYOR. the lowest level of USD 0.78 at some point.
Gegtigimiz. ay 2.1§.1k1:«:1nan eyliil ay1 6\‘de- IMPROVEMENTS It also happened to f?ll continuously from .

meler_denge51 verisi, bir ayl.lk carlv acigin IN THE CURRENT such levels to 89 until 2005, then tested 92 in

2,6 milyar dolar beklenmesine ragmen, 2,2 DEFICIT. MAINTAINED 2006 and remained below 70 at the start of

milyar dolarda kaldigina ve gecen yilin 9 ’ the global crisis in 2008.

aylik dénemine gore cari acigin 15 milyar BY TURKEY,

dolar iyilestigine isaret etti. Biiylimesini POSITIVELY SUPPORT AMERICAN EXPORTERS

yiizde 3 diizeyinde koruyarak, bir yandan THE PERCEPTION THE MAY BE ANNOYED

bir gok.geli§mekte (.)lsfm ekonomiden ve Euro REGARDING TURKISH The. experts indicate a congestio.n around

Bolgesi’'nden daha iyi biiyiime performansi ECONOMY. 88-90 in the US Dollar Index. In this case,

if the US dollar continues to gain value and
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da iyilestirmeyi siirdiirmesi, Tiirk ekonomisiyle ilgili algiy1
olumlu y6nde besliyor.

Nitekim, Japonya’nin bir numarali ve diinyaca meghur finans
kurumu Nomura, yayinladigi raporda, Tiirkiye’nin yatirimcilara
Tiirk Liras1 almak i¢in daha fazla sebep sunmaya basladigini
ve TL’nin diisiis tahminlerine kargi koyarak diinya genelinde
en iyi getiri saglayan para birimlerinden
oldugunu belirtti. Rapor, dolar kargisinda 23
para biriminin 21’i gerilerken, TL’nin deger
kazandigini hatirlatiyor. Uzmanlar, TL’nin
2015 yilinin ilk ¢eyreginde 2,18-2,22 TL
bandinda hareket edebilecegi tahminlerini
paylagtyorlar.

Tiirk Ekonomisinin kiiresel algis1 agisin-
dan, dolar tiim paralari d6verken ve ABD
Merkez Bankasi’nin faiz artirimi ihtimali
nedeniyle, 2015 y1l1 i¢in kitiimser senaryolar
giindemdeyken, Tiirkiye’nin iyilegen cari acik
ve enflasyon, kamu mali disiplini ve iyi bir
bankacilik tablosu ile kalkanlarini giiclendir-
mesi, bizi 2015 yilinin ‘adrenalin’li ortaminda
koruyacaktir. Ancak, bu durum TL’nin ‘agirr’
degerlenmesine sebep olur ise, bu durum-
da, net ihracatin biiyiimeye katkis1 da zora
girebilir. Bu nedenle, 2015’de dengeleri iyi
gozetmeliyiz.

NET iHRACATIN
BUYUMEYE KATKISI
ZORA GIREBILIR. BU

NEDENLE, 2015'DE
DENGELERI iYi
GOZETMELIYiZ.

THE CONTRIBUTION
OF NET EXPORT
TO GROWTH MAY
BECOME DIFFICULT.
THEREFORE, WE
MUST PROTECT THE
BALANCES WELL IN
2015.

breaks 90 in the US Dollar Index, this may mean a new trend.
However, it will mean that the United States, which has man-
aged to exceed Germany in global commodity export since 2011
and developed a liking for export, will lose its export advantage
quickly. While the internal economic balances of the US econ-
omy are not fully settled and the US companies are pleased of
exploiting their exports, it may be annoying for the US dollar to
gain so much value. For this reason, moderation of such increase
in the value of the US dollar somehow would be appreciated in
the United States.

The Federal Reserve System (Fed) brought the value of the
US dollar to a competitive level with three quantitative easing
(QE) procedures and the export commodities of the US benefit-
ed exceedingly from this opportunity. As a natural consequence
of this situation, while China with exports of USD 2,209 billion
is the leading merchandise exporter followed by the US with
exports of USD 1,580 billion and Germany with exports of USD
1,453. With the contribution of Japan in fourth place, annual ex-
port volume falls to USD 715 billion. Benefiting from this advan-
tage in the last global crisis, the US companies would naturally
not wish to lose this position in global commodity export.

TURKEY SHOULD OBSERVE THE BALANCE
VERY CAREFULLY

The balance of payments for September announced this
week indicated that the current deficit for a period of one month
remained at USD 2.2 billion although it was expected to be
USD 2.6 billion and that the current deficit improved by USD 15
billion compared to a nine-month period of last year. Turkey’s
ability to maintain its growth at the level of 3%, to show a better
growth performance than most of the developing countries and
the Euro Zone and to continue to improve its current deficit
contributes to the positive perception regarding the Turkish
economy. As a matter of fact, Nomura, the world-renowned
and top financial institution of Japan, stated in its report that
Turkey provides investors with more reasons to buy Turkish
Lira and that the TRY is one of the foreign exchanges with the
highest return worldwide by resisting expectations of falling.
The report underlines that the TRY gained
value while 21 out of 23 foreign exchanges
decreased. The experts anticipate that the
TRY could move in the band of TRY 2.18-
2.22 in the first quarter of 2015.

With regard to global perception of the
Turkish Economy, while the US dollar beats
all other foreign exchanges and pessimistic
scenarios are on the agenda for 2015, due
to the possible interest rate hike of the US
Federal Reserve Bank, strengthening Tur-
key’s hand by improving the current deficit
and inflation, public financial discipline and
good status of banking would protect us from
the ‘adrenaline-filled’ environment in 2015.
However, if this situation causes the TRY to
gain ‘too much’ value, then the contribution
of net export in the growth would be difficult.
The balances should therefore be observed
carefully in 2015.
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korumasina yardimei oluyor.

Firiize kubbelerle bizim sehrimizdi o;
Yalniz bizimdi, ¢ehre ve riihiyle biz’di o.
Uskiip ki Sar-dag’inda devamiyd: Bursa’nin
Bir lale bahgesiydi dékiilmiis temiz kanin.

Kemal Beyatl'nin “Kaybolan Sehir” adl

siirinden almmnus bu dizeler sadece Beyath
icin degil, bircogumuz i¢in Uskiip’e olan sevgi ve
hasretin en giizel ifadeleri olsa gerek. Gercekten
de Uskiip’iin tiim Balkan sehirleri arasinda ayr1
bir yeri oldugu kuskusuz. Bunun nedenini de yine
Beyatl’dan devam ederek anlamak miimkiin:
“Uskiip Yildirmm Bayazid Han diyaridir ve evlad-1
Fatihan’a onun yadigaridir.”

Gergcekten de 1392°de Osmanh
Imparatorlugwnun ilk Ucbeylerinden Yigit Pasa
tarafindan fethedilen ve 520 y1l boyunca 6nce
Rumeli Eyaleti’ne bagh Uskiip Sancaginn, vilayet
sistemine gecilmesinden sonra da Kosova Vilayeti-
nin merkezi olan Uskiip, hald Osmanlr’nin izlerini
tagtyor.

1912°deki Balkan Savasr’'nin ardindan imza-
lanan Londra Antlagmasiyla Sirbistan Kralligi’na
birakilan kentte yasayan Tiirklerin biiyiik boliimii
Tiirkiye’ye go¢ etmek zorunda kalmus. Biiyiik bir
goc dalgasi da 1950’li yilarda yani Yugoslavya’nin
kurulmasinin ardindan yaganmus. Yine de
bugiin niifusu 2 milyonun biraz iizerinde olan
Makedonya’da 100 bine yakin Tiirk’iin yagadig1

T tirkee’nin en biiyiik sairlerinden Yahya

BALKANLARIN KAYIP
SEHRI USKUP

Makedonya'nin bagkenti Uskiip, cok dilli, cok kultiirlii yapisiyla
Osmanli'dan devraldigi hosgorii gelenegini siirdiiriiyor. Bircok
kez depremlerle neredeyse yerle bir olan kentte ayakta kalmayi
bagaran Osmanl yapilar da kentin bu 6zgiin karakterini

THELOST CITY OF THE
BALKANS SKOPJE

With its multilingual and multicultural structure, Skopje, capital
of Macedonia, maintains a culture of tolerance inherited from the
Ottoman Empire. Ottoman structures, which managed to survive
in the city that had almost been destroyed by earthquakes many
times, help Skopje preserve this unique character.

NUFUSU 2 MILYONUN
BIRAZ UZERINDE
OLAN MAKEDONYA'DA
100 BINE YAKIN TURK
YASIYOR.

APPROXIMATELY 100
THOUSAND TURKISH
PEOPLE CURRENTLY
LIVE IN MACEDONIA,
INHABITED BY SLIGHTLY
MORE THAN 2 MILLION
PEOPLE.

With its turquoise domes, it was our city;
Only ours, in form and spirit, the city was us.
Skopje, like Bursa reaching across Sharr
Mountains,

Of innocent blood shed, a garden of tulips.

Sehir” (The Lost City) written by Yahya Ke-

mal Beyatly, one of the best Turkish poets,
most beautifully express love and compassion felt
for Skopje not only by Beyatli, but also by many
of us. Truly, and without doubt, Skopje enshrines
us in our hearts among other Balkan cities.
One can tell why it is so, if they listen further to
Beyatli: “Skopje is the land of Bayezid I, and a
relic to the children of Conquerors.”

Skopje, the center of Skopje District, which
was conquered in 1392 by Yigit Pasha, one of the
first margraves of the Ottoman Empire, remained
under the Nomarchy of Rumelia for a period of
520 years, and which later became the center of
Kosovo Province when a provincial system was
adopted, still bears Ottoman marks.

A great majority of Turkish inhabitants had
to migrate to Turkey, after the city was annexed
by the Kingdom of Serbia with the Treaty of
London signed following the First Balkan War
which broke out in 1912. Another migration wave

T hese verses cited from the poem “Kaybolan
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tahmin ediliyor. Cok kiiltiirlii, ok dinli ve cok

dilli bir iilke olan Makedonya’nin en biiyiik iki
toplumunu yiizde 64 ile Makedonlar ve yiizde 25 ile
Arnavutlar olusturuyor. Ulkede Tiirklerden sonra
dordiincii biiyiik grup ise yiizde 3 ile Romanlar.

Bu cesitlilik bagkent Uskiip’te de var ancak kentin
ortasindan gecen Vardar Nehri, Ortodoks Make-
donlar ile Miisliiman Arnavut, Tiirk ve Romanlar
ayiriyor. Makedonlar, agirhkl olarak kentin ticaret
ve yonetim merkezlerinin de bulundugu yeni
béliimiinde yastyor. Vardar'in kuzeyinde yer alan
ve Arnavutlar ile Tiirklerin yogunlukta oldugu
boliim ise Osmanlr’dan kalan mimari yapilariyla bir
Anadolu kentini andirtyor.

Uskiip’teki Osmanli izleri Vardar nehri tizerin-
deki Tagkoprii ile bagliyor. 12 adet yarim yay kemere
baglanan sabit siitunlardan olusan kdpriiniin uzun-
lugu 214, genisligi ise 6 metre. 1451-1469 yillar1
arasinda Fatih Sultan Mehmet’in himayesinde insa
edilen képrii bu nedenle onun adiyla da aniliyor.
Kopriiden gectikten sonra Istanbul’un ardindan
Balkanlar’m en biiyiik carsisi oldugu sdylenen
Uskiip Tiirk Gargust sizi kargiliyor. Tiirkiye’den
gelen birinin bu carsida kendisini yabanci hisset-
mesi miimkiin degil. Arnavut kaldirimi sokaklarin
iki yanina dizilmis iki kath diikkanlar yerlerini
yavag yavasg kafelere, cep telefonu magazalarina
birakmaya baglamis. Yine de demirciler, kazanci-

Vardar Nehri'nin izerindeki
Tagkopri, Uskiipiin eski ve yeni
kesimlerini birbirinden ayiriyo

The Stone Bridge over the Varda
River separates the old and new
areas of Skopjes

NE YENIR?

Uskiip'te yemekler
agirhkli olarak et ve
hamur iglerinden

oluguyor. Elde agI-
[ — ] .
lan yufka ile yapilan
1spanakli, pirasali, lahanali
borekleri kesinlikle denemeli-
siniz. Burada kebap adi verilen
koftelerin de tadina doyum
olmuyor. Uskiip’te tatl konusun-
da yabancilik cekmeyeceksiniz
amaiille de bir tavsiye isterseniz,
kaymaginayi deneyin.

WHAT TO EAT?

Skopje dishes are dominated
by meat and pastry. You must
definitely try spinach, leek, and
cabbage pies made with hand-
rolled dough. Meatballs, locally
called kebab, are very tasty too.
You will find Skopje desserts
quite familiar, but should you
need arecommendation, try
Kaymacina.

Tiirkiye'den gelen birinin Uskiip Tiirk
Cargisi'nda kendisini yabanci hissetmesi
miimkiin degil.

It is impossible for a Turkish visitor to feel
like a stranger in the Old Bazaar of Skopje.

took place in 1950s, i.e. after the foundation of
Yugoslavia. However, it is estimated that approxi-
mately 100 thousand Turkish people currently
live in Macedonia, inhabited by slightly more
than 2 million people. Macedonians (64%) and
Albanians (25%) constitute the two largest com-
munities of Macedonia which is a multireligious
and multilingual country. With 3%, Romani are
the fourth largest group following Turkish people
in the country. The capital Skopje displays this
diversity as well; however, the Vardar River that
flows through the middle of the city separates
Orthodox Macedonians from Muslim Albanians,
Turkish people and Romani. Macedonians dense-
ly inhabit the new district where commercial and
administrative centers of the city are located.

On the other hand, in the north of the Vardar
River, the district densely inhabited by Albanians
and Turkish people resembles an Anatolian city
thanks to the architectural structures inherited
from the Ottoman Empire.

The Ottoman marks in Skopje begin with the
Stone Bridge built over the Vardar River. The
bridge, consisting of fixed columns connected
to 12 semi-circular arcs, is 214 m long and 6 m
wide. Built under the tutelage of Mehmet II the
Conqueror in 1451-1469, the bridge is mentioned
with his name as well. Having crossed the bridge,
the Old Bazaar, which is considered as the big-
gest bazaar outside Istanbul, welcomes you. It
is impossible for a Turkish visitor to feel like a
stranger in this bazaar. It seems that two-storey
shops along the streets with cobblestone pave-
ments have begun to slowly yield to cafés and cel-
lular phone stores. Nevertheless, it is still possible
to see the craftsmen of old times such as black-
smiths, coppersmiths, quilt makers, shoemakers,
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lar, bakurcilar, yorgancilar, kunduracilar gibi eski
zanaatkarlan gormek hala miimkiin. Carg1, aym
zamanda Tiirkiye’deki yakinlariniz icin hediyelik
egya aligverisi yapmak icin de en uygun yer.

OSMANLI iLE YASIT GINAR AGACI

Carsida diikkanlarin yani sira Kursunlu, Kapan
ve Sulu Han ile sanat galerisi olarak kullanilan Cifte
Hamam’mn yan sira Murad Paga, Diikkéncik, Mus-
tafa Paga, Yahya Paga, ishak Bey, Isa Bey ve Alaca
camileri bulunuyor. isa Bey Camisi’nin bahcesinde
bulunan 500 yillik ¢inar agaci da 20 metreye ulagan
boyu ve 7,5 metrelik ¢api ile Osmanlr’mn varhgmin
canh bir kamiti olarak duruyor. Uskiipiin en biiyiik
camisi olan Murat Paga Camisi ¢ars1 esnafimin da
ozellikle cuma namazlari icin ilk tercihi.

Carginin hemen yakiminda yer alan Uskiip Ka-
lesi de kentin goriilmesi gereken yerlerinden biri.
ilk olarak MS 6. yiizyilda insa edildigi diisiiniilen
kale hem kusatmalarda hem de depremlerde biiyiik
zarar gormiis. ilki 518 yilinda yasanan depremlerin
sonuncusu ise 1963 yilinda yagandu. Biiyiik hasar
goren kalenin Osmanh déneminde yetmise kadar
cikan kulelerinden bugiin sadece ii¢ tanesi ayakta.
Kalede Makedonya Kiiltiir Bakanhg Kiiltiirel
Miras Koruma Miidiirliigii tarafindan Osmanh
dénemine ait eserlerin sergilenmesi icin yaptirilan
Osmanh Miizesi ¢ok zengin olmamakla birlikte
ziyaret edilmesi gereken yerler arasinda.

Eski Garg1, Uskiip mutfagimi denemek isteyenler
icin de cesitli alternatifler barindiriyor. Restore
edilmis eski ahsap konaklarda hizmet veren lokan-
talar Uskiip’iin yemeklerini tatmak isteyenler icin
hem lezzetli hem de kalitesine gére oldukca ucuz
secenekler sunuyor.

DEPREME DiRENEN BINALAR
Taskoprii'niin giiney kiyisinda yer alan ve agir-
likh olarak Makedonlarin yagadig1 boliimii Giiney
ve Orta Avrupa kentlerine benziyor. K6priiniin
ayaginda sizi Makedonya Meydani karsiliyor. Mey-
danin ortasinda 2011 yihinda acilisi yapilan 22 met-
relik gorkemli bir heykel karsiliyor. Ashinda heykel
Biiyiik Iskender’i anlatiyor olsa da Yunanistan’m

NUFUSU 2 MILYONUN
BiRAZ UZERINDE
OLAN MAKEDONYA'DA
EN BUYUK iKi
GRUBU MAKEDON
VE ARNAVUTLAR
OLUSTURURKEN
ULKEDE 100 BINE
YAKIN TURK YASIYOR.

WHILE MACEDONIANS
AND ALBANIANS
CONSTITUTETHETWO
LARGEST GROUPS IN
MACEDONIA INHABITED
BY SLIGHTLY MORE THAN
2 MILLION PEOPLE, THERE
ARE APPROXIMATELY
(00 THOUSAND TURKISH
INHABITANTS.

etc. The Bazaar is also the best place to buy some
souvenirs for your loved ones in Turkey.

APLANE TREE AS OLD AS
THE OTTOMAN EMPIRE

Along with the shops, there are Kursumli
(Kursunlu) Han, Kapan Han, and Sulu Han, Cifte
Hamam (Double Baths) used as an art gallery
as well as Murad Pasha, Diikkancik, Mustafa
Pasha, Yahya Pasha, Ishak Bey, Isa Bey and Alaca
mosques in the bazaar. Twenty metres high and
7.5 m in diameter, the 500-year-old plane tree
located at the dooryard of the Isa Bey Mosque
stands as living proof of the Ottoman Empire’s
existence. The Murat Pasha Mosque, biggest in
Skopje, is the first preference of the shopkeepers
in the bazaar especially for Friday prayers.

Skopje Castle located next to the bazaar is
also a must-see in the city. The castle, estimated
to have been built in 6* Century A.D., incurred
substantial damages due to both sieges and
earthquakes in the past. Of these earthquakes, the
first one occurred in 518 and the last one in 1963.
Only three towers survived among those the
number of which increased up to seventy during
the Ottoman era. Although the Ottoman Museum
which was built by the Ministry of Culture of
Macedonia, Directorate for the Preservation of
Cultural Heritage for the purpose of displaying
the artworks of the Ottoman period is not very
rich, it is still one of those places to be visited, and
the Museum is located in the castle.

The Old Bazaar offers some alternatives for
those who would like to taste Skopje cuisine.
Restaurants serving in restored old wooden villas
offer delicious alternatives for a price that can be
considered cheap in comparison to the quality,
for those who would like to taste Skopje dishes.
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Makedonya Meydani'ndaki Biiyiik iskender heykeli,
Yunanistan'in itirazi nedeniyle resmi olarak "Ath Savaggi”
adiyla aniliyor.

The monument to Alexander the Great located in Macedonia
Square is called "Mounted Warrior” due to the objections
raised by Greece.

itirazlar nedeniyle kayitlarda resmi adi “Ath
Savasct” olarak geciyor. Meydandaki tek sorunlu
heykel Biiyiik Iskender’inki degil. Bulgarlarm
milli kahraman olarak kabul ettigi Birinci Bulgar
Imparatoru Gar Samuil’in heykeli de “Atli Savagci”
amitimin hemen arkasinda yer aliyor. Makedonya
Meydanr'nda ve meydana ulasan bulvarlarda bir-
cok bagka heykele rastlamaniz miimkiin.

Makedonya Meydani’ni ¢evreleyen yapilarin
arasinda da bazilar1 mimari 6zellikleri ile dikkat ce-
kiyor. Bunlardan biri de kentin ilk modern binalar
arasinda yer alan Ristik Saray1. 1926 yilinda Mimar
Dragutin Maslak tarafindan insa edilen bina, sahibi
Eczaci Vladislav Ristic’in adiyla aniliyor. Donemi-
nin Bat1 standartlarindaki en yiiksek konforuna
sahip olan Ristik Saray1 ayrica depreme dayanikh
olarak insa ediliyor. Bu nedenle 1963 yihndaki dep-
remde ayakta kalan az sayidaki binadan biri olmasi
da saraym 6nemini artirtyor. Saray, giiniimiizde is
merkezi olarak kullaniliyor.

Sarayn ¢ok yakininda yer alan Rahibe Teresa
Ani Evi de yeni olmasina karsin mimarisi ile ilgi
ceken bir bina. 2009 yihinda hizmete acilan binada
Rahibe Teresa Miizesi, sergi salonlari, amfi tiyatro
ile bir sapel yer aliyor. Ani evi, Rahibe Teresa’nin
1910 yilinda vaftiz edildigi kilisenin yerine inga
edilmis.

Ristik Saray1 gibi 1963 depreminde ayakta kalan
binalardan biri olan Eski Tren Istasyonu da 1970
yilindan bu yana Uskiip Sehir Miizesi olarak hizmet
veriyor. 1938-1940 yillar1 arasinda inga edilen istas-
yonun tarihi oldugu icin degil kullamlmadig: i¢in
eski dendigini belirtelim. Bu arada tren istasyonun-
daki biiyiik saat, depremin oldugu 05.17°’de durmus
ve o giiniin anisina bir daha tamir edilmemis.

Son olarak kentin icinde olmasa da kentin her
yerinden goriilebilen Milenyum Hag¢’ndan bah-
sederek Uskiip gezimizi bitirelim. Hristiyanhgm
Makedonya’ya gelisinin 2000. yili anisina Vodno
daginin zirvesine dikilen 66 metre yiiksekligindeki
hag, acildig1 2002 yilindan bu yana bircok tartisma-
nin da nedeni olmustur.

BUILDINGS RESISTING EARTHQUAKES

The area inhabited mainly by Macedonians
located in the south of the Stone Bridge resem-
bles Southern and Central European cities. After
the bridge, the Macedonia Square welcomes
you. A 22 meters-long statue stands at the mid-
dle of the square, which was opened in 2011.
Although the statue represents Alexander the
Great, it is officially recorded as “the Mounted
Warrior” due to the objections raised by Greece.
The Alexander the Great statue is not the only
one with issues at the square. The statue built
in honor of the First Bulgarian Emperor, Tsar
Samuil, who is embraced by Bulgarians as a
national hero, stands right behind the monu-
ment. One can encounter many other statues at
the Macedonia Square and along the boulevards
reaching to the square.

Some structures surrounding the Macedo-
nia Square stand out with their architectural
features. Ristic Palace, one of the first modern
buildings in the city, is one of them. The build-
ing, which was built by Architect Dragutin
Maslak in 1926, is named after its owner, Phar-
macist Vladislav Ristic. Offering the best comfort
in accordance with the Western standards in that
period, Ristic Palace was built as an earthquake-
resistant structure. Therefore, the fact that it
is one of the few buildings which survived the
earthquake in 1963 increases the building’s
significance. The palace is currently being used
as a business center.

On the other hand, the Memorial House of
Mother Teresa, located very close to the palace, is
another one that draws attention with its archi-
tectural features. Opened in 2009, the Memorial
House of Mother Teresa contains exhibition
halls, an amphitheater and a chapel. The memo-
rial house was built on the land of the church in
which Mother Teresa was baptized in 1910.

The Old Railway Station, which is another
building that survived the earthquake in 1963
like Ristic Palace, has been open for visitors as
the Museum of the City of Skopje since 1970. We
should mention that the building, constructed
between 1938 and 1940, is called ‘old’ not for its
long history but for not being utilized anymore.
By the way, the big clock at the railway station
stopped at 05:17, the moment of earthquake, and
was not repaired in memory of that day.

Finally, let us conclude our Skopje trip by
mentioning the Millennium Cross, which can be
seen from every location in the city although it is
not located within. The 66 m high cross, which
was erected in 2002 at the summit of Mount
Vodno in memory of the second millennium of
Christianity in Macedonia, has been a cause of
controversy since then.

NERESI GEZILiR?

Gezilmesi gereken

yerlerin birgogu

hala Osmanli

karakterini koruyan

—

kuzeyde bulunuyor.
Tas Koprii (Kameni Most) sehrin
en onemli tarihi eserlerinden
biri. Davut Paga Hamami ve bu-
giin cagdas sanat miizesi olarak
kullanilan Gifte Hamam, Saat
Kulesi, Mustafa Paga ve Sultan
Murat camileri, Kurgunlu Han,
Kapan Han daiilginizi cekecektir.
Giineyde ise Makedonya Mey-
danive basta Biiyiik iskender
olmak iizere irili ufakl birgok
heykeli saymak miimkiin.

WHERE TO SEE?

Many places to see are located
in the north, which still pre-
serves an Ottoman character.
The Stone Bridge (Kameni
Most) is one of the most impor-
tant historical buildings in the
city. You will find interesting
Davut Pasha’s Baths and Cifte
Hamam (Double Baths) which
is used as a contemporary art
museum today, along with the
Clock Tower, Mustafa Pasha
and Sultan Murad mosques,
Kursumli (Kursunlu) Han and
Kapan Han. In the south, we can
count the Macedonia Square

as well as many large and small
statues, mainly the monument of
Alexander the Great.

NASIL GIDILIR?

THY'nin ve Pegasus

Havayollari'nin

Istanbul’dan

= TAV Havaliman-

lari tarafindan
isletilen Uskiip Alexander The
Great Havalimani'na diizenli
seferleri var. Ugus siresi
yaklasik | saat 30 dakika. Ayrica
Bulgaristan’dan transit vizesi
alarak karayoluyla da Uskiip'e
gidebilirsiniz.

HOW TO GO?

Turkish Airlines and Pegasus
Airlines offer regular flights from
Istanbul to Skopje’s Alexander
The Great Airport which has
been operated by TAV Airports.
The flight takes approximately

I hour and 30 minutes. Also,

you may reach Skopje by land,
with a transit visa obtained from
Bulgaria.
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ANALIZ-SEKTOR/ ANALYSIS=SECTOR

FOREIGNERS SVITTEN WITH
REAL ESTATE W

Foreign citizens have displayed growing interest in real estate
since the legal regulation enacted'in‘2012; and the decision

to grant foreigners owning real estate infurkey a one-year
residency permit in August 2013 has ageelerated residential
sales. While Istanbulpresented the highest quantitative
increase with 2,464 residences in the lastyear, Antalya once
again became the most popular choice/forforeigners, as always:

umbhuriyet doneminde yabancilara
gayrimenkul satis ile ilgili ilk yasal dii-

zenleme 1934 yilinda yapildi. 2006-2008

yillar1 arasinda bir takim diizenlemeler yapil-
mus ve edinilebilecek tasinmaz miktar1 30 hek-
tardan 2,5 hektara diisiiriilmiis olsa da 1934
yilinda diizenleme genel hatlar1 ile 2012 yilina
kadar devam etti. Bu konudaki en radikal
degisiklik ise 18 May1s 2012 tarihinde 28296
sayili Resmi Gazete’de yayimlanan 6302

say1l1 Tapu Kanunu ve Kadastro Kanunu’nda
Degisiklik Yapilmasina fliskin Kanun oldu.

S6z konusu olan kanun degisikligi; bir yandan :

miitekabiliyetin dogurdugu kisitlamalar:
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estate sales to foreigners was enacted
in 1934 throughout the Republican

T he first legal regulation concerning real

| period. Although certain modifications

were performed in 2006-2008 and the total

| purchasable real estate value reduced from 30

hectares to 2.5 hectares, the regulation enacted

- in 1934 continued in general terms until 2012.

The most radical change in this regard was

| Law no. 6302 Amending the Land Register

Law and Cadastre Law issued in the Official

. Gazette no. 28296 on May 18, 2012. This legal
amendment on the one hand abolished the
| restrictions arising from reciprocity and on the




kaldirirken bir yandan da yapilan degisiklik-
lerle yabancilarin gayrimenkul alimina yeni
diizenlemeler getirdi.

SATISLAR 4 MILYAR DOLARA
KOSUYOR

Yabancilara gayrimenkul satigi ile ilgili
diizenleme 18 Mayis 2012 tarihinde yiiriirliige
girse de bu haktan yararlanabilecek iilke-
lerin listesi yayinlanmadig: icin {i¢ ay gibi
bir gecikme ile hayata gecti. 8 Agustos 2012
tarihinde sadece ilgili tapu miidiirliikleri ve
Bakanliklara gonderilen “Gizli” ibareli listede
183 iilkenin yer aldig1 Cevre ve Sehircilik

~
*64.1

YABANCILARIN SATIN ALDIGI
KONUT SAYISINDA SON [ YILDA
YASANAN ARTIS

THE INCREASE OBSERVED IN

THE NUMBER OF RESIDENCES

PURCHASED BY FOREIGNERS
FORTHE LAST YEAR

et

4874

KiSi/ PEOPLE

2014 UN OCAK-EYLUL
DONEMINDE ANTALYADAN
KONUT ALAN YABANCI SAYISI

THE NUMBER OF PEOPLE WHO
PURCHASED RESIDENCES
INANTALYA IN JANUARY-

SEPTEMBER 2014

other hand stipulated new regulations on real
estate purchases by foreigners.

SALES ABOUT TO REACH $4 BILLION
Although the regulation on real estate sales
to foreigners entered into force on May 18,
2012, the regulation became effective with a
three-month delay since the list of beneficiary
countries was not published. In a press
statement given on August 8, 2012, Ministry of
Environment and Urban Planning announced
that the list, communicated exclusively to the
relevant land registry directorates and Ministries
as ‘Confidential’, contained 183 countries.
Powerful expectations regarding real estate
sales to foreigners had to defer to some extent
when the regulations began to be practiced in
the final quarter of 2012, and due to reasons
such as FED’s announcement to stop monetary
expansion in May 2013 and Gezi Parki protests.
However, real estate sales to foreigners boosted
both quantitatively and in terms of sales
revenue as of the final quarter of 2013. In our
opinion, entry into force of the law granting
a 1-year residence permit to the foreigners
owning real estate in Turkey on August 24,
2013, also played a significant role in this
picture. Results indicate that the quarterly
average sales revenue had been $697 million
for the 12-month period from the final quarter
of 2012 to the first three quarters of 2013
whereas the same revenue exceeded $1 billion
throughout the 9-month period from the final
quarter of 2013 to the first half of 2014. If such
a performance can be maintained, real estate
sales to foreigners realized as approximately
$3 billion at the end of 2013 can be expected to
exceed $4 billion by the end of 2014.

REAL ESTATE PURCHASES BY
FOREIGNERS SOARED BY 65%

The nine-month period of the last year had
witnessed a total number of 862,381 residences
sold whereas 831,287 residences were sold
in the corresponding period of the current
year. Sales contracted by 3.6%; however,
purchases by foreigners, which hold a share
of approximately 1.6% in total sales, soared by
64.7%. 8,263 residences were sold to foreigners
throughout the nine-month period in 2013,
and sales reached 13,611 in the corresponding
period in 2014. The sales realized throughout
the nine-month period in 2014 thus outpaced
the number of sales realized for the whole of
2013, which amounted to 12,181.

Figures display an interesting picture when
considered according to provinces. Antalya
witnessed the highest number of residences

stratecY B



Bakanlig1 tarafindan bir basin agiklamasi ile
duyuruldu.

Yapilan diizenlemelerin 2012 yilinin son
ceyreginde devreye girmesi, 2013 yilinin
mayis ayinda ise Amerikan Merkez Bankasi
FED’in parasal genislemeye son verecegi-
ni duyurmasi ve Gezi olaylar1 yabancilara
gayrimenkul satis1 ile ilgili giiclii beklentilerin
bir miktar 6telenmesine yol act1. Fakat 2013
yilinin son ceyregi ile birlikte yabancilara
konut satisinda hem adet bazinda hem de
satis hasilat1 olarak cok giiclii bir sicrama
yasandi. Bunda, 24 Agustos 2013 tarihinde
Tiirkiye’de gayrimenkulii olan yabancilara 1
yil siireli oturma izni verilmesi ile ilgili yasa-
nin yiiriirliige girmesinin de 6nemli bir rolii
oldugunu sdyleyebiliriz. Nitekim sonuclara
baktigimizda 2012°nin son ¢eyregi ile 2013’iin
ilk ii¢ ceyregini kapsayan 12 aylik donemde
ceyrek bazli ortalama satig geliri 697 milyon
dolar olurken 2013’iin son ceyregi ile 2014
ilk yarisini kapsayan 9 aylik donemde ceyrek
bazli ortalama satis gelirinin 1 milyar dolarin
tizerine ¢iktigin1 goriiyoruz. Ayni performans
devam ederse 2013 y1ili sonunda toplam 3
milyar dolar civarinda olan yabancilara gay-
rimenkul satisinin 2014 yili sonunda 4 milyar
dolar1 asacagini soyleyebiliriz.

YABANCILARA KONUT EDINiMi
YUZDE 65 ARTTI

Gegen yilinin dokuz aylik boliimiinde
862.381 adet konut satis1 yapilirken bu yilin
ayn1 doneminde konut satiglar1 831.287 adet
olarak gerceklesti. Satislarda yiizde 3,6 gibi

MILYAR/BILLION

2014 YILSONU iTiBARIYLE
YABANCILARA SATISI YAPILACAK
GAYRIMENKULLERDEN ELDE
EDILECEK TAHMINi SATIS
HASILATI

ANTICIPATED SALES REVENUE
TO BEACQUIRED FROM THE
REAL ESTATES TO BE SOLD TO
THE FOREIGN NATIONALS BY
THEEND OF 2014

()
3.6l

KiSi/ PEOPLE

2014 YILININ OCAK-EYLUL
DONEMINDE YABANCILARA
SATILAN KONUT SAYISI

NUMBER OF HOUSES SOLD TO
THE FOREIGN NATIONALS IN
THE PERIOD OF
JANUARY-SEPTEMBER 2014

TURKIYE'DE VATANDASLARI EN GOK KONUT
SAHIBI OLAN ULKELER (31 AGUSTOS 2014)
THE COUNTRIES WHOSE CITIZENS HAVE THE
HIGHEST NUMBER OF RESIDENCES IN TURKEY
(AUGUST 2014, 31)

Ingiltere 34.355
United Kingdom

Almanya 10.144
Germany

irlanda 5.532
Ireland

Hollanda 4.8l
Netherland

Irak 1.650
Iraq

Kaynak: Gevre ve Sehircilik Bakanlig
Source: Ministry of Environment and Urban Planning
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bir daralma yaganirken satiglar icerisinde
yaklagik yiizde 1,6 paya sahip olan yabanci
satin alimlarinda ise yiizde 64,7 artig yasanda.
2013 yilinin dokuz aylik diliminde yabancilara
8.263 adet konut satilirken 2014’{in ayni do-
neminde satiglar 13.611 adete ulagti. Boylece
2014’iin dokuz aylik boliimiinde yapilan sa-
tislar 2013 tamaminda yapilan 12.181 adetlik
satig rakamini gecmis oldu.

Rakamlara iller bazinda baktigimizda orta-
ya ilging sonugclar ¢iktigini goriiyoruz. Antalya
yiizde 36 pay ile yabancilara en ¢cok konut
satilan il olurken Istanbul yiizde 29 pay ile
ikinci sirada, Aydin ise yiizde 6,6 pay ile iiciin-
cii sirada yer aliyor. En yiiksek artis1 yiizde
386,7 ile Trabzon gergeklestirirken istanbul,
yiizde 161,5°lik artis ile 3.990 adetlik satig
rakamina ulagarak en carpici sonuca ulagti.
Mugla, Mersin, Bursa ve Yalova yabancilarin
en ¢ok tercih ettigi diger iller arasinda yer
ald1. Yabancilarin 6zellikle yazlik konuta talep
gosterirken Cevre ve Sehircilik Bakanligi’nin
verilerine gore sadece Antalya’da yabancilara
ait 40 binden fazla konut bulunuyor. Aym se-

sold to foreigners and ranked top with a 36%
share, Istanbul followed Antalya with 29%
and Aydin ranked third with 6.6%. Trabzon
presented the highest increase by 386.7%, and
Istanbul reached the most outstanding figure
of 3,990 residences sold, with an increase

by 161.5%. Mugla, Mersin, Bursa and Yalova
were other popular provinces preferred by
foreigners. Foreigners demanded particularly
summer villas, owning more than 40,000
residences only in Antalya according to the
data issued by the Ministry of Environment
and Urban Planning. Likewise, foreigners
own approximately 30,000 residences in the
vicinities of Mugla and Aydin.

YOU MAY SHORTLY HAVE A BRITISH
NEIGHBOR

After August 2013, residence permits are
now granted for one year to foreigners owning
real estate in Turkey, and it is renewed every
year unless the real estate is sold to another
person or entity. This implies that we will
shortly have a British, Russian or an Arab

SEBA GACEMER

Sinpag GYO Genel Miidiirii
Sinpas REIT General Manager

Yabancilar, 6zellikle istanbul'da
yagamak veya yatirim yapmak

icin konut satin aliyorlar. AVM'ler
yabancilarla dolup tagiyor.

Bunun ekonomiye dnemli bir

katki sagladigini diisiiniiyoruz.
Miitekabiliyet yasasi gok iyi bir
baglangigti. Diger diizenlemeleri de
tamamlarsak sadece Istanbul ve
tatil bolgeleri degil, her birinde ayri
glizellikler sunan Anadolu sehirleri
de bundan payini alacaktir. Biz
projelerimizde makul oranlarda
yabanciya satig yapiyoruz. Konsept
yaklagimlarimizdan, mimarimizden
cok etkileniyorlar ve yasamak

iin konut segiyorlar. Tiirklerle
yasamak igin buraya geliyorlar.
Birbiriyle yasamak igin degil. Bunu
bilip onlari bir turist gibi degil

de bir komsu gibi selamlamaya
bagladigimizda Tiirkiye cok daha
fazla kazanabilir.

Foreign nationals purchase
residence for living or making
investment particularly in
Istanbul. The shopping malls are
brimming with foreign nationals.
We believe this contributes

to the economy significantly.
The reciprocity law was a very
good start. If we complete the
relevant arrangements as soon
as possible, not only Istanbul
and holiday resorts but also

the Anatolian cities offering
unique attractions will have a
share from it. We make sales to
foreign nationals in reasonable
proportions in our projects.
They are very impressed from
our concept approaches and
architecture and select a house
to live in. They come here to live
together with the Turks, not with
one another. When we realize
this and start greeting them not
as a tourist but as a neighbor,
Turkey may win a lot more.
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kilde Mugla ve Aydin civarinda da yabancilara
ait 30 bine yakin konut bulunuyor.

YAKINDA BiR iNGIiLiZ KOMSUNUZ
OLABILIR

2013 y1l1 Agustos ayinda yabancilara oturum
izni ile ilgili yapilan diizenleme ile birlikte veri-
len Tiirkiye’de gayrimenkulii olan yabancilara 1
yil siireli oturma izni, satin alinan gayrimenkul
baska bir kisi ya da kuruma satilmadig: siirece
her y1l yenileniyor. Bu durum, yakinda Ingiliz,
Rus ya da bir Arap iilkesinden komsumuz
olacagini ve bizim bu duruma alismanmiz
gerektigine isaret ediyor. Cevre ve Sehircilik
Bakanligr'nin verilerine gore 31 Agustos 2014
tarihi itibariyle Tiirkiye’de en cok konuta sahip
olan iilke vatandaglar1 34.355 adet ile Ingilizler.
Onlari 11.770 adet konutla Ruslar ve 10.144
adet konut ile Almanlar takip ediyor. Siralama-
lar aylar itibari ile degisse de bu ilk ii¢ siranin
degismedigi goriiliiyor.

ANALIZ-SEKTOR./ ANALYSIS-SECTOR

neighbor, and we should get used to it. The
British rank top as the nationality with the
highest number of residences (34,355) owned
in Turkey as of August 31, 2014, according to
the data issued by the Ministry of Environment
and Urban Planning. Russians and Germans
follow the British with 11,770 and 10,144
residences, respectively. Although the ranking
may vary over the months, the top three remain
the same.

Antalya

Aydin

Mersin

Yalova

izmir

Digeriller
Other Provinces

YABANCILARA YAPILAN KONUT SATISI (ADET)
NUMBER OF RESIDENCES SOLD TO THE FOREIGNERS (UNIT)

3953

789

330

204

4874 23,3

897 13,7

569 72,4

457 124,

785 221,7

23 0CAK-MART / JANUARY- MARCH 2015




SURDURULEBILIR
BUYUME ICIN
YABANCI
YATIRIMCI SART

Her sektorde oldugu gibi ingaat
sektoriiniin dengeli ve siirdiiriilebilir bir
biiyiime kaydedebilmesi icin de yabanci
yatirnmeilara ihtiyag var. Miitekabiliyet
yasasindaki diizenleme yabancilarin
gayrimenkul talebeni artirirken ingaat
sektoriindeki siirdiiriilebilir bityiimeye de
katki saghyor.

abancilarin yurt icinde gayrimenkul
Y almasini kolaylastiran kanunda (Miite-

kabiliyet Yasas1) yapilan degisiklik ile
gayrimenkul yatirimlarinda baglayan artis
egiliminin 2013 ve 2014 yillarinda da devam
ettigini gordiik. Sektorel Analiz boliimiinde
detayh bir sekilde ele aldigimiz konu ile ilgili
merak edilenleri sektoriin 6nde gelen sirket-
lerinden Akfen Holding’in Yonetim Kurulu
Baskan Vekili Selim Akin ile konustuk.

Oncelikle miitekabiliyet yasasindaki de-
gisikligin beklenen etkiyi yaratip yaratma-
digim 6grenebilir miyiz?

Tiirkiye ekonomisi icin her zaman biiyiime
oncelik verilmesi gerekiyor. Ozellikle ingaat/
konut sektoriiniin yarattigi katma deger ve is-
tihdam olanaklariyla {ilkemiz ekonomisi i¢in
son yillarda bir kaldira¢ gorevini iistlendigini

goriiyoruz.

in the construction industry.

FOREIGN INVESTORIS A
MUST FOR SUSTAINABLE
GROWTH

As with each industry, foreign investors are needed for the
construction industry to grow in a balanced and sustainable way. While
the arrangement in the reciprocity law increases the demand of foreign
nationals for real estate, it also contributes to the sustainable growth

ith the amendment on the law which
Wfacilitates the purchase of real estate by
the foreign nationals (Reciprocity Law),
we have observed that the increase trend started
in real estate investments has also continued
in 2013 and 2014. As it is reviewed in detail in
the Industrial Analysis section, we discussed
the burning questions in this regard with Selim
Akin, Vice Chairman of Akfen Holding, one of the
leading companies in the industry.

First of all, can you say if the amendment on
the reciprocity law has created the expected
effect?

Priority should always be given to growth in the
Turkish economy. Recently, we have observed that
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Evet, Tiirkiye’de konut ihtiyaci hicbir
zaman bitmeyecek. Ama sadece i¢ tiiketim ile
sektor acisindan dengeli ve siirdiiriilebilir bii-
yiime saglamak cok zor. Dolayisiyla biiyiime
performansimizin istenilen seviyelere ulas-
masi icin basta konut/insaat sektorii olmak
iizere hemen her alanda yabanci yatirimcilara
ihtiyacimiz var.

Ote yandan orta ve uzun vadede Tiirkiye
pazarina yonelik yabanci yatirimer algis
iilkemizin giiclii ekonomisi ve demografik
ozellikleri sayesinde olumlu seyretmeye
devam edecek.

Miitekabiliyet yasasi en ¢ok hangi alan-
larda gayrimenkul talebi yaratti?

Yabancilarin 6zellikle konut sektoriine ilgi
gosterdigini goriiyoruz. Yatirim yapmak igin
tercih edilen yerler genellikle sahil kenar1 ve
turistik bolgeler ile biiyiik sehirler oluyor.
Gayrimenkul aliminda 6zellikle Giiney Ege ve
Akdeniz bolgesindeki illerde Avrupa kdkenli
yatirimcilarin bulundugunu séyleyebiliriz.

Yabanc yatirimeilarin Tiirkiye’deki tagin-
mazlara ilgisi giderek artan bir trendle devam
ediyor. Ekonomide eksikligini cektigimiz
dogrudan yatirimlar acisindan da 6nemli bir
kalemi olusturuyor. Son iki yila baktigimizda
(6zellikle yasanin yiiriirliige girip duyulma-
sindan sonra) gayrimenkul alimi nedeni ile
yapilan yatirimlarda siirekli bir artis s6z ko-
nusu oldugunu sdylemek miimkiin. Bu alan-
daki yatirnmlarin toplam dogrudan yabanci
yatirimlar icindeki en biiyiik artig oranina
sahip oldugunu gozlemleyebiliyoruz.

Gayrimenkul talebini canh tutmak icin
ne yapmak gerekiyor?

APB’de krizin etkilerinin heniiz bitmemig
olmasi, tikketim ve harcama egiliminin zayif
seyretmesi nedeniyle bu bélgeden gelen
yatirimlarin artig hizinin sinirh diizeyde
oldugunu soyleyebiliriz. Ancak, Avrupa Bir-
ligi Merkez Bankasr’nin (ECB) uygulamaya
koydugu yeni paketin etkileri ile 2014’tin son
ceyregi ve oniimiizdeki yil talep ve harcama-
larda canlilik olmasi bekleniyor. Bu durum,
Tiirkiye’deki gayrimenkul satislarina olumlu
yonde yansiyacak. Bunun yani sira basta
Suudi Arabistan gibi Arap ve korfez iilkeleri
ile komsu iilkelerden gelen talep canliligini
korumaya devam edecektir. Gerek taginmaz
gerekse dogrudan yabanci sermaye girisin-
deki artis umut verici olup diinya konjonk-
tiirlindeki gelismelere baglh olarak daha
da artabileceginin Oncii gostergesi olarak
diisiinebiliriz.

INSAAT/KONUT
SEKTORUNUN
YARATTIGI KATMA
DEGER VE ISTIHDAM
OLANAKLARIYLA
ULKEMiZ
EKONOMISI iCIN
SONYILLARDA BIR
KALDIRAG GOREVINI
USTLENDIGINI
GORUYORUZ.

WE HAVE OBSERVED
THAT PARTICULARLY
THE CONSTRUCTION/
RESIDENTIAL SECTOR
HAS ASSUMED A ROLE
OF LEVERAGE FOR
THE ECONOMY OF
OUR COUNTRY WITH
THEIR ADDED VALUE
AND EMPLOYMENT
OPPORTUNITIES.

particularly the construction/residential sector has
assumed a role of leverage for the economy of our
country with their added value and employment
opportunities.

Yes, the need for housing will never end in
Turkey. However, it is too difficult to achieve a
balanced and sustainable growth for the industry
only with domestic consumption. We therefore
need foreign investors in almost every field but
particularly in the construction/residential sector
for our growth performance to reach desired
levels.

On the other hand, foreign investor perception
for the Turkish market will continue to progress
positively in the mid- and long-term thanks to the
strong economy and demographics of our country.

In which areas did the reciprocity law create
a demand for real estate the most?

We observe that the foreign nationals take
an interest in the residential sector particularly.
The preferred places for making investment
are generally coastlines, touristic places and
major cities. We can say that there are investors
of European origin particularly in the cities of
Southern Aegean and Mediterranean Region in
the field of real estate.

The interest of foreign investors in the
immovable in Turkey continues with an ever-
increasing trend. It constitutes an important item
with regard to the direct investments that we long
for in the economy. Considering the last two years
(particularly after the law came into effect and was
heard), it is possible to say that there is a constant
increase in the investments made for purchase of
real estate. We can observe that the investments
in this field have the biggest increase rate in total
direct foreign investments.

‘What needs to be done to keep the demand
active for real estate?

As the effects of the crisis in the EU have
not worn off yet and there is a weak trend in
consumption and spending, we can say that the
rate of increase in the investments from this
region is limited. However, a recovery is expected
in the demand and spending in the last quarter of
2014 and next year along with the new package
implemented by the European Central Bank
(ECB). This will have positive reflections on real
estate sales in Turkey. Furthermore, the demand
from the neighboring countries as well as Arabian
and Gulf countries such as Saudi Arabia primarily
will remain to be active. The increase in capital
inflow and the immovable is promising and can be
considered a leading indicator that it can increase
even more in line with the developments in the
global conjuncture.

EE) 0CAK-MART / JANUARY- MARCH 2015




EN IYI FIYATLARLA EN IYI HIZMET GARANTISI
IBIS ANKARA AIRPORT ILE HIZMETINIZDE!

* IBIS ISTANBUL * IBIS ESKISEHIR « IBIS GAZIANTEP ¢ IBIS KAYSERI
« IBIS BURSA < IBIS ADANA -« IBIS ISTANBUL ESENYURT - IBIS IZMIR ALSANCAK
* IBIS ANKARA AIRPORT

LE CLUBy

| SADAKAT PROGRAMIMIZA KATILIN ACCORHOTELS.COM




ANALIZ-SEKTOR/ ANALYSIS=SECTOR

o - - ‘ - Tl
IStaniml‘un enGnemli’is BHIELIEYITUEN
Levent'te Biiyiikdere CAUNESIizenuEpmInnan
Tekfen Tower mimarisiylegoZELatPIypLs
Kahverengi yeheyp? ENRIBIIN hakimbldigu i
kule; KurulHHEIELTIEHRATA I STanbil m S

‘marka hinalarjiarasmdayeralnyor:

= stanbul’un en iglek caddelerinden biri
I olan Biiyiikdere Caddesi iizerinde yer alan
Tekfen Tower’in bulundugu yerdeki hikayesi
aslinda bundan tam 51 y1l 6nce basladi. Tabii,
bambagka bir konseptte... Ama ayn1 markanin
adiile... Tekfen Holding’in ilk sanayi yatirimi
olan Tekfen Ampul Fabrikasi1 burada kuruldu
ve 1999 yilina kadar da burada kaldi. Kendi
Genel Merkezi ve bagka sektorlere kiralanabilir
alanlar yaratmak icin ofis kulesi insa edilme-
sine karar veren Tekfen Holding, bu amacla
Amerika Birlesik Devletleri’nde ve Tiirkiye’de
bulunan Swanke Hayden Connell Architects
(SHCA) ile goriistii. Ardindan Ampul Fabrikasi
yerini modern bir mimariye sahip olan Tekfen
Tower’a birakmis oldu ve 2003 yilinda Tekfen
Emlak Gelistirme Grubu’nun ilk projesi Tekfen
Tower hizmete acild1.

Biiyiikdere Caddesi, one of the busiest

streets in Istanbul, actually started 51
years ago with another concept but under the
same brand name. Tekfen Bulb Factory, the
first industrial investment of Tekfen Holding,
was established and remained on this spot until
1999. After deciding to build an office tower to
serve as its headquarters and to create rentable
areas for other industries, Tekfen Holding
contacted Swanke Hayden Connell Architects
(SHCA) operating in the United States and
Turkey for this purpose. Thus, the Bulb Factory
gave its place to Tekfen Tower which was con-
structed with modern architecture and Tekfen
Tower, the first project of Tekfen Real Estate
Development, was opened in 2003.

From the very beginning of the project,

T he story of Tekfen Tower located at
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Tekfen Tower, located at
Biiyiikdere Caddesi, one of
the most important business
districts in Istanbul, is
notable for its architecture.
Since its construction, the
predominantly brown and
white tower has been one of
Istanbul’s landmark buildings.

AMODERN, SMART
AND SOCIAL TOWER: |

S6z konusu projenin en bagindan itiba-
ren Tekfen Holding, Kule’nin kusursuz bir
atmosfere sahip olmasini, eksiksiz elektronik
giivenlik sistemiyle donatilmasini ve tiim bina-
y1 kapsayan bir yonetim sistemine (BMS) sahip
akall1 bina kompleksi olmasim istiyordu. On
konsept tasarim calismalarindan sonra SHCA
ile Tekfen Insaat yonetimi haftalik goriigmeler
diizenleyerek projeyi olgunlastirdilar ve top-
lamda 16 ay siirecek olan bir projeye baglamig
oldular.

MIMAR SINAN’DAN ETKILENDILER

A sinifi ofis binalar1 hakkinda ABD gayri-
menkul standartlar ile Tiirk insaat yonetmelik-
lerini birlestiren, bu sirada geleneksel yapiy1 da
korumaya dikkat eden SHCA Proje Tasarimcisi
ve Koordinatorii Altan Giirsel, Tekfen Tower’in

Tekfen Holding wanted the tower to be a smart
building complex which has a perfect atmos-
phere, is equipped with a complete electronic
safety system and installed with a building
management system (BMS) throughout the
building. After preliminary concept design
studies, SHCA and Tekfen Construction ma-
tured the project by making weekly discussions
and started the project which would last 16
months in total.

INSPIRED FROM SINAN THE
ARCHITECT

SHCA Project Designer and Coordinator
Altan Giirsel who combined the Turkish con-
struction regulations and American real estate
standards on Class A office buildings told the
fine details on the design of Tekfen Tower:

SHCA PROJECT
DESIGNER AND COORDI-
NATOR ALTAN GURSEL:
"Performance-driven architec-
ture and technical infrastruc-
ture were the top priorities in the
design of tower and it was aimed
to construct an office building
complying with the Class A
international standards.”

18

METRE/METERS

TEKFEN TOWER'IN
YUKSEKLIGI

HEIGHT OF TEKFEN TOWER

26

KAT/FLOORS
TEKFEN TOWER'IN
KAT SAYISI

NUMBER OF FLOORS IN
TEKFEN TOWER

LY 29 |
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tasarlanmasindaki incelikleri su sozlerle an-
latti: “Kule’nin tasariminda mimari {iretkenlik
ve teknik altyapi birinci 6nceliklerdi ve A sinifi
uluslararasi standartlara sahip bir ofis binas1
insa edilmesi amaclanmisti. Bu tasarim yaklagi-
m1 sayesinde mitkemmel bir briit/net ofis alan1
elde edildi ve 360° manzaraya sahip konforlu
ofislerin her biri son derece iyi aydinlatildi,
iistelik iclerinde ara kolon kullanilmasina gerek
kalmadi.” Bununla birlikte, Tekfen Tower’da
her katin icinde binaya ait unsurlarin kapladig:
alanin en aza indirilmesi i¢in iinlii 16. yiizy1l
Osmanli mimar1 Mimar Sinan’in kullandiklari-
na benzer bir cift yangin merdiveni kullanildi.
Béylece Istanbul’da bu tiir bir sistem ilk kez
uygulanmis oldu.

Tekfen Tower’in planlama ve tasarim
etabinda, bu binanin ve yolun cevresinde geli-
secek olan yeni sehir diisiiniildii. Bu sebepten
binanin bat1 tarafina bir girig yapildi ve binanin
i¢ sirkiilasyonu dogu-bat1 baglantisini korumak
tizere tasarlandi. Bununla birlikte, binanin
on tarafinda genis bir plaza olugturulmasi
icin kule blogu caddeden ayr1 tutuldu ve hem
binaya gorsel bir zarafet katan hem de acik ve
kapal alanlar arasinda gecis alani saglayan
seffaf bir cephe cikintisi insa edildi. Buna ilave
olarak, yolcu asansorlerine giden yolu vurgula-
yan ve ayni zamanda cephe cikintisinin misafir
karsilama atmosferini gelistiren 6zel dogrusal
aydinlatma unsurlari tasarlandi. 50 milyon
dolarlik bir yatirimla gerceklestirilen proje
tamamlandig1 andan bu yana Tiirkiye’de biiyiik
begeni topladi. Akilli bina Tekfen Tower’in 2.
Teknik Koordinatorii Oktar Yaylal projenin
basaris1 hakkindaki diisiincelerini su sozler-
le acikladi: “Bu giine kadar projemizle ilgili
olarak olumlu tepkiler almis olmamizin nedeni,
Tekfen Tower projemizin hem estetik hem de
fonksiyonel olarak basarili olmasi. Projemiz
bugiin de yurtici ve yurtdigindaki yatirnmcilar
tarafindan begenilmeye devam ediyor.”

ULUSLARARASI SIRKETLER VE
KONSOLOSLUKLAR TARAFINDAN
TERCIH EDILIYOR

Toplamda 22 ofis katindan, ii¢ servis
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TEKFEN TOWERIS
ONE OF THE SMARTEST
TOWERS

Constructed as resistant to even
the most powerful earthquakes
that may occur in Istanbul,
Tekfen Tower is administered
from a single point in technical
terms. Fire detection, alarm,
suppression, smoke control,
CCTV security, card pass,
entrance security, energy and
HVAC automation systems are
used as an integrated structure.
Each system operates stan-
dalone with its own scenarios,
can communicate when needed
and transmit data.

“Performance-driven architecture and techni-
cal infrastructure were the top priorities in the
design of tower and it was aimed to construct
an office building complying with the Class A
international standards. Thanks to this design
approach, a perfect gross/net office area was
obtained and each and every comfortable office
with 3602 view was well-lit without the need
to use a flanked column.” However, a pair of
fire escapes similar to those used by the famous
16" century Ottoman architect Sinan was used
in order to minimize the building elements on
each floor of Tekfen Tower. Thus, such a sys-
tem was used for the first time in Istanbul.
During the planning and designing of
Tekfen Tower, the future city that would evolve
around this building and street was taken into
consideration. An entry was constructed on
the west side of the building for this purpose
and inner circulation of the building was
designed to protect the east-west connection.
Furthermore, the tower block was separated
from the street in order to construct a wide
plaza in front of the building and a transparent
building canopy was constructed for adding a
visual elegance and serving as a transition area
between open and closed spaces. Addition-
ally, special linear lighting elements which
emphasize the road to passenger elevators and
improve the welcoming atmosphere of the
building canopy were designed. The project
realized with a USD 50 million investment has
been widely admired in Turkey since it was
completed. Oktar Yaylali, the Second Technical
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katindan ve manzara seyretmek icin kokteyl
terasi olarak diisiiniilen en {ist kattan olusan
Tekfen Tower’da katlar ikiye boliinebiliyor. Bu
sayede ofis alanlarina 450 m? veya daha genis
yer ayrilabiliyor. Bununla birlikte Kule’de, kule
bloguna bagli, arkaya dogru uzanan podyum
katlara sahip bulunuyor. Yatay blogu olusturan
bu podyum katlarda da kapali otopark alanlari,
ofis alanlari, cok amacli konferans merkezi,
kafeterya, spor salonu yer aliyor. Tekfen Tower
kullanim alanlarinin 33.000 m?si ofis, 750 m?’si
cok amach konferans salonu, 950 m*si sergi
alani olarak kullaniliyor.

Detaylara 6nem veren bir mimari anlayisla
tasarlanmis ve giiclii bir altyapiyla insa edilen
Tekfen Tower, kuruldugu giinden bu yana
Istanbul’daki ofis piyasasinda standart belir-
leyici binalardan biri olmaya devam ediyor.
Bugiin Tekfen Tower, finans sektoriinden
sigortaciliga, damigsmanliktan ilaca, pazarlama
ve havayolu sirketlerine uzanan bir yelpazede
bircok sirkete hizmet veriyor. Bununla birlikte,
ofisleri, uluslararasi Fortune 500 sirketleri ve
konsolosluklar tarafindan da tercih edilen Tek-
fen Tower, Tekfen Grubu’nun istiraklerinden
bircok sirketine, Deutsche Bank’a, McKinsey’e,
Mitsubishi’ye, PepsiCo’ya, Kanada ve Japonya
Konsolosluklarr’na ev sahipligi yapiyor.

Asansorlere giden yolda ozel dogrusal
aydinlatma unsurlari kullaniliyor.

Special linear lighting elements are used in
the road to passager elevators.

OKTAR YAYLALI,

THE SECOND TECHNICAL
COORDINATOR OF
TEKFEN TOWER: 'The
reason of positive reactions
taken for our project to date

is the success of our Tekfen
Tower project in aesthetic and
functional terms”

Coordinator of smart building Tekfen Tower,
expressed his opinions about the success of the
project: “The reason of positive reactions taken
for our project to date is the success of our Tek-
fen Tower project in aesthetic and functional
terms. Our project is still admired by domestic
and foreign investors.”

PREFERRED BY INTERNATIONAL COM-
PANIES AND EMBASSIES

Tekfen Tower consists of 22 office floors,
three office floors and the top floor serves as
a cocktail terrace for watching the view. The
floors can be divided into two. Thus, a space of
450 m? or more can be reserved to office areas.
Additionally, the Tower has podium floors
which are connected to the tower block and
extending towards the back. Parking garages,
office areas, multi-purpose conference hall,
café and gym are available on such podium
floors constituting the vertical block. Of the us-
age areas of Tekfen Tower, 33,000 m? serve as
office, 750 m? as multi-purpose conference hall
and 950 m? as exhibition hall.

Designed with a detail-oriented architectur-
al style and constructed with a strong infra-
structure, Tekfen Tower has remained as one
of the buildings setting the standards in office
market of Istanbul since the day it was built.
Today, Tekfen Tower serves many companies
in a wide range of industries from finance to
insurance, consultancy to pharmaceutical,
marketing and airlines. Furthermore, Tekfen
Tower, offices of which are also preferred by
international Fortune 500 companies and
embassies, hosts many affiliates of Tekfen
Group, Deutsche Bank, McKinsey, Mitsubishi,
PepsiCo, Canadian and Japanese Embassies.
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POTANSIYELIN
FARKINDA MISINIZ®

Giiclii ve iddial 2023 hedefleri ile yola ¢ikan Tiirkiye, marka iilke konsepti
“Discover the Potential” ile diinyaya yeni bir teklifte bulunurken kendi insanina
da potansiyelinin farkina varmasi igin cagri yapiyor. Diinyaya sadece Tiirkiye'yi
degil ait oldugu medeniyetin hikayesini anlatmayi hedefleyen bu proje, diinyaya

birlikte kazanmanin ne kadar degerli oldugunu hir kez daha hatirlatiyor.
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ARE YOU AWARE .
OF THE POTENTIAL? =~

Having set out with a strong and assertive 2023 vision, Turkey
invites its own people to become aware of their potential while
putting forward a new offer for the world with its brand country
concept of "Discover the Potential”. This project reminds the
world how valuable achieving together is, aiming at telling the
whole world not only about Turkey, but also the story of the
civilization from which it originated.
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gu uzun siiredir hem yabanci hem de yerli

yatirimeilar tarafindan dillendiriliyor.
Kisa bir siire 6nce tanitilan “Tiirkiye Markas1”,
yeni bir hikéyeye baglamak icin anlamh bir
adim... Sadece Tiirkiye’nin degil bir medeni-
yetin hikayesini anlatan bu proje, Tiirkiye’nin
potansiyelini kesfetmek isteyenlere kesfetmenin
verdigi zenginligin neler getirebilecegine dair
6nemli ipuclar1 da veriyor. Projenin bagarih
olmast icin ise dnce Tiirkiye halkinin kendi
potansiyelin farkina varmasi ve kendi giiciine
inanmasi gerekiyor.

T iirkiye’nin yeni bir hikayeye ihtiyaci oldu-

MARKAMIZ TURKIYE

Ekonomi Bakanlig1 ve Tiirkiye Ihracatcilar
Meclisi’nin (TIM) koordinasyonu ile baglatilan
“Tiirkiye Markas1” calismalar1 gectigimiz ay-
larda tamamlandi. Projenin cikis noktas: Tiirk
Mal algisi1 daha giiclii ve farkindalik yarata-
cak gekilde yeniden iiretmek ve Tiirk sanayinin
giiciinii daha iyi anlatmak olarak 6zetlenebilir.
Proje icin yaklasik bir bucuk yildir calisiliyordu.
Projede Ekonomi Bakanlig1 basta olmak iizere
Kiiltiir ve Turizm Bakanlig1, Tiirkiye’nin 6nde
gelen holding ve sirketleri ile TOBB, TUSIAD,
MUSIAD, TUMSIAD, ASKON, TYD, TURSAB,
YASED, Tiim Aligveris Merkezleri ve Peraken-
deciler Federasyonu, Reklamcilar Dernegi,
Halkla iligkiler Dernegi vb. meslek orgiitleri
birlikte calistilar. Slogan ve logo, isadamlarin-
dan reklamecilara, tasarimeilardan sanatcilara
ve akademisyenlere kadar yaklasik 150 kisilik
ekibin ortak goriis aligverigleri ile ortaya cikt1.
Logo tasarimi ise Saffron Brand Consultant
tarafindan yapildi. Hazirlanan logo ve slogan;
Cumhurbagkan: Recep Tayyip Erdogan’n yam
sira Ekonomi Bakani Nihat Zeybekci ve Kiiltiir
ve Turizm Bakam Omer Gelik’in katildig1 lans-
man ile tanitild1. Tiirkiye’nin yurtdigindaki yeni
yiiziinii temsil edecek slogan “Turkey Discover
the Potential” olurken logo, tarihte Tiirklerin
kilim, mimari, el sanatlar1 gibi alanlarda kullan-
dig1 8 ayr1 motiften esinlenerek gelistirildi.

YINE, YENi, YENIDEN

2008 y1linda ortaya ¢ikan kiiresel ekono-
mik kriz ile birlikte can simidi olarak goriilen
gelismekte olan iilkelerin, 2013 yilinda parasal
genislemenin sona erecegine yonelik endige-
lerin etkisi ile bir anda uluslararasi sermaye
hareketlerinin hedef tahtas: haline gelmesi yeni
bir donemin bagladiginin da isaretcisiydi. Her
iilkenin hikayesini yeniden gozden gecirmesi,
revize etmesi, gerekirse ¢pe atip yenisini yaz-
mas1 gerektigini anlatiyordu bu isaret bize...

Tiirkiye icin de yeni bir hikdye yazma
zamani gelmisti. Bunun ilk isaretlerinden birisi

0 + O |o5) ool
R
TURKIYE MARKASI
ILE TUM DUNYAYA
ASLINDA VAR OLAN
AMA UZUN SUREDIR
UNUTULAN BIR
MEDENIYETi YENIDEN
KESFETMEK IGIN
CAGRI YAPILIYOR.

WITH TURKEY'S BRAND
WHOLE WORLD IS
INVITED TO DISCOVER A
CIVILIZATION EXISTING
IN FACT BUT FORGOTTEN
FOR SO LONG AGAIN.

mestic and foreign investors that Turkey needs a
brand new story. That’s why the “Turkey Brand”
which has been introduced recently constitutes
a meaningful milestone step in initiating a new
story. This project, which tells the world the story
of not only Turkey, but also a civilization, says a
lot to those aspiring to discover Turkey’s potential
about the wealth of discovery and its contribu-
tions. For the project to work, Turkish people need
to realize their own potential and believe in their
strength first.

I t has been expressed for a long time by both do-

OUR BRAND, TURKEY

Work on the “Turkey Brand” started with the
coordination of Ministry of Economy and Turkish
Exporters Assembly (TIM), and was completed in
the previous months. It can be concluded that the
starting point of the project is to regenerate the
“Made in Turkey” perception in a stronger way
that raises awareness and represent the strength
of the Turkish industry in a more solid shape. The
project has been under development for about one
and half years and has been executed collaborative-
ly by Ministry of Economy in particular, Ministry
of Culture and Tourism, Turkey’s leading holdings
and companies, and professional organizations
such as TOBB, TUSIAD, MUSIAD, TUMSIAD,
ASKON, TYD, TURSAB, YASED, The Council of
Shopping Centers & Retailers, the Turkish As-
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Tiirkiye markasi, oncelikli
olarak Tiirkiye'nin ihracat
pazarlarinda tanitilacak.

Turkey’s brand will be
introduce primarily in
Turkey's export markets.

de “Tiirkiye Markas1” oldu. Aslinda bu ve ben-
zeri calismalar Tiirkiye icin ilk de degil. 2003
yilinda, diinyada bir ilk olan, devlet destekli
markalagma programi TURQUALITY Projesi’ni
hayata geciren Tiirkiye, simdi de Tiirkiye’yi bir
marka olarak konumlandirmak iizere 6nemli
bir adim atiyor. Yeni bir logo ve yeni bir slogan-
dan olusan bu ¢alisma ayn1 zamanda kokleri
oldukea saglam olan bir hikayeyi yeni bir dille
anlatma ¢abasini iceriyor.

POTANSIYELi(Ni) KESFET

Bu proje ile Tiirkiye aslinda kendini diinyaya
yeniden anlatmayi deniyor. Tiirkiye ihracatgllar
Meclisi (TIM) Bagkan1 Mehmet Biiyiikeksi, bu
calismanin kesinlikle bir ‘Tiirk’iin Tiirk’e pro-
pagandasr’ olmadig syliiyor. Sloganda kulla-
nilan ‘kegif’ kelimesi de bunun béyle olmadigim
ortaya koyuyor. Tiim diinyaya aslinda var olan
ama uzun siiredir unutulan bir medeniyeti ye-
niden kegfetmek icin ¢cagr1 yapiliyor. Tabii bun-
dan, bu medeniyet icerisinde yasayan insanlar1
da mahrum tutamayiz. Bu kesfin sonunda kasif,
kendine deger katacak, zenginlesecek, kendini
kesfedecek ve en 6nemlisi de herkes birlikte
kazanacak. Anlatilmak istenen tam da boyle bir
sey; samimi, icten, koklerine simsiki bagh ve
yiizii gelecege bakan bir medeniyet...

Tiirkiye’nin kendisini marka olarak ko-
numlandiran bu projenin uzun vadeli hedefi

sociation of Advertising Agencies, and the Turkish
Public Relations Association etc. The motto and
the logo were chosen as a result of suggestions
from a team of 150 people consisting of a range
from business people to advertisers, designers,
artists and academicians. The logo was designed
by Saffron Brand Consultant. The logo and the
motto were unveiled in the launching ceremony
attended by President Recep Tayyip Erdogan as
well as Nihat Zeybekci, Minister of Economy, and
Omer Gelik, Minister of Culture and Tourism. The
motto “Turkey Discover the Potential” was chosen
to represent the new Turkish identity abroad, and
the logo was developed from inspiration from eight
different patterns that Turkish people used in dif-
ferent fields such as rug weaving, architecture and
handicrafts in the history.

ONCE AGAIN AND AGAIN

The fact that the developing countries which
had been considered lifesavers as a result of the
global economic crisis in 2008 had suddenly
become the target of international capital move-
ments with the influence of the concerns that the
monetary expansion would draw to a close in 2013
indicated that a new period would begin. This
indication told us every country would need to
review and revise its own story, and abandon its
stories completely, if necessary, in order to gener-
ate a new one.

So, it was time for Turkey to create a new story
as well. One of the first components of Turkey’s
story became the “Turkey Brand”. Actually, it is
not the first time that Turkey has been involved in
such efforts. Having realized the TURQUALITY
Project which is a state-funded branding program,
a first in the world, in 2003, Turkey is now taking
substantive milestone steps as part of the efforts to
position Turkey as a brand. This new effort with
a brand new logo and a motto aims at telling a
story which has a highly robust background in an
original and contemporary language.

DISCOVER (YOUR) POTENTIAL

Turkey is trying to tell the whole world its story
once again with this project. Mehmet Biiyiikeksi,
Chairman of Turkish Exporters Assembly (TIM),
states that this effort is definitely not ‘propaganda
made by Turks for Turks’. The word ‘discover’ in
the motto also proves that is not propaganda. Here
the whole world is invited to rediscover a civiliza-
tion which has already existed but been forgotten
for a long time. Of course we cannot segregate
the people of this civilization while inviting the
whole world. The discoverer will have added value,
enriched with its discoveries, discovered itself and
everybody will have achieved together at the end
of this discovery. This is exactly what is meant:

MEHMET BUYUKEKSI

TIM Bagkani

President of Turkish Exporters
Assembly (TIM)

Oniimiizdeki dénemde Tiirkiye
markasini, Tirk mallarinin kalite-
sini, Tlirkiye'nin potansiyelini tiim
diinyaya "Discover the Potential”
slogan ve logosu ile tanitacagiz.
Yeni logonun kullaniminda
sirketlerimizin ve tiim kurum ve
kuruluglarimizin da aktif destegini
gorecegimize inaniyoruz. Yeni logo
ile birlikte Tiirkiye, tiim kiiresel
piyasalara daha derli toplu bir
mesaj vererek, Tirk malinin
kalitesi tizerine algi olugturmayi
basaracak. Logonun ilk planda
Tirkiye'nin yurtdigi iletigim faali-
yetleri ve kurumsal tanitimlarinda
kullaniimasi ve daha sonra da tim
ihrag iiriinlerine yayginlastinimasi
planlaniyor.

In the forthcoming period, we
will promote Turkish brand, the
quality of Turkish products, and
the potential of Turkey with "Dis-
cover the Potential” slogan and
logo across the whole world. We
believe that all Turkish compa-
nies, organizations and institu-
tions will provide active support
regarding the use of the new
logo. With the new logo, Turkey
will be giving a more organized
message to all global markets
and will manage to build an
awareness of the quality of Turk-
ish products. In the first stage,
the logo is planned to be used in
foreign communication activi-
ties and official promotions; and
it will later be popularized for all
export products.
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KAPAK/ GOVER

Tiirkiye’ye siirdiiriilebilir bir itibar kazan-
dirmak. Bunun i¢in Orta Dogu, Balkanlar ve
Kafkaslar1 da i¢ine alan bir medeniyetin giiclii
mirasini gelecege tagimak gibi bir iddia ile

yola cikiyor. Ustelik kargi tarafa da sorumluluk
yiikleyerek bunu kesfetmeye cagiriyor. Renkli,
farklihklar ile zengin, icten ve samimi bir
medeniyetin diinya ticareti i¢cin de bir zenginlik
yaratacagini ve diinyanin da ancak bu medeni-
yetle tanisarak kendi potansiyelini kesfedecegi-
ni anlatiyor.

TURKIYE’NIN MARKA DEGERI HIZLA
YUKSELIYOR

‘Peki, su anda Tiirkiye’nin marka degeri
nedir?’ diye bir soru gelebilir herkesin aklina...
BrandFinance tarafindan 2013 yili sonunda
aciklanan “Marka Ulkeler” aragtirmasinin so-
nuclarina gore Tiirkiye, 688 milyar dolar marka
degeri ile diinyanin en degerli 19. iilke markas1
oldu. Tiirkiye 2012 yilina kiyasla siralamadaki
yerini korurken gecen y1l 487 milyar marka de-
gerini de yiizde 41 artirmis oldu. Tiirkiye bu so-
nucla Malezya, Sri Lanka ve Tayland’dan sonra
marka degerini en cok artiran {iciincii iilke
oldu. Tiirkiye boylece A olan marka ratingini de
A+’ya yiikseltmis oldu. Tiirkiye aldig1 yatirimla-
ra gore en hizh yiikselis kaydeden besinci iilke
olurken hizmet ve servislerdeki gelisme hizi ile
de ilk on iilke arasinda yer aldi. Turizm perfor-
mansinda en hizh gelisme kaydeden besinci
iilke olan Tiirkiye, marka degerindeki yiikselisi
de bagta turizm olmak iizere mal ve hizmetler,
yatirimlar ve insan kaynagi gibi bagliklarda
gerceklesen gelismelerle sagladi.

ANLATACAK COK HIKAYEMIZ VAR
Durum iste boyle... Bu listeye baktigimizda
Tiirkiye’nin siki bir calismayla marka degeri en
yiiksek ilk 10 iilke arasinda yer almasinin rahat-
likla miimkiin olabilecegini goriiyoruz. Cilinkii
Tiirkiye’nin bulundugu bélge ve ait oldugu me-
deniyet itibari ile diinyaya anlatacak bir degil,
birden ¢ok hikayesi var. Ciinkii bu topraklar bir
yandan Asya ve Orta Dogu ile Dogu toplumuna,
Balkanlar ve Akdeniz cografyasi ile de Avru-
pa medeniyetine kollarini agmis bulunuyor.
Bunu Tiirkiye’nin renkli kimliginde de gérmek
miimkiin. Maalesef bu giine kadar bunu bir
kiiltiir figiirii olmaktan Gteye geciremedik.
Oysa sanatta, miizikte, sporda ve ekonomide
bu potansiyeli ortaya koydugumuzda ¢cok daha
zengin, cok daha genis bir cografyaya yayilmis
ve her seyden 6nemlisi insan kaynagi cok daha
zengin bir iilke olabiliriz. i§te Tiirkiye markasi
da bu yiizden bir logo ya da slogandan ¢cok daha
fazlasini anlatiyor ya da en azindan anlatmay1
deniyor. Tiim bunlar1 anlatmak icin ise 6nce

Tiirkiye aldigi yatinmlara gore en hizh yiikselis
kaydeden besinci iilke olurken hizmet ve
servislerdeki gelisme hizi ile de ilk on iilke
arasinda yer aldi.

TURKIYE'NIN
GUCLU YANLARI
© Siirdirilebilir biiyiime
© Giiglii yatirim iklimi
ve firsatlar
© Demografik avantaj
© Cografi konum
® Enerji koridoru olma dzelligi
© AB iiyelik stireci
© Artan global entegrasyon
© Giiglii i¢ pazar
© Cevre iilke pazarlarina erigim
® Yiiksek alt yapi yatirimlari
© Tesvikler

TURKEY'S

STRENGTHS

® Sustainable growth

@ Strong investment climate
and opportunities

©® Demographic advantage

® Geographic location

@ Being an energy corridor

® EU membership process

® Increasing global integration

® Powerful domestic market

® Access to the markets of
peripheral countries

@ High infrastructure
investments

® Incentives

Turkey managed to hecome the fifth most rapidly
rising country by the investments it received while
its growth rate in services ranked amongst the top
ten countries.

a civilization which is sincere, genuine, attached
strictly to its roots, and forward looking.

The long-term objective of this project which
positions Turkey as a brand is to bring Turkey a
sustainable reputation. Thus, it sets out with an
assertion of carrying the substantial heritage of a
civilization including the Middle East, The Balkans
and The Caucasians as well to the future. It also
gives the counterparty the responsibility to make
its own discovery. It explains that a civilization
which is rich with its own differences, genuine and
sincere will enrich the world trade and the whole
world will discover its own potential as long as it
meets this unique civilization.

TURKEY’S BRAND VALUE
IS INCREASING RAPIDLY

Everyone may have this question in mind:
“What is Turkey’s brand value at present?”. Ac-
cording to the results of the ‘Brand Countries’
research introduced by Brand Finance at the end
of 2013, Turkey ranked the 19* country brand of
the world with its brand value of $688 billion.
Although Turkey preserved its rank compared
to its position in 2012, it managed to increase its
brand value by 41 percent, which was $487 billion
ayear ago. Achieving this, Turkey became the
third country that increased its brand value most
following Malaysia, Sri Lanka and Thailand. Thus,
the rating of Turkey’s brand value increased from
Ato A+ as well. Turkey managed to become the
fifth most rapidly rising country by the investments
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kendimize yeniden doniip bakmamiz gerekiyor.
Unuttuklarimizi yeniden hatirlamamiz, diinya
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bulusturmamiz gerekiyor. Ancak bu gekilde PROJE OLAN TURK'YE

yeni hikyeler yazabilir, hikAyemizi diinyanin ,

da sahiplendigi bir hikéye haline getirebiliriz. _MARKASI'NIN,

) . DUNYA ILE BIRLIKTE

)¢ ASAMALI BiR PROJE TURKIYE'DE
Projenin yaklagimi olduk¢a anlamli ve bir o DE TOPLUMA

kadar da ayaklan.)vn.ere saglam basiyor. Ama ig ANLATILMASI

uygulamaya geldiginde bu kadar kolay olacak :

mi1? TIM Bagkan1 Mehmet Biiyiikeksi’nin HEDEFLENIYOR.

“Tiirkiye Markasi”nin tanitim toplantisinda '

yaptig1 konugsmadan bu konuda da bir strateji TURKEY'S BRAND WHICH

oldugunu anhyoruz. IS ATHREE-PHASE
Oncelikle kamu, 6zel sektér ve sivil toplum PROJECT ISAIMED TO

kuruluglarmin bu konuda uyumlu bir gekilde BE EXPLAINED ALSO TO

calismak icin giiclii bir irade ortaya koydu- SOCIETY ALONG WITH THE

gunu soylemeliyiz. Calismanin ilk hedefi ise WORLD

projeyi Tiirkiye’ye anlatmak... Sadece diinyaya
yaptigimiz bir cagri karsilik bulsa bile etkili
sonuclara ulagsmasi miimkiin degil. Bunun i¢in
bu projenin, 150-200 kisinin bildigi ve sahip
ciktig1 bir calisma olmaktan ¢ikmasi gerekiyor.
Tiirkiye’deki herkesin bu potansiyelin farkina
varmasi, Tiirkiye’nin giiclii yanlarini diinyaya
anlatmak icin hazirlikli olmasi gerekiyor. Tabii
bu sadece Tiirkiye’de yasayan insanlarimiz

ile sinirl kalmamali. Ciinkii yurt disinda 5
milyondan fazla insanimiz yasiyor ve bunla-

it received while its growth rate in services ranked
amongst the top ten countries. It also became the
fifth most rapidly developing country in the field of
tourism performance and achieved the increase in
its brand value with the developments it made par-
ticularly in the field of tourism, goods and services,
investments and human resources.

WEHAVEALOT TO SAY

Here is the case... When we take a look at this
list, we see that it is quite possible for Turkey to
rank amongst the top 10 countries with the highest
brand value if it works hard. Because Turkey has
more than just one story to tell the world thanks
to its location and the civilization it belongs to.
Because its lands spread its arms wide to include
the Eastern society with Asia and the Middle East
on one hand, and European civilizations with
The Balkans and Mediterranean geography on
the other hand. This can be observed in Turkey’s
colorful identity as well. Unfortunately, we were
not able to make this colorful identity go beyond
being a cultural figure to date. However, we can
manage to become a richer country which spreads
over a much wider geography and most of all
prosper in terms of human resources when we
realize this potential in the fields of art, music,
sports and economy. That’s why the Turkey Brand
says a lot more than being just a logo or motto
or tries to achieve this objective at least. The first

TURKIYE'NIN 2023 HEDEFLERINDEN BAZILARI
SOME OF TURKEY'S 2023 OBJECTIVES

Diinyanin ||k IU hiiyiik ekonomisinden biri olmak

C To hecome one of the top 10
economies of the world
vilik 2 trilyon $ GsmH
O— ”
To achieve a GNP of $2 trillion
annually
20 bin s
kisi basina milli gelir

To achieve a per capitaincome
of $20K

500 milyar $ inracat

To achieve an export share
of $500h

Ortalama %07 biiyiimeyi
yakalayip siirdiriilebilir kilmak

To achieve an average growth rate of 7% and
make it sustainable

%20 oraninda yiiksek teknoloji iiriinii ihracati

To export high technology
products at the rate of 20%

46 milyon turist, 50 milyar s
turizm geliri

O

To attract 46 million tourists and
generate $50 billion tourism income

20 milyon insanin
yararlandigl i¢ turizm pazari

To have a domestic tourism
market from which 20
million people can benefit

160 milyar $kbilisim hacmi

To achieve a volume of $160 hillion
in informatics

istanbul'u diinyanin Gnemli finans
merkezlerinden biri yapmak

To make Istanbul one of the most
important financial hubs of the world
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Modasever, sinemasever,
dogasever, sporsever, uzaysever aileler
Incek Loft'u cok sevecek.

4448338




Alisveris tutkunlari icin alisveris kanyonu,
sinemaseverler icin cep cep sinema salonu,
gokylzina seyretmeyi sevenler icin gozlemevi,
ylrimeyi sevenler icin yiirdyiis parkuru,
cocuklar icin pony kuliibii,

viicuduna 6zen gosterenler icin spor salonu,
saghkl beslenmek isteyenler icin organik pazar
ve daha bircok ayricalik incek Loft'ta sizi bekliyor.
Bu essiz projeyi kacirmayin!
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Proje:

www.incekloft.com.tr TABANLIOGLY
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Kaynak: BrandFinance Nation Brands The Annual Report on Nation Brands | December 2013

oldugunu TIM Bagkan: Mehmet Biiyiikeksi’den
Ogreniyoruz.

igin en zor kusmu ise ficiincii agama olan
diinyaya kendimizi anlatma asamasi... Bunun
sadece bir logo ve slogan ile olmayacag1 cok
actk. Bunun icin dncelikli olarak birlikte
hareket etmek gerekiyor. Ilk eylem plan, ortak
isaret dili olan logo ve slogan1 tiim ihracat
yapan firmalarin es zamanl olarak kullanmaya
baslamasi olacak. Buna paralel olarak 6nce-
likli hedef pazarlar olmak iizere tiim kiiresel
pazarda bir taniim kampanyas: uygulanmaya
baglanacak. Bu ilk iki asamanin projenin du-
yuruldugu giinden itibaren adim adim hayata
gecirildigini goriiyoruz.

Proje ile ilgili yapilan toplantida TIM Baska-
n1 Mehmet Biiyiikeksi’nin degindigi yeni nesil
iletisim yontemlerini kullanma konusunda
ise daha 1srarc1 olmak gerekecek. Bunun icin
medyaya ile ilgili yeni bir bakis acis1 gelistir-
mek gerekiyor. Tiirk dizilerinin Orta Dogu ve
Balkanlar’da yarattig1 etkinin ekonomik yansi-
malarim kimse yadsiyamaz. Bugiin Istanbul’da
aligveris yapan Arap turistlerle biraz sohbet
ettiginizde 6nemli bir kisminin sizinle diziler

MARKA DEGER EN YUKSEK 16 ULKE (2013)
TOP 16 COUNTRIES WITH THE HIGHEST BRAND VALUE (2013)
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Kanada / Canada

tarafindan tasarlanan logoda,
Tiirklerin tarihte kilim, hali, el
sanatlari, mimari gibi alanlarda
kullandiklar kiiltiirel motiflerden
esinlenilmis ve onlara cagdas
anlamlar yiiklenmis. Buna gore
logoyu olusturan 8 motif; yiikse-
lisi, sinerjiyi, diinyay1, bulusmay,
dogu ve batiyi, inovasyonu, birlik-
teligi ve harmoniyi simgeliyor.

ABOUT THE LOGO

Cultural patterns that were used

in the fields such as rug and
carpet weaving, handicrafts and
architecture by ancient Turks have
provided inspiration for and attrib-
uted a contemporary meaning to
the logo designed by Saffron Brand
Consultant. Accordingly, these
eight patterns comprise the logo
represent the rise, synergy, the
world, aggregation, the east and
the west, innovation, association,
and harmony.
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Tiirkiye / Turkey
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italya / Italia
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Polonya/ Poland

1 da bu projeye dahil etmek siireci daha da . thing we need to do is to turn and look at ourselves
hizlandiracaktir. Heniiz detayl bir eylem plani LOGO HAKKINDA one more time in order to succeed in telling our
olmasa da bu konuda bir Road Show hazirlig1 Saffron Brand Consultant story. We definitely need to remind ourselves what

we have already forgotten and bring our legacy
together with the whole world again. That’s the
only way that we can create new stories and make
our story be embraced by the whole world.

ATHREE-STAGE PROJECT

The approach of the project is quite meaningful
and robust. Will it be that easy when it comes to
the implementation stage? We understand from
the speech given by Mehmet Biiyiikeksi, Chairman
of TIM, in the launching ceremony that there is a
strategy on this issue as well.

First, we must say that public sector, private
sector and nongovernmental organizations showed
a strong will to collaborate consistently in this
issue. The first objective of this effort is to explain
the project to Turkey. We cannot say our project
will achieve good results even if our invitation to
the world is accepted. For this reason, the project
needs to turn out something more than that which
is known and embraced by only 150-200 people.
Everybody in Turkey needs to be aware of this
potential and readily present Turkey’s strengths
to the whole world. For sure, this should not be
limited to only the people living in Turkey. More
than 5 million Turkish people currently live abroad
and it will certainly accelerate the process to
include them into the project. We learn from the
speech given by Mehmet Biiyiikeksi, Chairman of
TIM, that although there is not a detailed action
plan, a Road Show preparation about this issue
NOW exists.

Here comes the most challenging stage: in-
troducing ourselves to the whole world. It is quite
obvious that just a motto and a logo will not be
enough in order to succeed in this stage. The first
thing to do is to take the steps together. The initial
action plan requires all the exporting companies
simultaneously starting to use the logo and the
motto, which are the common language of our
initiative. In parallel, a promotion campaign will be
launched over the whole global market, particu-
larly in target markets. We observe that both stages
have been put into practice step by step since the
very first day the project was introduced.

A more specific emphasis on using new genera-
tion communication methods will be required
to be made as Mehmet Biiyiikeksi, Chairman of
TIM, mentioned in the launching ceremony of the
project. This requires to develop a new point of
view regarding the media. Nobody can deny the
economic reflections of the influence made by the
Turkish TV series broadcasted in Middle East and
The Balkans. You can easily conclude this from any
piece of dialogue you engage in with the tourists




iizerinden baglant1 kurduklarini goriirsiiniiz.
Diger taraftan sosyal medyay: da yeniden
konumlandirmak ve Tiirkiye markasim giic-
lendirecek sekilde kullanmak gerekiyor. Bir tiir
yeni ‘agizdan agiza’ iletisim metodu olan sosyal
medyanin dogru kullanilmas, etkisi giiciinden
daha biiyiik bir taniim mecrasini ayaklarimizin
altina serebilir.

Uzun siiredir atladigimiz sporun biiyiilii gii-
ciinii de yeniden hatirlamakta fayda var. 2000
yilinda UEFA Kupasr’n1 kazanan Galatasaray’in
ya da 2002 Diinya Kupas1 3’nciisii olan Tiirk
Milli Takimr’nin nasil bir iletisim etkisi yaratti-
g1n1 unutmayalim. Biiyiik bir ekonominin dén-
diigii futbol endiistrisinin iilkeye katkisinin bu
kadar sinirli olmasi bugiin kabul edilebilir gibi
degil. Siirdiiriilebilir sportif basarilar giindeme
almali, bunun icin ait oldugumuz cografyanin
giiciinii de etkin bir sekilde kullanmaliyiz.

Tabii bunlar sadece birer 6rnek... Mutlaka
kendimiz anlatacak daha etkili yontemler
bulmali ve dahasi tiim diinyanin bizi kesfet-
mesi icin onlar1 heyecanlandiracak hikayeler
iiretmeliyiz. Tiirkiye’nin hikayesini dinleyen
herkes bir sekilde bir giin bu hikayenin par-
cas1 olmayi istemeli. Bunun i¢in elimizde ¢ok
fazla malzeme ve bunu anlatacak ¢ok sayida
yontem var. Bu konudaki yeteneklerimiz ve
tecriibemiz bizim en 6nemli sermayemiz. Tek
eksigimiz olan odaklanma ise bu proje ile bir
sorun olmaktan cikip 6nemli bir motivasyon
unsuru olacak.

Tiirkiye 2023 yilinda 46 milyon turist,
50 milyar dolar turizm geliri hedefliyor.

Turkey expects 46 million tourists
and 50 billion dollars tourism
revenue in 2023.

coming from these regions as most of them would
make a connection with you through a TV series
topic. On the other hand, social media needs to be
restructured and used in a way that reinforces the
Turkey brand. Appropriate use of social media,
which is considered a new kind of ‘from mouth

to mouth’ communication method, can open the
doors of a huge promotion channel, influence of
which is bigger than its power.

It is better to remember the magical power of
sport, which we have forgotten for a long time.
Note how, for example, Galatasaray, winner of
the UEFA Cup in 2000 or Turkish National Team
which ranked the 3 in 2002 FIFA World Cup
could manage to create a communication influ-
ence. It is not acceptable for such a huge economy
like the football industry to make only a small
contribution to the country. We definitely need to
put the sustainable sports achievements on the
agenda and efficiently make use of the strength of
the geography where we live.

These are all given as examples. We must find
more effective ways of expressing ourselves and,
what is more, create spectacular stories which will
make the whole world excited about discovering
us. Everyone who listens to the story of Turkey
must wish to be a part of this one day. We have a
great amount of materials and methods to achieve
this. Our major capital is the skills and experience
that we have. With this project, to focus, which is
the only weakness of ours, will no longer be a prob-
lem, and turn into a kind of motivation factor.

MUHTEREM iLGUNER

BrandFinance Tiirkiye Direktori
Director of BrandFinance Turkey

‘Tiirkiye Markasi'ni bir marka
calismasindan gok logo-slogan
calismasi olarak degerlendirmek
daha dogru olacaktir. Aslinda
Tirkiye'nin daha derinligi olan
bir “Tiirkiye Marka Stratejisi’ne
ihtiyaci oldugunu diisiiniiyorum.
Ayrica markalagma hevesi ve
yatinmini cesaretlendirmek adina
10 yil 6nce hayata gegirilen Tur-
quality programinin artik, hizmet
sektoriini, cografiisaretleri, hat-
ta bélge ve sehirleri kapsayacak
sekilde genisletilmesi ihtiyaci var.
Bayle bir ihtiyag beraberinde bir
makro marka ya da bagka deyisle
Tirkiye'nin firsatlarini gelecek
on yillar gozetilerek parlatacak,
gelistirecek, kiiresel rekabet
Ustiinligii kazandiracak bir
stratejiyi gerektirecektir.

It is more appropriate to
consider “Turkish Brand” as

a logo-slogan study rather

than branding. Actually, in my
opinion, Turkey needs a deeper
"Turkish Brand Strategy”.

Along with this, the Turquality
program, which was initiated 10
years ago to encourage branding
enthusiasm and investments,
now needs to expand in such a
way to include service industry,
geographical marks, even
regions and cities. Such a need
will require a macro brand, that
is, a strategy which will brighten
and develop the opportunities
of Turkey and provide it with
global competitive advantage in
decades to come.
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ANALIZ-SEKTOR./ ANALYSIS-SECTOR

2015ENERJIDE
RUZGARIN VE GUNESIN

‘YILIOLACAK

TiJrklye yeni ﬂimemde yenilenebilir:
enerjl kaynaklarmﬂan elektrikiuretimine
\onceljk verecek*Gune§tﬁjlkjlsanslar

gegtlgl_mlz yil verﬂdl 2023 yilinday
2023

yeniden ba§lama

potansiyeli 40 ile 48 bin megavat arasinda
degisiyor.
Tiirkiye’nin 3 bin 500 megavat kurulu giice

elektrik tiiketiminin yiizde 3’{inii olusturuyor.
Bir baska deyisle Ankara’nin yillik elektrik tii-
ketiminin yiizde 70’i RES’lerden elde ediliyor.
Tiirkiye’nin 2023 y1ili riizgar santrali kurulu
gilicii hedefi 20 bin megavat. Ancak Enerji

lu giiciin 3 GW hgegmem beklemyor
GW kuruli; \guchedeflenen

riizgarda lﬁisé‘ sbag\wrularmm bu yi'l

ekl myor. e

license applications for
wind energy, installed

restart this year.

iirkiye’de 1998 yilindan bu yana riizgar Turkey will attach n Turkey, power generation from wind energy
T enerjisinden elektrik iiretiliyor. 2007 priority to power I has been obtained since 1998. The regions, an-

yilinda yapilan Tiirkiye Riizgar Enerjisi gener ation from nual wind speed of which is 8.5 m/s and above,
Potansiyel Atlasi (REPA)’na gore Tiirkiye’de have the wind energy potential of 5,000 MW at
yillik riizgar hiz1 8,5 m/s ve iizerinde olan renewal_)le energy least, and the ones where the annual wind speed
bélgelerde en az 5 bin megavat, 7 m/s’nin sources inthe new  is above 7 m/s have the wind energy potential of
iizerindeki bolgelerde ise en az 48 bin me- period. The first = 48,000 MW at the least according to the Turkey
gavat bilyiikliigiinde riizgar enerjisi potan- licenses for solar  Wind Energy Potential Atlas (REPA) made in 2007.
Sl}?]l. buhvlnuyor Y'emle.l.leblhnr E.nel:Jl.Genel. ' energy were issued last According to the data by the General D1recto¥ate
Miidiirliigii verilerine gore Tiirkiye’nin her ili . of Renewable Energy, a total of 42 of 81 provinces
RES’ler icin potansiyel bulundursa da 81 ilin ye_ar' Installed capacity in Turkey have an economic potential in terms
42’si riizgar yatirim agisindan ekonomik po- IS expected to exceed of investing in wind although each province of
tansiyel tasiyor. Buna gore ekonomik riizgar 3 GWin2023. Besides, Turkey has a potential for the wind power plants.

Economic potential of wind ranges from 40,000 to
48,000 MW accordingly.
In Turkey, approximately 8 billion kWh electric

sahip igletmedeki RES’lerden yillik yaklasik capacity of which I S power are generated annually from the wind power
8 milyar kWh elektrik enerjisi iiretiliyor. Bu targeted as20GWin plants in-service with an installed capacity of 3,500
miktar, yillik 260 milyar kWh olan Tiirkiye 2023, are expectedto . This portion constitutes 3 percent of power

consumption in Turkey, which annually amounts to
260 billion kWh. In other words, 70 percent of the
annual power consumption in Ankara is generated
by the wind power plants.

Turkey aims at obtaining an installed capacity of
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Piyasasi Diizenleme Kurumu (EPDK), Kasim
2007’den bu yana RES lisans bagvurusu
almiyor. Bu yil en az 1 yillik 6l¢ciim degerlerini
saglayanlar arasindan TEiAS’ln yayinla-

dig1 baglanabilirlik kapasitesine gore RES
bagvurularinin Nisan ayinda kabul edilmesi
bekleniyor.

GUNESTE LK LISANSLAR
SAHIPLERINI BULDU

Riizgara gore Tiirkiye’de ¢ok daha yeni
olan giines enerjisinde ise Tiirkiye emekleme
devresinde denilebilir. Riizgarda oldugu gibi
giines enerjisi acisindan da Tiirkiye cok bii-
yiik bir potansiyele sahip. 1966-1982 yillarin-
da toplanan verilerinden yararlanarak yapilan
caligmaya gore; Tiirkiye’nin giineslenme
siiresi yillik ortalama 2.640 saate ulagiyor. Bu
da giinliik ortalama 7,2 saat giineglenme sii-
resine denk geliyor. Buna ragmen Tiirkiye’de
giines enerjisinden elektrik iiretimi bugiin
hala cok sinirh diizeyde kaliyor.

Avrupa Fotovoltaik Endiistrisi Birligi’nin
(EPIA) son verilerine gore, 2013 yilinda
diinya genelinde toplam giines enerjisi kurulu
giicli 137 GW iken 2017 yilinda bu giiciin
1.776 GW’1 bulmasi bekleniyor. Tiirkiye’nin
giines enerjisi kurulu gii¢ potansiyeli 450-500
GW olmasina ragmen 2013 yilindaki kurulu
giic sadece 20 megavat oldu. Tiirkiye’nin
kurulu giiciiniin 2023 yilinda 3 GW’1 gecmesi
bekleniyor.

Tamamu lisanssiz olan 20 megavat kurulu
giiciin yani sira, lisansh giineg enerjisi sant-
rali ilk bagvurular Haziran 2013’te yapildi.
Bu kapsamda ilan edilen 600 megavatlik
kapasite icin 8 bin 900 megavatin iizerinde
bagvuru geldi.

Enerji Piyasasi Diizenleme Kurulu (EPDK),
Erzurum ve Elazig’da kurulacak GES’ler i¢in
ilk 6n lisanslar1 verdi. Tiirkiye Elektrik Iletim
A.S. (TEIAS) tarafindan May1s 2014’te yapi-
lan yarismalarda bagarili olan Solentegre ve
Halk Enerji’nin projeleri 6n lisans aldi. Akfen
Holding’in Yonetim Kurulu Baskan Vekili Se-
lim Akin, Elaz1g bolgesine yaklagik 8 milyon
avroluk yatirimla 8 megavathik bir GES insa
edeceklerini s6yledi. Sirketlerinin yenilene-
bilir yatirimlara devam edecegini vurgulayan
Akin, “Stirecte kamu ile iliskilerde bir sikint1
yasamadik. Hem EPDK, hem Bakanlik, hem
de uzmanlar ¢ok yardimeci oldu. Elazig’daki
yatirimimizi yaza kadar tamamlamay diisii-
niiyoruz. Grup olarak giines enerjisi yatirim-
larimiz1 100 megavata ¢ikarmayi planliyoruz”
diye konustu. Kurulacak santralin yillik
toplam elektrik iiretiminin 14 milyon kWh
civarinda olmasi planlaniyor.

TURKIYE'NIN 3
BiN 500 MEGAVAT
KURULU GUCE
SAHIP ISLETMEDEKi
RES'LERDEN YILLIK
YAKLASIK 8 MILYAR
KWH ELEKTRIK

ENERJISI URETILIYOR.

IN TURKEY,
APPROXIMATELY 8
BILLION KWH ELECTRIC
POWER ARE GENERATED
ANNUALLY FROM THE
WIND POWER PLANTS
IN-SERVICE WITH AN
INSTALLED CAPACITY OF
3,500 MW.

_ TURKIVE GUNLUK
GUNESLENME SURELERI
TURKEY'S DAILY SUNSHINE
DURATIONS

1985-1991 6,8 Saat (hours)

1992-1998 6,8 Saat (hours)

1999-2005 7,0 Saat (hours)

2006-2013 6,7 Saat (hours)

20,000 MW for the wind plants in 2023. However,
Energy Market Regulatory Authority (EMRA) has
not received any license application for the wind
power plants since November 2007. This year, it is
expected that the applications for the wind power
plants will be accepted in April according to the
connectivity capacity issued by TEIAS amongst the
ones which can provide at least 1-year measure-
ment values.

THE FIRST LICENSES FOR SOLAR ENERGY
WERE ISSUED

It can be said that Turkey is in its infancy for the
solar energy which is a more recent energy source
compared to the wind energy in Turkey. Turkey
has a huge potential of solar energy as it has for
the wind energy. According to the research based
on the data collected during 1966-1982, sunshine
duration of Turkey reaches annually 2640 hours
in average. This amounts to average 7.2 hours of
sunshine duration per day. Nevertheless, power
generation from solar energy in Turkey is still
pretty limited today.

Total installed capacity of solar energy across
the world is expected to reach 1,776 GW in 2017
whereas it was 137 GW in 2013 according to the
most recent data by European Photovoltaic Indus-
try Association (EPIA). Although Turkey’s installed
capacity potential of solar energy amounts to
450-500 GW, the installed capacity in 2013 was 20
MW only. Installed capacity in Turkey is expected
to exceed 3 GW in 2023.

The first applications for licensed solar energy
plants were made in June 2013 besides 20 MW in-
stalled capacity, all plants of which are unlicensed.
Applications for establishing plants of more than
8,900 MW for the capacity of 600 MW announced
within this scope.

Energy Market Regulatory Authority (EMRA)
issued the first pre-licenses for the solar power
plants to be established in Erzurum and Elazig.
Projects by Solentegre and Halk Enerji, which
achieved in the competitions held by Tiirkiye Elek-
trik Iletim A.S. (TEIAS) in May 2014, were entitled
to receive pre-license. Selim Akin, Vice Chairman
of the Board of Directors of Akfen Holding, states
that they will build a 8 MW solar power plant with
an investment of around Euro 8 million in Elazig.
Emphasizing that Akfen Holding will continue its
investments in renewable energy sources, Mr. Akin
continues as follows: “We have not experienced
any problems with the public relations. EMRA, the
Ministry and the specialists have helped us a lot.
We consider completing our investment in Elazig
till the summer. At the Group, we are planning to
increase our solar energy investments to 100 MW.”
The plant to be established is expected to generate
power of around 14 million kWh annually.
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SAGLIKTA DONUSUMUN ADI:
SEHIR HASTANELERI

Tiirkiye saglk yatirnmlarinda kamu ozel ighirligine dayal Sehir Hastaneleri modeliyle
3 yilda yaklasik 45 bin yeni yatak kapasitesine sahip olacak. Boylece Saglk Bakanhgr'nin
yapacagi yatirnmlarla birlikte 2018 de toplam yatak kapasitesi 150 bine ulagacak.

BVATSAE AVAVAYEN

Turkey will further attain a capacity of apprommately
45,000 new mpatlent tient beds within a period of 3 years 1 -

thanks to the City Hospitals model based on public private

partnership in healthcare investments. Total inpatient bed “ -'U '- _
availability will thus reach 150,000 as of 2018, with the e .
- mvestments to be made by the M|n|stry of Health =

SYM BOLS OF HEALTHCARE
TRANSFORMATION: 8

- t‘_ﬁ

degil, diinyada en ileri seviyelere

tastyacak olan projelerin basinda Sehir
Hastaneleri uygulamasi geliyor. Kamu Ozel
Ortaklig1 modeliyle hayata gecirilecek olan
Sehir Hastaneleri projeleri ile Tiirkiye’ye 44 bin
904 yatak kapasitesine sahip 36 sehir hastanesi
kazandirilmasi planlaniyor. Bu hastanelerden
26 bin 832 yatak kapasitesine sahip 16’sinin
ihalesi tamamlandu. Thale asamasinda bulunan
5 projenin yani sira 14 bin 143 yatak kapa-
sitesine sahip 15 hastane projesi ise hazirlik
asamasinda. Sehir hastaneleri projeleri ve
Saglik Bakanligr’'nin kamu biitcesi ile yaptig1
hastane yatirimlarinin tamamlanmasiyla 2018

T iirkiye’yi saglik alaninda sadece bolgede

CITY HOSPITALS'

most prominent one among others to

carry Turkey onward to the most advanced
stages in the field of healthcare on both regional
and global scales. A total of 36 city hospitals
with a total inpatient bed capacity of 44,904
are being planned to be constructed within the
scope of the City Hospitals project, which is
to be implemented based on a Public-Private
Partnership model. Tender processes have been
completed for 16 of these hospitals, which have
a total inpatient bed capacity of 26,832. Along
with five projects currently out for tender, 15
hospital projects with 14,143 inpatient bed
capacity are being prepared. Total inpatient bed

T he City Hospitals project constitutes the
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yilinda Saglik Bakanligr’nin toplam yatak
kapasitesinin yaklagik 150 bine ulagmasi
hedefleniyor.

CUMHURBASKANI ERDOGAN’IN
11 YILLIK HAYALJ

Sehir hastaneleri uygulamasinin ilk
adimi1 2005 yilinda Saglik Hizmetleri Temel
Kanunu’na eklenen “Kiralama karsiligi saghk
tesisi yaptirilmas1” maddesiyle atildi. Yeni
uygulamaya gore, Saglik Bakanhig: ihtiyac
duyulan saglik tesislerini gercek veya 6zel
hukuk tiizel kisilerine yaptirabilecekti. 2006
yilinda yonetmelik hazirlandi, 2007’de Saglik
Bakanlig1 biinyesinde Kamu Ozel Ortaklig:

BUGUN SAGLIKTA
YENI VE TARIHI
BiR DONUSUMU

GERGEKLESTIRIYORUZ

_TIPKI KENTSEL

DONUSUMLER GBi...

WE ARE REALIZING A
NEW AND HISTORIC
TRANSFORMATION

IN HEALTHCARE.
JUST LIKE URBAN
TRANSFORMATION...

EHIR HASTANELERININ
VANTAJLARI

capacity of the Ministry of Health is aimed to
reach approximately 150,000 as of 2018, upon
the completion of the City Hospitals project
and of the hospital investments realized by the
Ministry of Health through public finances.

PRESIDENT ERDOGAN HAS DREAMED
OF CITY HOSPITALS FOR 11 YEARS

The first step was taken in city hospitals with
the clause “receiving construction services for
healthcare facilities against rental” added to
the Fundamental Law on Healthcare Services
in 2005. The Ministry of Health was enabled to
have the medical facilities required constructed
by natural persons or legal entities subject
to private law, thanks to the new practice.

A regulation was prepared in 2006, and a
Public-Private Partnership unit was formed
within the Ministry of Health in 2007. First
tender was lodged for Kayseri City Hospital in
April 2011, and the first foundation was laid in
Yozgat, on August 20, 2013. Giving a speech
in the ceremony attended by the President of
the GNAT Cemil Cicek, the Minister of Health
Mehmet Miiezzinoglu and then Vice Prime
Minister Bekir Bozdag, Mr. Miiezzinoglu said
“Here, in Yozgat, we are commencing a new
series of investments that will revolutionize
healthcare services, I hope our citizens will
benefit from it.”

A project promotion and signature ceremony
was organized for 15 hospitals including Isparta
City Hospital during the ceremony attended
by then Prime Minister President, current
President of the Republic of Turkey, Recep
Tayyip Erdogan at Halic Congress Center
on September 12, 2013. Having said “I, your
brother, dreamed of city hospitals 11 years ago,”
Erdogan continued: “Today, we simultaneously

ADVANTAGES OF CITY
HOSPITALS

Farkli alanlarda uzmanlagmis hastaneler tek
bir kampiiste bir araya toplanacak, boylece
uzman doktorlar kampiisteki biitiin brang
hastanelerinde galigtirilarak yetigmis doktor
sikintisi agilabilecek.

Goriintlileme ve laboratuvar hizmetlerinde
kullanilan tibbi cihazlarin bir merkezde ortak
kullanimiyla bu cihazlardan kampiisteki her
hastaneye ayri ayri almak geregi ortadan
kalkacak.

Saglik kampuslarinin yonetimi Kamu
Hastane Birlikleri modeli gercevesinde
gerceklestirilecek, boylece farkl
bolgelerdeki hastaneler, hastane birlikleri
tarafindan tek elden yonetilecek.

Hospitals specialized in different fields will be gath-
ered together in a single campus, staff physicians
will work in all specialty hospitals located on the
campus and the shortage of qualified physicians will
thus be overcome.

When the medical devices used in imaging and labo-
ratory services will be commonly used at a single
center, the necessity to purchase these devices
separately for each hospital located on the campus
will disappear.

Healthcare campuses will be managed within the
framework of Public Hospital Associations model,
which will enable the central management of
hospitals located at different regions by hospital
associations
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12 Eyliil 2013'te 15 sehir hastanesinin proje
tanitimi ve imza téreni gerceklestirildi.

commence the construction of 14 city hospitals,
that is, healthcare institutions with an inpatient
bed capacity of 24,407. The hospitals to be
established in these 14 provinces will not

birimi olusturuldu. 2011 yihnin Nisan ayinda
ilk ihale Kayseri Sehir Hastanesi icin yapilds,
ilk temel Yozgat’ta 20 Agustos 2013’te atild1.

TBMM Bagkani Cemil Cicek, Saglik Bakani

A project promotion and signature
ceremony was organized for 15 hospitals
on September 12, 2013.

Mehmet Miiezzinoglu ve dénemin Bagbakan
Yardimcis: Bekir Bozdag katildigi térende
konusan Miiezzinoglu, “Saglik alaninda
yeni bir sayfa acacak yatirmlarin startini
Yozgatimizda veriyoruz, hayirl olsun” dedi.

12 Eyliil 2013’te ise Hali¢ Kongre
Merkezi'nde o donem Bagbakan olan
Cumhurbagkani Recep Tayyip Erdogan’m
da katildig1 torende aralarinda Isparta
Sehir Hastanesi’nin de bulundugu 15 has-
taneyi iceren proje tanitimi ve imza toreni
gerceklestirildi. Torende, “Sehir hastaneleri
projesi bu kardesinizin 11 y1l 6nceki hayaliydi”
diyen Erdogan, “Bugiin burada 14 sehir hasta-
nesinin, yani 24 bin 407 hasta yatag1 kapasiteli
saglhk kurumlarinin ingasma ayn anda start
veriyoruz. Bu 14 ilimizde kurulacak hastaneler,
sadece bu sehrimize degil, cevrelerindeki
diger sehirlere de hizmet verecek. Simdi 14
ilimize gehir hastanesi insa ediyoruz. Ancak
24 ilimiz bundan istifade edecek. Kisacasi
bugiin saglkta yeni ve tarihi bir doniisiimii
gerceklestiriyoruz. Tipki kentsel doniistimler
gibi. Bizlere ilkleri yapmak yakisir, biz ilklerle
6viindiik” dedi.

Imza toreninin ardindan konuya iligkin
degerlendirmelerde bulunan Akfen Holding
Yénetim Kurulu Baskan1 Hamdi Akin, Isparta
Sehir Hastanesi projesinin Akfen Ingaat'mn
yapimuni iistlendigi ilk Kamu - Ozel Isbirligi
(PPP) projesi oldugu ifade ederek, yaklasik 573
milyon TL yatirim planladiklarini ifade etti.
Hamdi Akin, konuya iligkin olarak su goriigleri
dile getirdi: “Isparta Sehir Hastanesi toplam
755 yatak kapasitesine sahip olacak ve projenin
yatirimi tamamlandiginda 25 yilik bir kira
getirisi olacak. Proje yaklagik 180 bin metreka-

ISPARTA EHiR HASTANES
IKi YILDA TAMAMLANACAK

Isparta Sehir Hastanesi'nin proje tanitimi 10
Ekim 2014'te Akfen Holding Murahhas Azasi
irfan Erciyas ve Akfen insaat Genel Miidiirii
Coskun Mesut Ruhi'nin katildigi toplantida
yapildi. Akfen Holding Murahhas Azast irfan
Erciyas, Isparta Sehir Hastanesi'nin yatak
kapasitesi, teknolojik imkanlari ve sahip oldugu
diger alt yapi dzellikleri ile son derece modern bir
sehir hastanesi olacagini sdyledi. Erciyas, Akfen
Ingaat olarak projenin tasarim, finansman,
ingaat, ekipman tedariki de dahil olmak izere
isletmeye hazir duruma getirilmesinden sorumlu
olduklarini belirterek "insaat dénemi boyunca
saglik Bakanlig: highir bedel demeyecek” dedi.

$Sehir Hastanesi projesinin entegre yapistile
sadece Isparta’nin degil bolgenin en biiyiik
saglik merkezi olacagini ifade eden irfan
Erciyas, "Kamu ozel ortakligi is modeliyle
yapilacak yatirimin tutari 573 milyon TL olacak.
ingaata bagladiktan sonra ik yil iginde Sehir
Hastanesi'ni hizmete agmayi hedefliyoruz” diye
konustu.

Projenin teknik ozellikleri hakkinda bilgi veren
Akfen ingaat Genel Miidiirii Cogkun Mesut
Ruhiise $ehir Hastanesi'nin 198 bin metrekare
alana yapilacagini soyledi. Ruhi, "Genel hastane
holiimii 450, kadin dogum ve gocuk hastanesi
boliimii 305 olmak iizere proje toplam 755 yatak
kapasiteli olacak. Ayrica proje kapsaminda I8
ameliyathane ve 204 poliklinik yer alacak. 67
bin metrekarelik kapali otopark alani 2 bin 262
arag kapasitesine sahip olacak” dedi. insaatinin
iki yilda tamamlanmasi dngoriilen hastanenin
isletme siiresi 25 yil olacak.

only serve for their home city but also for the
cities in the vicinity. We are currently building
city hospitals in 14 provinces. However, 24

ISPARTA CITY HOSPITAL WILL BE
READY IN TWO YEARS

The project for Isparta City Hospital was introduced

in a meeting which took place on October 10, 2014 and
attended by Mr. irfan Erciyas, the Executive Director of
Akfen Holding, and Mr. Coskun Mesut Ruhi, the General
Director of Akfen Construction. Mr. irfan Erciyas, the
Executive Director of Akfen Holding, told that Isparta City
Hospital would be quite a modern city hospital with its
inpatient bed capacity, technological facilities and other
infrastructural properties. Emphasizing that as Akfen
Construction they are responsible for the ready-for-ser-
vice delivery of the project including its design, financing,
construction, and procurement of equipment, Mr. Erciyas
said "The Ministry of Health will not make any expense
throughout the process of construction.”

Mr. Irfan Erciyas stated that the City Hospital would be
the biggest healthcare center of not only Isparta but also
of the entire region and continued. "The investment to be
realized based on Public-Private Partnership business
model will worth TRY 573 million. We are planning to open
the City Hospital in two years following the commence-
ment of construction.”

General Director of Akfen Construction, Mr. Coskun
Mesut Ruhi, who provided information about the technical
properties of the project, reported that the City Hospital
would be constructed on an area of 98,000 square me-
ters. Mr. Ruhi told: "The project will have a total inpatient
bed capacity of 755, 450 beds will be allocated to the
general hospital section and 305 beds to the section of
gynecology and pediatric diseases hospital. The project
will further include I8 surgery rooms and 204 polyclinics,
and its 67,000 square meters closed car park area will
have a capacity of 2,262 vehicles. The hospital, which is
planned to be constructed in two years, will be operated
for a period of 25 years.
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relik bir arazi iizerinde inga edilecek ve toplam
kapali ingaat alan1 197 bin 649 metrekare
olacak. Bunun 67 bin 860 metrekarelik boliimii
kapali otopark, 129 bin 789 metrekarelik alan
da teshis tedavi ve yatakl katlardan olusacak.”

Tiirkiye’nin farkl illerinde kamu-6zel igbir-
ligi ile yapilacak sehir hastaneleri yatirimlar:
ile ilgilendiklerini vurgulayan Hamdi Akin,
“Oniimiizdeki dénem planlanan yeni hastane
yatirimlariyla birlikte bu alandaki kapasitemizi
2,000 -2,500 yataga ulastirmayi planliyoruz”
dedi. Bununla birlikte Akfen Holding, Eskise-
hir Sehir Hastanesi i¢in diizenlenen jhalede en
iyi teklifi veren sirket oldu.

12 Eyliil’deki térenin ardindan pes pese
temel atma torenleri geldi. 18 Eyliil 2013’te Bil-
kent’teki temel atma torenini 5 Ekim’de Adana,
22 Ekim’de Ankara Etlik, 1 Aralik’ta Mani-
sa’daki torenler takip etti. 2013’tin son temel
atma toreni 20 Aralik’ta Elaz1g’da yapildi. 2014
yilinda ise 2 Subat’ta Ikitelli, 11 Mart’ta Mersin,
12 Mart’ta izmir Bayrakli, 12 Mart’ta Isparta,

3 Nisan’da Balikesir, Sehir Hastaneleri’nin
temelleri atild1.

2018'de Saglik Bakanligi'nin yatak
kapasitesi 150 bine ulagacak.

Total inpatient bed capacity of the
Ministry of Health will reach 15.000.

provinces will benefit from these hospitals.
In short, we are realizing a new and historic
transformation in healthcare. Just like urban
transformations. We will always achieve the
firsts, for we have always boasted the firsts.”

Remarking on the subject after the signatory
ceremony, Chairman of Akfen Holding’s
Executive Board Hamdi Akin stated that Isparta
City Hospital was the first Public-Private
Partnership (PPP) project undertaken by Akfen
Construction and they were planning to make
an investment worth approximately TRY 573
million. Mr. Hamdi Akin expressed his views
regarding the matter as follows: “Isparta City
Hospital will have a total inpatient bed capacity
of 755 and the project will yield rent for a period
of 25 years after its completion. The project will
be constructed on an area of 180,000 square
meters and total closed construction area will
amount to 197,649 square meters. A total of
67,860 square meters will consist of a closed
car park whereas the remaining 129,789 square
meters will be used for diagnosis, outpatient
treatment and inpatient treatment floors.

Hamdi Akin said “We are planning to
increase our capacity in this area to 2,000-
2,500 inpatient beds with the new hospital
investments being planned for the period
ahead,” emphasizing that they are interested in
the city hospital investments to be built based
on public-private partnership model in various
Turkish provinces. Moreover, Akfen Holding
has become the highest bidder in the tender for
Eskisehir City Hospital.

Groundbreaking ceremonies followed one
another after the ceremony on September 12.
The groundbreaking ceremony organized at
Bilkent on September 18, 2013 was followed by
the ceremonies held in Adana on October 5, in
Ankara/Etlik on October 22, and in Manisa on
December 1. The last groundbreaking ceremony
in 2013 took place in Elazig on December
20. 2014 further witnessed to the laying
foundations of Ikitelli City Hospital on February
2, Mersin City Hospital on March 11, Izmir
Bayrakli City Hospital on March 12, Isparta
City Hospital on March 13, and Balikesir City
Hospital on April 3.

MINISTER MUEZZINOGLU ANNOUNCED
20 NEW CITY HOSPITALS

The Minister of Health Mehmet Miiezzinoglu
announced that preparations were on the way
for 20 new city hospitals in Turkey, which
stepped into a new age in healthcare with
huge investments and reforms implemented.
Having stated that Turkey will be the pioneer
in the world with cutting-edge technology
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BAKAN MUEZZINOGLU’NDAN
20 YENI SEHIR HASTANESI MUJDESI

Saglik Bakan1 Mehmet Miiezzinoglu, Kasim
ay1 baginda ise saglik alanindaki dev yatirimlar
ve reformlarla cag atlayan Tiirkiye’ye 20 yeni
sehir hastanesi icin hazirhik yapildig1 miijdesini
verdi. 2018 sonunda Tiirkiye’nin ileri teknolojili
fiziki mekani ve tibbi donanimiyla diinyanin
tek iilkesi olacagini sdyleyen Miiezzinoglu, yeni
sehir hastaneleriyle ilgili, “20 tane daha sehir
hastanesi hazirhgimiz var. 14 sehirde 16 sehir
hastanesinin ingaat: devam ediyor. Denizli,
Samsun, Sanlurfa, Tekirdag ve Kiitahya’da ise
sehir hastanelerinin ihale siireclerini baslat-
tik. YPK’dan onaylarini aldik. 3-4 ay sonra
onlarin da ihale siirecini tamamlayacagiz. 2015
Ocak-Subat’ta ihalesi bitmis olacak. Onlarin
temel atma ve yiiklenici firmalara teslim etme
siireclerini olacag1z. Ingaat1 devam eden 16 ge-
hir hastanesinin toplam 24 bin yatak kapasitesi
var. 1yil icinde YPK onay1 aldi§imiz, 25’inin de
ihale siirecini bitirdigimizde onlarin da 24-25
bin yatak kapasitesi olmus olacak. Toplam 50
bin yatak kapasitesini de 4 y1l icerisinde en ge¢
2018 y1li sonu itibariyle hizmete sokmus olaca-
g1z” diye konustu.

Sehir hastaneleri kampiislerinde genel
hastanelerin yani sira kadin dogum ve ¢ocuk
hastaliklar1 hastanesi, kalp damar hastaliklar
hastanesi, fizik tedavi ve rehabilitasyon hasta-
nesi, onkoloji hastanesi, ruh sagligi hastanesi,
yiiksek giivenlikli adli psikiyatri hastanesi gibi
dal hastanelerinin bulunacak.

ENSTITULER
VE SEHIR HASTANELERI

hastanesinin miijdesini verdi.

2018 SONUNDA
TURKIYE, ILERI
TEKNOLOJILI FiZIKi
MEKANI VE TIBBI
_ DONANIMIYLA
DUNYANIN TEK ULKES
OLACAK.

TURKEY WILL BE
THE PIONNERIN
THE WORLD WITH
CUTTING-EDGE
TECHNOLOGY,
PHYSICAL SPACES
AND MEDICAL
EQUIPMENT AT THE
END OF 2018.

"EF-“ Saglik Bakani Mehmet Miiezzinoglu 20 yeni sehir

The Minister of Health Mehmet Miiezzinoglu announced the
preparation of the 20 city hospitals.

physical spaces and medical equipment at

the end of 2018, Mr. Miiezzinoglu continued
his announcement regarding the new city
hospitals: “We are making preparations for
further 20 city hospitals. A total of 16 city
hospitals are currently under construction

in 14 cities. We have also initiated the tender
processes for city hospitals in Denizli, Samsun,
Sanlurfa, Tekirdag and Kiitahya. Higher
Planning Council approved these projects.

We will complete tender processes for these
hospitals as well, in the following 3-4 months.
Tenders will have been completed as of
January-February 2015. We will supervise

the processes in which their foundations are
laid and whereby they will be delivered to the
undertakers. A total of 16 city hospitals that

are currently under construction have a total
capacity of 24,000 inpatient beds. If we obtain
Higher Planning Council’s approval and
complete the tender processes for all 25 of them
within a year, they will have a total bed capacity
of 24,000-25,000 as well. Moreover, we will
have put a total capacity of 50,000 inpatient
beds into operation within 4 years, as of the end
of 2018 at the latest.

Campuses of the city hospitals will also host
specialty hospitals such as those for gynecology
and pediatric diseases, cardiovascular diseases,
physiotherapy and rehabilitation, oncology,
mental health, and high-security forensic
psychiatry hospitals along with hospitals for
general purposes.
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MALZEMELER]
~ SEKTORD
iKiNCI YARIDA

HIZLANDI

Yilin ilk yanisinda dalgal bir seyir
izleyen ingaat malzemeleri iiretimi,
Agustos'ta yeniden artiga gecti.

26 alt sektorden 24'iinde iiretim
artigi yagand\. Sektoriin ihracati da
Ocak-Agustos doneminde yiizde 2,1
oraninda artarken, ithalat ise
yiizde 9,9 geriledi.

yapan sektorlerin baginda yer alan ingaat

sektorii, son donemde hiz kazanan kentsel
doniisiim ¢alismalarinin da etkisiyle 2014 yilmin
son ceyregine olumlu beklentilerle girdi. Kentsel
d6niisiim ingaat sektoriiniin tiim alt sektorlerine
canlilik getirirken, bu alanlardan biri de ingaat
malzemeleri sektorii oldu.

Tiirkiye’nin toplam ingaat harcamalar1 bu
yilin ilk yarisinda 82,3 milyar TL’ye ulast. Bu
toplam icinde kamu ve 6zel sektor yatirimlarinda
benzer oranli artiglar dikkat cekti. Uciincii koprii
ve havalimani projelerinin yani sira devam eden
biiyiik alt ve iist yap1 projelerinin etkisiyle kamu
ingaat harcamalan 33,2 milyar TL’ye ulagt1. Ozel
sektor ingaat harcamalar1 da aym: dénemde reel
olarak biiyiidii 49,1 milyar TL’ye yiikseldi.

in§aat sektoriindeki bu gelisme yap1 malze-
meleri sektoriinii de etkiledi. Yap: malzemeleri i¢
pazar1 yihn ilk yarisinda gegen yilin ayn1 dénemi-
ne gore nominal olarak yiizde 13,7 genisleyerek
54,9 milyar TL’ye ulast1.

T iirkiye’nin biiylimesine en fazla katki

INSAAT MALZEMELERi URETIMi
YENIDEN ARTISA GECTI

2014 yihnin ilk {i¢ ayinda insaat malzemeleri
tiretimi gecen yihin oldukea {izerinde gercek-
lesmisti. Buna karsin Nisan ve Mayis aylarinda
onemli alt sektorlerde iiretim gecen yilin ayni
aylarinin altinda kalirken, Haziran ayinda da

I N2 N2 N2 NN NN NN NI NI NI NI NI NISI NI NI N

CONSTRUCTION MATERIALS
INDUSTRY GAINED PACE IN THE
SECOND HALF OF THE YEAR

Production of construction materials, which had followed a
fluctuating course in the first half of the year, resumed an upwards
trend in August. Production increased in 24 out of 26 sub-
industries. Exports in the industry increased by 2.1% while imports
retreated by 9.9% throughout the period January-August.

he construction industry, which is the pri-
T mary industry among those which contribute

most to the growth of Turkey, entered the last
quarter of 2014 with positive expectations, thanks
to the urban transformation activities that have
recently gained pace. The urban transformation
revitalized all sub-industries of the construction
industry, and the construction materials industry
was one of them.

Total construction expenditures of Turkey
reached TRY 82.3 billion in the first half of this
year. Within this total, public and private invest-
ments have drawn attention to their similar growth
ratios. Along with the third bridge and airport
projects, public construction expenditures reached
TRY 33.2 billion with the effect of huge ongoing
infrastructure and superstructure investments.
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6nemli insaat malzemesi alt sektorlerinde iiretim
gecen yilin ayni ayina gore geriledi. Ramazan
Bayrami nedeniyle ¢alisilan isgiinii sayisinin
azaldig1 Temmuz ayinda 26 alt sektorden
22’sinde tiretim gecen y1lin ayn1 ayina gore diisiis
gosterdi. Cimento {iretimi yiizde 16,9, hazir beton
iiretimi yiizde 20,8, tas ve mermerler {iretimi
ylizde 22,4, plastik insaat malzemeleri iiretimi
ylizde 10,4 geriledi.

Agustos aymnda bircok alt sektorde iiretim
rakamlar1 yeniden artisa gecti. Gecen yilin ayn1
dénemine gore, caligilan giin sayisindaki artistan
kaynaklanan bu yiikselisle birlikte insaat malze-
mesi 26 alt sektorden 24’{inde gecen yihin aymi
ayina gore iiretim artig1 yasandi. Ingaat malzeme-
leri icinde 6nemli bir yer tutan ¢cimentoda yiizde
4,1, hazir betonda yiizde 10,3, ana demir ve celik
tiriinlerinde yiizde 12,7 ve boyalarda yiizde 12,3
oraninda iiretim arti1 yakalandi.

IHRACAT YILIN iLK 8 AYINDA
2013 YILSONU RAKAMINI ASTI

Tiirkiye’de en yiiksek ihracat gerceklestiren
sektorlerinin baginda gelen ingaat malzemele-
rinde, bu y1l da bagarili bir performans yagandi.
Ik 8 ayda ingaat malzemeleri yillik ihracat
21,6 milyar dolara ulagti. Bu rakamla ilk 8 ayda
gerceklestirilen insaat malzemeleri ihracati, 2013
yili toplam insaat malzemeleri ihracatinin yiizde
1,8 tizerine cikms oldu. Ote yandan Avrupa
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INGAAT
SEKTORUNDEKI
GELISMEYE BAGLI
OLARAK YAPI.
MALZEMELERI iG
PAZARI YILIN iLK
YARISINDA GECEN
YILIN AYNI DONEMINE
GORE NOMINAL
OLARAK YUZDE 13,7
GENISLEYEREK 54,9
MILYAR TL'YE ULASTI.

THANKS TO THE GROWTH
OF THE CONSTRUCTION
INDUSTRY, THE
DOMESTIC MARKET
OF CONSTRUCTION
MATERIALS EXPANDED BY
13.7% IN NOMINAL TERMS
IN THE FIRST HALF OF THE
YEAR IN COMPARISON TO
THE CORRESPONDING
PERIOD OF THE PREVIOUS
YEAR, REACHING TRY 54.9
BILLION.
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Private sector construction expenditures also dis-
played a real growth in the same period, increasing
to TRY 49.1 billion. This growth in the construction
industry has deeply influenced the construction
materials industry. Domestic market of construc-
tion materials expanded by 13.7% in nominal terms
in the first half of the year in comparison to the
corresponding period of the previous year, reaching
TRY 54.9 billion.

TOTAL PRODUCTION OF
CONSTRUCTION MATERIALS RESUMED
AN UPWARDS TREND

In the first three months of 2014, total produc-
tion of construction materials was realized quite
above the level achieved in the previous year. On
the other hand, while the levels of production
displayed by significant sub-industries in April
and May remained below the levels achieved in the
corresponding period in the previous year, total
production observed in significant sub-industries
of construction materials retreated in comparison
to the corresponding month in 2013. In July, in
which the number of workdays decreased due to
the Ramadan Feast, levels of production displayed
by 22 out of 26 industries shrank in comparison to
July 2013. Production of cement retreated by 16.9%,
ready-mixed concrete by 20.8%, stone and marbles
by 22.4%, and plastic construction materials by
10.4%.

In August, production figures resumed upwards
trends in many sub-industries. With this growth
achieved thanks to the increasing number of
workdays in comparison to August 2013, increases
of production were observed in 24 out of 26 sub-
industries of the construction materials industry.
Cement, which holds a significant position among
construction materials, increased its production by
4.1%, ready-mixed concrete by 10.3%, main iron
and steel products by 12.7%, and paints by 12.3%.

EXPORTS OUTPACED THE YEAR-END
2013 FIGURE IN THE FIRST 8 MONTHS OF
THE YEAR

The construction materials industry, which is
the primary industry among those which realize the
highest level of exports in Turkey, has displayed a
successful performance this year as well. Through-
out the first 8 months, annual exports of construc-
tion materials reached USD 21.6 billion. With this
figure, construction materials exports achieved
throughout the first 8 months outpaced the total
exports of construction materials realized in 2013,
with a rate of 1.8%. On the other hand, the decelera-
tion observed in the construction industry of the
European Union, and problems experienced by the
regional countries gradually weakened the export
performance of construction materials after the first
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arasinda yer aldi.

Birligi’'nde insaat sektoriinde gozlenen yavaglama
ve bolge iilkelerinde yaganan sikintilar, ilk ceyrek
sonrasinda insaat malzemesi ihracat performan-
sinin kademeli olarak zayiflamasina neden oldu.
Tiirkiye’nin yap: malzemesi ihrac ettigi ilk 20
iilke degismezken mevcut pazarlarimiz icinde
Almanya, Ingiltere, ABD, Romanya, Misir, Iran,
Birlesik Arap Emirlikleri ve israil pazarlarmdaki
toparlanma ingaat malzemeleri sektoriine hizh
ihracat artiglar1 seklinde yansidi. Buna karsin
Rusya, Irak, Suudi Arabistan, Cezayir ve Libya
pazarlarinda 6nemli gerilemeler yasand. Ik 7
ayda ingaat malzemeleri ithalati gecen yihn aym
donemine gore ylizde 9,9 oraninda gerileyerek
6,25 milyar dolar olarak gerceklesti. Insaat
sektoriindeki yavaglama ve d6viz kurlaridaki
artig ithalatta gerilemeye yol act1. Ithalatin yurtici
malzeme tedariki ile ikame edildigi goriiliiyor.
2014’iin ilk 9 ayhk déneminde ingaat mal-
zemeleri, konut ve iscilik maliyetleri enflasyo-
nun iizerinde seyretti. Yilbagina gore, konut
ingaat maliyetleri yiizde 9,3, ingaat malzemesi
maliyetleri yiizde 9,4, iscilik maliyetleri ise yiizde
9 oraninda artig gosterdi. Enflasyonun yiiksek
seyretmesi ve doviz kurunda yasanan artislar,
insaat maliyetlerindeki artisin baghca nedenleri

Agustos’ta ana demir ve gelik triinleri
Uretimi yiizde 12,7 oraninda artti.

In August, the main iron and steel
products increased by 12.7%.

DﬂNI?AR YETISENER

TURKIYE IMSAD Bagkani

President of TURKIYE IMSAD
(Association of Turkish Construction
Material Producers)

EKONOMININ ONCELIKLERi; ENFLASYON,
CARI ACIK VE YAPISAL REFORMLAR

2015-2017 donemini kapsayan yeni orta vadeli programda,
enflasyon ve cari agigin diisiiriilmesi ile birlikte yapisal reform-
lara hiz verilmesi temel 6ncelikler arasinda goriiliiyor. Diinya
ekonomisi ve ticaretinde yasanan goreceli yavag biiylimenin
dikkate alinarak hedeflerin belirlendigi program, siki para
politikasina devam edilecegi ve ekonomide yapisal reformlara
agirlik verilecegini gosteriyor.

(Ote yandan 2015 yilinda yiizde 5 olarak belirlenen ekonominin
biiyiime hedefi bu yil yiizde 4'e gekildi. Yapisal reformlarin
saglayacag destekle; sanayiye, ihracata ve yiiksek teknolojiye
dayanan, katma degerli iriinler iireten ve yurtigi girdi kullanimi-
na dayali bir biiylime modeli hedefleniyor.

Ulkemiz ekonomisinin dnemli giindem konularindan biri de cari
actk konusudur. Bu yilin ilk 8 aylik verilerine baktigimizda cari
agigin gegen yilin ayni donemine gore dnemli dlgiide geriledigini
ve 2014 Agustos ayi sonunda yillik olarak 48,9 milyar dolara
indigini goriiyoruz. Beklenen o ki, cari agiktaki bu gerileme
oniimiizdeki aylarda yavaglamaya devam edecek. ik yariyilin
tersine, sermaye hareketlerinde yeniden giriglerin yasanmasi
da, bu yilin pozitif gostergeleri arasinda.

Orta vadeli program ile Tiirkiye'nin 2017 yilina kadar hedefler
belirlenmigtir. Ancak, uzmanlarin belirttigine gore, 2017 yili igin
konulan milli gelir, kisi basi gelir ve ihracat hedeflerinden sonra
2023 yili hedeflerine ulagilmasi gok kolay gorinmemektedir. Bu
nedenle 2023 yili hedefleri igin, yeni program kalkinma planinda
yer verilen 25 reform programinin uygulanmasinin 6nemine
dikkat gekilmektedir.

2015 yilinda ekonomide yiizde 3-4 arasinda bir bilyiime
beklenirken, ingaat sektdriinde yiizde 3,5-4,5 arasi bir biiyiime,
ingaat malzemeleri i¢ pazarinda ise nominal olarak yiizde 10-12
arasl bilylime ongoriilmektedir. in§aat malzemeleri 2015 yili
ihracatinda beklenen artig ise yiizde 5-6 arasinda olabilir.

quarter. While the top 20 countries to which Turkey
exports construction materials remained the same,
recoveries displayed by some of the current markets
such as Germany, the UK, the USA, Romania,
Egypt, Iran, the United Arab Emirates and Israel
have reflected in the construction materials industry
as rapid export growths. On the other hand, Rus-
sian, Iraqi, Saudi Arabian, Algerian and Libyan mar-
kets have incurred significant retreats. Throughout
the first 7 months, imports of construction materials
have been realized as USD 6.25 billion, decreasing
by 9.9% in comparison to the corresponding period
in the previous year. The recession in the construc-
tion industry and the increase of exchange rates
paved the way for this retreat in imports. It can be
seen that imports have been substituted by domestic
supplies of materials.

Throughout the first 9 months in 2014, con-
struction materials, residence and workmanship
costs have remained above the level of inflation.
In comparison to the beginning of the year,
residence construction costs increased by 9.3%,
construction materials costs by 9.4%, and work-
manship costs by 9%. A high level of inflation and
increases in the exchange rates were among the
primary factors driving the increases in construc-
tion material costs.

ECONOMIC PRIORITIES: INFLATION, CURRENT
ACCOUNT DEFICIT AND STRUCTURAL REFORMS

In the new medium-term program covering the period 2015-2017,
the amelioration of inflation and current account deficit as well as
increasing the pace of structural reforms are seen as fundamental
priorities. The program, the targets of which have been determined
considering the relatively slow growth displayed by the global
economy and trade, indicates that a tight monetary policy will

be maintained and structural reforms will be emphasized in the
economy. On the other hand, the target for economic growth, set as
5% for 2015, has been reduced to 4% for this year. With the support
to be provided by structural reforms, Turkey aims to establish a
growth model that is based on exports and advanced technology,
utilizes domestic inputs, and produces value added products.
Current account deficit is one of the most important debates con-
cerning the economy of our country. Given the data pertaining to
the first 8 months of the year, we can see that the current account
deficit has significantly retreated in comparison to the correspond-
ing period of the previous year, and decreased to USD 48.9 hillion
in annual terms by August 2014. This retreat of the current account
deficit is expected to maintain a slowdown in the following months.
In contrast to the first half of the year, re-entries of investments
have been among the positive indicators of this year.

Targets for Turkish economy have been set until 2017 with the
medium-term program. However, according to experts, 2023
targets do not seem very realistic given the targets set for 2017
regarding national income, national income per capita and exports.
Therefore, for 2023 targets, the importance of implementing 25
reform programs included in the new program development plan is
emphasized. While a 3-4% overall economic growth is expected in
2015, the construction industry is expected to grow by 3.5-4.5%,
and the domestic market of construction materials is expected

to grow by 10-12% in nominal terms. The increase estimated for
construction material exports in 2015 is 5-6%.
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Ertan Korkmaz, Cakes&Bakes
markasinin Uretim Sefi. 1984 yilindan

bu yana pastaciliga olan tutkusunda en
ufak bir azalma yagamayan Korkmaz,
mutfaginda mevsimsel ve yoresel iiriinler
kullanmayi tercih ediyor. Ayrica, en iyi
mutfagin anne mutfagy, en iyi agcilarin
ise anneler oldugunu dile getiriyor.

mek, sandvig, unlu mamuller, pastalar, lokumlar,

sicak ve soguk yemekler iiretiyor. Yerli-yabanci
130 sirketle calisan markanin iiriinleri tam 3.000 nok-
tada miisterilerine sunuluyor. 2.500 tane aktif recetesi
bulunan Cakes&Bakes’in Uretim Sefi Ertan Korkmaz,
iretimlerinde kalite ve hijyene verdikleri 6neme dikkat
cekiyor ve fabrikada baglayan iiretim siirecinden
miisterilerin sofrasindaki sunum siirecine kadar marka
olarak tiim iiriinlerinin sorumlulugunu aldiklarin
ifade ediyor.

C akes&Bakes, 23 bin metrekarelik bir mutfakta ek-

BTA’nin Cakes&Bakes markasinda iiretim sefi
olarak gorev yapiyorsunuz. Ascilia ve pastaciliga
olan ilginiz nasil bagladi1?

Yatili okul smavlarinda 6gretmenlik kazanmistim
fakat 6gretmen olmak istemiyordum. Turizm-Otelcilik
okuluna bagladim ve orada Mutfak b6liimiinii sectim.

CZID

"BENIM iGiN MUTFAK
BIR SANAT EVi:;
ASCILAR,

_ SANATCILAR;
URETTIKLERIMIZ DE
SANAT ESERLERI”

"FOR ME, THEKITCHEN IS

AN ART STUDIO, AND THE

CHEFS ARE ALL ARTISTS
PRODUCING WORKS OF ART"

Ertan Korkmaz, Production Manager

of Cakes&Bakes brand. Korkmaz,

whose passion for pastry has not even
momentarily waned since 1984, prefers
to use seasonal and regional products in
his cuisine. Also he says the best kitchen
is amother’s kitchen and the best cooks
are mothers.

ucts, cakes, Turkish delight, and hot and cold meals

prepared in a 23.000 meter square kitchen. The
products of the brand, which works with 130 domestic
and foreign companies, are offered to customers at 3,000
selling points. Production Chef Ertan Korkmaz, having
2,500 active recipes, emphasizes the great importance
they give to quality and hygiene and points out that they
hold the responsibility of the whole process from the
production process until the food is presented at table.

c akes&Bakes offers bread, sandwiches, baked prod-

You work as a production manager for the BTA’s
Cakes&Bakes brand. How did your interest in cookery
and pastry emerge?

After boarding school examinations I was entitled to
study in a teaching department but I did not want to be a
teacher. I attended Tourism-Hospitality school and chose
the Cuisine department there. When I was an intern in
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Etap Marmara’da staj yaparken orada bir Fransiz
pastane sefiyle tanistim, cok etkilendim. Boylece
pastaci olmaya karar verdim. Bu is benim icin
tutkuydu, sonrasinda meslek agkina doniistii. Cok
hizh bir sekilde merdivenleri trmandim. ingilizce
de bildigim i¢in 2-3 sefimle birlikte yurtdisina
gittim ve 23 yasinda genc bir sef oldum. Sekiz farkli
otelde cahistim. Uzun zamandir da Cakes&Bakes’te
tiretim gefi gorevinde bulunuyorum.

Tiirkiye’nin unlu mamul ve pasta alaninda
ne gibi 6zellikleri var ve bugiin o alanlarda tiir
degisiklikler yasamyor?

Tiirkiye’deki tath ve pasta anlayisi, yurtdisinda-
kinden daha farkli. Yurtdisinda tath dediginiz za-
man icine daha az geker konuyor ve orada cesitlilik
daha az. Orada pasta ve cikolatalar var. Tiirkiye’de
ise, tathlar, lokumlar, helvalar, sekerlemeler, bakla-
valar gibi bircok ¢esit bulunuyor.

Yurtdisinda unlu mamuller genelde kahvaltida
tiiketiliyor, Tiirkiye’de kahvaltilarda daha cok
peynirli pogaca, zeytinli acma gibi tuzlu yiyecek-
ler tercih ediyoruz. Tiirkiye’nin tath kiiltiirii ne
tamamen bir Sark kiiltiirii ne de Bat1 kiiltiirii. Ne
Araplar gibi agir ve yagh yemekler yiyoruz, ne
de Avrupalilar gibi light ve diisiik sekerli iiriinler
tiiketiyoruz.

Cakes&Bakes olarak Tiirkiye’deki cafe ve
fast-food zincirlerinin biiyiik bir boliimiine unlu
mamul ve pasta hizmeti veriyorsunuz. Bu yiye-
ceklerin iiretiminde nelere dikkat ediyorsunuz?

Bu konuda sirketimizin en biiyiik 6nceligi kalite
ve hijyen. Cakes&Bakes olarak Ingiliz Perakendeci-
lik Konsorsiyumu’nun (BRC) standartlarina gore,
A+ BRC'ye sahibiz. Hatta Tiirkiye’de bu standarda
sahip olan sayili sirketlerden biriyiz. Bizim icin
hammaddelerin secimi ¢ok 6nemli. Kaliteli, saglikl
ve bilinir markalarla caligiyoruz. Mutfagimizda
tirettigimiz yemegin miisteriye ulagmasina hatta
satin alan kiginin yemegi sofrasina koymasina
kadar olan biitiin siire¢ bizim sorumlulugumuz
altinda bulunuyor. Bu yiizden siirekli standartlari-
muzi yiikseltmeye calistyoruz.

Pastacilik alaninda bireysel olarak uzmanlik
alaninizdan ve kendinize has 6zelliklerinizden
bahsedebilir misiniz?

Benim en iyi yaptigim seyler cikolatalar ve pasta-
lar. Hatta benim icin cikolata arzu, istek, her gey...
Tiramisu da cok yapiyorum. Tiramisu yaparken
mascarpone kullaniyorum ve peynirin kalitesine
dikkat ediyorum.

Benim i¢in mutfak bir sanat evi; ascilar, sanat-
cilar; iirettiklerimiz de sanat eserleri... Mutfakta
en cok dikkat ettigim sey, mutfakta kullandigim
malzemelerin mevsimsel ve yoresel olmasi. Mevsi-
minde tiiketilen ve yerinde olan her sey giizeldir.

BU i$ BENIM iGIN
BIR TUTKUYDU,
SONRASINDA DA
MESLEK ASKINA
DONUSTU.

THIS JOB WAS A PASSION
FOR ME. AND SHORTLY
AFTERWARDS IT BECAME
AN OCCUPATIONAL
PASSION.

Etap Marmara, I met a French pastry chef and I was
very impressed. Therefore I decided to be a pastry
cook. This job was a passion for me. Shortly after-
wards it became an occupational passion. I stepped
up quite rapidly. Since I could speak English, I went
abroad with 2-3 of my chefs and became a young
chef when I was 23. 1 worked in eight different ho-
tels. And I have been working as a production chef
at Cakes&Bakes.

‘What are the characteristics of Turkey in baked
products and pastry and what kind of changes are
experienced in these fields?

The understanding of desserts and pastry in
Turkey is a little different from foreign countries.
When you say dessert in foreign countries, you
are referring to products with less sugar and less
diversity. They have mainly cakes and chocolates. In
Turkey, on the other hand, we have a variety of types
of dessert, such as Turkish delight, halva, candies,
and baklava.

In foreign countries, baked products are mainly
consumed at breakfast. In Turkey we generally
prefer salty food, such as pogaca with cheese or
acma with olives. The dessert culture in Turkey is
neither entirely oriental nor western. We neither eat
heavy and fatty foods like Arabic people nor do we
consume light and low sugar products.

At Cakes&Bakes, you provide baked products
and pastry services to a great number of cafes
and fast-food chains in Turkey. What do you care
about most in the making of these foods?

The top priority for our company in this matter is
quality and hygiene. At Cakes&Bakes, we received an
A+ in accordance with British retailing Consortium
(BRC) standards. Also we are among the few compa-
nies in Turkey to have that standard. For us, choos-
ing the raw materials is very important. We work
with high quality, healthy and recognized brands.
We hold the responsibility of the whole process start-
ing from the production to the point where the food
we make in our kitchen reaches the customer, and
even until it reaches the dining table. Therefore, we
are constantly trying to increase our standards.

Can you talk about your personal area of exper-
tise in pastry and your specific characteristics?

What I do best are chocolates and cakes. Actu-
ally, for me, chocolate is desire, will, everything... I
make tiramisu a lot. When making tiramisu, I use
mascarpone and I'm very careful about the quality of
the cheese.

For me, the kitchen is an art studio; the cooks are
artists; and we make works of art... What I consider
most important in kitchen is that the materials I use
should be seasonal and regional. Everything con-
sumed in its season and which is local is always nice.
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Sizce iyi bir pastaci, pasta yaparken hangi
olciide teknik kurallara ve yaraticihifa yer
vermeli? Sizin icin pastacilik sadece iyi lezzeti
yakalama ¢abas1 m1 yoksa icinde sanat, estetik,
giizellik gibi kaygilar da var mi?

Iyi bir pasta sefi, oncelikle misyoner ve vizyoner
olmalidir. Bunun yaninda yenilikei, is ve ¢oziim
odakly, yaratici ve yetenekli olmalidur. Tyi bir pasta
sefi, bir yandan miisterilerinin beklentilerine
cevap verirken, diger yandan takim oyunu oyna-
yabilmeli, takimindakileri egitebilmeli ve motive
edebilmelidir.

Cakes&Bakes’teki calisma sartlarimiza gore
diisiindiigiimiizde miisterilerle calisgimiz, on-
larn istek ve yorumlarini aldigimiz i¢in lezzetlere
cok fazla kendimizden bir sey katma sansimiz
olmuyor ¢iinkii her sey gramajina, 1s1sina kadar
tamimlanmis oluyor. Bireysel olarak baktigimizda
ise, pastacilikta hep yeni tat arayiglar icinde oldu-
gumu soyleyebilirim. Degisik yerleri geziyorum,
oralardaki tatlar kesfediyorum. Yoresel olarak in-
sanlarin lezzet anlayislar1 da degisiyor. Herkes icin
ilk tadim1 yaptig1 annesinin mutfagi en iyi mutfak,
en iyi agcilar da anneleridir. Onlarin lezzetleri de
o yorenin aligkanhklariyla sekillenmistir. Bunlari
dikkate aliyorum.
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According to your opinion, to what extent sho-
uld a good pastry cook include technical rules and
creativity? In your opinion, is pastry just an en-
deavor for creating a good delight or does it involve
artistic, aesthetic, and beauty oriented concerns?

A good pastry cook, before anything else, must be
missionary and visionary. Other than this, they must
be innovating, work and solution oriented, creative
and skilled. A good pastry cook, on one hand must
be able to meet the his/her customers’ expectations
and on the other hand must be a team player, train
and motivate the team members.

When we consider the working conditions at
Cakes&Bakes, we don’t have the opportunity to
include something of our own since we work along
with customers and act according to their desires
and comments. From the weighing out to oven,
almost everything is predefined.

If I consider it from a personal perspective, I think
I am always in search of new tastes. I travel different
places and discover the local tastes. People’s concepts
of delight vary regionally. For every person, their
mother’s kitchen, where they had their first taste of
food, is the best kitchen and the best cooks are their
mothers. And their tastes are shaped by the habits of
that locality. These are what I take into consideration.

TIRAMISU TIRAMISU

MALZEMELER:

# Savolardi (Kedidili biskiivi)
Tiramisu sos icin:

¢ 480 gram yumurta sarisl

# 200 gram toz seker

+ 1000 gram mascarpone, bulunamiyor
ise, labne peynir

Kahve surubu icin:

# 250 gram toz seker

¢ 250 gram su

# 37,5 gram klasik kahve

INGREDIENTS

¢ Savoiardi (sponge fingers)

For tiramisu sauce:

# 480g egg yolk

# 200g granulated sugar

4 1000g mascarpone, if not available, labne cheese

I

For coffee syrup:
# 250g granulated sugar
# 250g water

# 37.5g instant coffee

V=

YAPILISI

+ Tiramisu sos icin yumurta sarisi
ve toz seker makinede krema sertli-
gine ulagincaya kadar cirpilir.

+ Kabartilmis seker karisimina
labne peynir yedirilir.

# Kahve surubu icin toz seker ve su
bir kaba alinir.

+ Karisim ocakta kaynatilir.

+ Kaynayan surup sogumaya
birakilir.

# Suruba kahve eklenerek eriyene
kadar karistirilir.

# Marketten alinan Savoiardi
(kedidilli biskiivi) elimizdeki kabin
boyuna gore ortadan ikiye ayrilir.
+ Kahve surubuna batirilarak siin-
gerimsi bir yapiya getirilir.

# Kullanilacak kaba suruplanmus
kedidili konur.

# Tiramisu, sos sikma torbasina
alinir ve kedidilinin iizerine sikilir.
¢ Tiramisu dondurulduktan sonra
iizerine kahve eklenerek servis
yapilir.

|

HOWTO COOK

# For the tiramisu sauce, whisk the egg
yolk and granulated sugar in a processor
until the mixture reaches a creamy
stiffness.

# Gradually fold the labne cheese into the
granulated sugar mixture.

# For the coffee syrup, pour the granulated
sugar and water into a pot.

# Boil the mixture on the stove.
# Leave boiled syrup to cool.

¢ Add coffee to the syrup and mix until it
has dissolved.

# Split the Savoiard: (sponge fingers)
bought from the grocery into two parts
evenly according to the size of the pot.

# Dip into the coffee syrup to soften.

# Place the syruped sponge fingers into the
pot you will use.

# Put the tiramisu mixture into a sauce pi-
ping bag and squeeze over the sponges.

# After the mixture is set, pour over the
rest of the coffee syrup and serve.
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HAVALIMANLARINDA 81 YILLIK
BIR MARKA: HAVAS

Yer hizmetleri sektoriinde bugiin 200'iin iizerinde havayolunda
faaliyet gosteren Havas, 2015 yilinda yurt disi ve yurt ici firsatlari
degerlendirerek inorganik hﬁyﬁmeyidefliyor.

airlines in ground services - ,
industry today, Havas aims at
inorganic growth by making ¢
use of the domestic and foreign
opportunities in 2015.

HAVAS: AN 8I-YEAR-OLD
BRAND AT AIRPORTS

B} 0CAK-MART / JANUARY- MARCH 2015



iiniimiizde yer hizmetleri sektoriindeki
G en koklii sirketlerden biri olan Havag'in

hikayesi 1933 yilinda basladi. O zaman-
lar Tiirk Hava Yollarr’'nin, o dénemdeki ismiyle
Devlet Havayollarr’nin, biinyesinde yer hizmetleri
yapan Havasg, 1958 yilina kadar bu ¢at1 alinda
faaliyet gostermeye devam etti. Sonrasinda Usag
olarak yeniden yapilandirilan Havas, 1987 yilinda
sirketin ikiye ayrilmastyla bugiinkii adim ald1.
1995 yilinda 6zellegtirilen Havag'in 2005 yilinda
yiizde 60’lik hissesi, 2007 yilinda da geri kalan
tiim hisseleri TAV Havalimanlari1 Holding tarafin-
dan satin alindi. 81 yildir yer hizmetleri sektoriin-
de bulunan Havas, Tiirkiye’de bu alanda ¢calismak
iizere kurulan ve giiniimiizde de faaliyetlerini
siirdiiren ilk kurulus olma 6zelligini tagiyor.

Tiirkiye’de basta Istanbul, Ankara, Izmir,

Adana, Antalya, Bodrum, Dalaman, Gaziantep,
Antalya Gazipasa, Trabzon, Kayseri olmak iizere
25 havalimaninda yer hizmeti veren Havas, bu
sektorde varligini1 daha da giiclendirmek icin
calismalarina devam ediyor. 2014 yihinda Kasta-
monu ve Sirnak’ta iki yeni istasyonu hizmete acan
Havas, Istanbul Atatiirk Havalimani ve Ankara
Esenboga Havalimani’nda ithalat ve ihracat ant-
repo hizmeti de saglhyor. Bununla birlikte kisa bir
siire 6nce Istanbul istasyon binasim yenileyerek
Istanbul Atatiirk Havalimanr'nda yatirimlarina
devam eden Havas, ingaatin1 tamamladig1 izmir
Adnan Menderes Havalimani’ndaki antreposunu
2014 yilinin Aralik ayinda faaliyete geciriyor.

HEDEF, INORGANIK BUYUMEYI
SAGLAMAK

Uluslararasi pazarda biiylime ve kiiresel
marka olma stratejisiyle 2010 yilinda Kuzey
Avrupa’da kurulan Havag Europe, bugiin
Letonya’da Riga Havalimani’nda ve Almanya’da
Frankfurt, Miinih, Berlin, Tegel, Hamburg,
Stuttgart ve Duesseldorf Havalimanlar’'nda
faaliyet gosteriyor. Bununla birlikte Havas,
Havag Europe’un hizmet agina Almanya’nin
Miinih Havalimanr’nda Tiirk Hava Yollar1
ve Air Europe’y1, Hamburg Havalimani’nda
Alitalia ve Brussels Airlines’s, Letonya’nin Riga
Havalimanr’nda ise UTAi Ukraine’i eklemis
bulunuyor. Berlin ve Suudi Arabistan’in en biiyiik
ti¢ uluslararasi havalimanindaki yer hizmetleri
lisansi ihalelerinde 6n yeterliligi alan Havas, 2014
yili itibariyle Havas Saudi Arabia markasiyla
Medine’de de yer hizmetleri sagliyor.

Biitiin bu calismalarla Havas, 6niimiizdeki
giinlerde de yurt icinde ve yurt diginda biiyiiyece-
ginin sinyallerini veriyor. Havas Genel Miidiirii
S. Nurzat Erkal, 2015 yil: hedeflerini su sézlerle
acikliyor: “2015 yilindaki ana hedefimiz, portfo-
yiimiizde bulunan operasyonlarda verimlilik artis1
saglarken, aynm zamanda yurt ici ve yurt disinda

aving managed to currently be one of the
H well established companies in the ground
services industry, the story of Havas

began in 1933. Back then, Havas was carrying
out ground services within the body of State
Airlines, as Turkish Airlines was then called, and
it continued its operations under the umbrella
of this organization until 1958. Afterwards, it
was restructured under the name of Usas and
transformed into the present structure after it
was divided into two companies in 1987. Havas
was privatized in 1995. After purchasing 60%
of its shares in 2005, TAV Airports Holding
acquired the full shares of the company in 2007.
As a company which has been providing service
in ground services industry for 81 years, Havas is
the first company in Turkey that was founded for
this purpose and is still operating at present.

Havas provides ground services for 25 air-
ports including Istanbul, Ankara, Izmir, Adana,
Antalya, Bodrum, Dalaman, Gaziantep, Antalya
Gazipasa, Trabzon, Kayseri in Turkey and keeps
working in order to enhance its presence in this
industry. Having brought two new stations into
service in Kastamonu and $irnak in 2014, Havag
offers import and export warehouse services in
Istanbul Atatiirk Airport and Ankara Esenboga
Airport as well. In addition to these, the company
continued its investments in Istanbul Atatiirk
Airport by renovating istanbul station build-
ing recently. Havas is also ready to open its
warehouse in Izmir Adnan Menderes Airport in
December, 2014, whose construction works were
completed.

INORGANIC GROWTH IS THE AIM

Established in Northern Europe in 2010 with
the strategy of growing and becoming a global
brand in international market, Havas Europe
today operates in Riga Airport in Latvia and
Frankfurt, Munich, Berlin, Tegel, Hamburg,
Stuttgart and Duesseldorf Airports in Germany.
Furthermore, Havas added Turkish Airlines and
Air Europe in Munich Airport and Alitalia and
Brussels Airlines in Hamburg Airport in Ger-
many as well as UTAi Ukraine in Riga Airport in
Latvia to the service network of Havas Europe.
Havasg prequalified to bid for the ground services
license of the top three international airports
in Berlin and Saudi Arabia. As of 2014, Havas
started to offer ground services in Medina as well
with the brand name, Havag Saudi Arabia.

All these accomplishments prove the com-
pany will continue to grow both in domestic and
foreign markets in the near future. S. Nurzat
Erkal, General Director of Havas, states 2015
targets of Havas as follows: “Our main target for

2015 is to increase efficiency in operations within
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yeni firsatlari takip ederek inorganik biiyiime
saglamak.”

Havag’m Tiirk Hava Yollar1 ile ortak istiraki
olan Turkish Ground Services, Atatiirk, Sabiha
Gokeen, Esenboga, Adnan Menderes, Dalaman,
Bodrum, Adana ve Antalya Havalimanlar’nda
faaliyet gostermeye devam ediyor. Kurulusun-
dan bu yana Tiirk Hava Yollar’nin biiyiimesine
paralel olarak hizh bir biiyiime ivmesi yakalayan
sirket, portfoyiine kattig1 basta Sun Express
olmak iizere diger havayollari ile birlikte bu
ivmeyi devam ettirmeyi planliyor. Erkal, Havag'in
bundan sonraki biiyiime planlari ile ilgili olarak
“Hali hazirda operasyonlarimizin bulundugu
iilkelerde biiyiirken; Orta Dogu, Afrika, Rusya ve
Bagimsiz Devletler Toplulugu’nda cikacak firsat-
lar1 degerlendirmeyi amacliyoruz. Bu bolgelerde
havacilik sektorii icin ciddi bir biiyiime potansiye-
li bulunuyor” diyor.

ISTASYON BILGILERi TEK BiR
MERKEZDEN YONETILECEK

Havag'in bugiinkii miisteri portfoyiinde
200’iin iizerinde havayolu bulunuyor. Tiirkiye’de
ve diinyada hizmet kalitesini ve miisteri
memnuniyetini yiikseltmeyi amaclayan Havas,
hizmetlerini gelistirmeye devam ediyor. istanbul
Havalimani ve Ankara Esenboga Havalimani’'nda
ithalat ve jhracat hizmeti saglayan Havasg, ayn1
zamanda havalimani ile sehir merkezi arasinda
otobiisleriyle yolcu tasimacihig1 da yapiyor. 2014
yilinda havalimani-sehir merkezi yolcu tasima
hattina Izmir-Kugadasi, Adana-Mezitli hattim
ekleyen Havas, Tiirkiye’de bugiin 20 noktada bu
alanda faaliyet g6steriyor.

Yer hizmetleri sektoriiniin en koklii kurum-
larindan biri olan Havas, sektoriin gelismesine
de onemli katkilarda bulunuyor. Erkal, Havag’in
havalimanlarinda “havayollarindan sorumlu ve
6nemli bir servis saglayicist oldugu bilinci” ile ha-
reket etti§inin altin ¢iziyor. Markanin sekt6rdeki
teknolojik gelismelere verdigi 6neme deginen
Erkal, Havag’in kaynak planlamasini bilgisayar
ortaminda yaptigina, check-in ve yiik kontrol
hizmetlerini elektronik ortamda saglayabildigine
dikkat cekiyor ve “Hizmet verdigimiz havayollari-
mizin yolcularinin kayip bagajlarini daha saglikl
takip edebilmeleri i¢in 2014 yih icinde kurdugu-
muz ve 25 havalimanindaki kayip bagaj olaylarini
merkezi olarak takip edebildigimiz yolcu cagr1
merkezimiz bu konudaki 6ncii yaklasimimizin
son drnegini olusturuyor” diyor. Bununla birlikte,
Havas tarafindan ucaklara verilen yiik kontrol,
denge hesaplamalar1 ve haberlesme hizmetlerini
tek merkezde topladiklarini belirten Erkal, bu
uygulamayla Havag'in 25 istasyonundan gelen
bilgileri de tek merkezden yonetmeyi hedefledik-
leri de sozlerine ekliyor.

Havas Genel Miidiirii S. Nurzat Erkal:
"Yurt iginde ve yurt diginda firsatlar
takip edecegiz.”

S. Nurzat Erkal, General Director of
Havag: "We will follow new opportunities
in domestic and foreign markets.”

"HALI HAZIRDA
OPERASYONLARIMIZIN
BULUNDUGU
_ULKELERDE
BUY(RKEN; ORTA
DOGU, AFRIKA,
RUSYA VE BAGIMSIZ
DEVLETLER
TOPLULUGU’NDA
CIKACAK FIRSATLARI
DEGERLENDIRMEYi
AMACLIYORUZ."

"WE ARE CURRENTLY
GROWING IN THE
COUNTRIES IN WHICH
WE OPERATE, AND
TRYING TO MAKE USE
OF THE OPPORTUNITIES
IN THE MIDDLE EAST,
AFRICA, RUSSIA AND THE
COMMONWEALTH OF
INDEPENDENT STATES."

our portfolio while performing inorganic growth
by following new opportunities in domestic and
foreign markets.”

Turkish Ground Services, joint venture of
Havag and Turkish Airlines continues its opera-
tions in Atatiirk, Sabiha Gokcen, Esenboga,
Adnan Menderes, Dalaman, Bodrum, Adana and
Antalya Airports. The company, which managed
to grow steadily since it was established, in par-
allel with the growth of Turkish Airlines, plans to
maintain this trend together with other airlines
it acquired such as Sun Express. Erkal explains
the short-term growth plans of Havas with these
words: “We are currently growing in the coun-
tries in which we operate, and trying to make use
of the opportunities in the Middle East, Africa,
Russia and the Commonwealth of Independent
States. There is a big potential of growth for the
aerospace industry in these regions.”

STATION DATA TO BE MANAGED
FROM ONE CENTER

Today, the customer portfolio of Havas
includes more than 200 airlines. Aiming to
increase its service quality and customer
satisfaction both in Turkey and globally, Havas
still continues to improve its services. Havas
offers import and export services in Istanbul
and Ankara Esenboga Airports while carrying
passengers between airports and city center
with its bus fleet. Having added Izmir-Kusadas
and Adana-Mezitli routes in 2014 to airport-city
center passenger transportation routes, Havag
currently operates in this field in 20 locations
across Turkey.

As one of the first establishments in the
ground services industry, the company makes
a significant contribution to the growth of the
industry as well. Erkal emphasizes that Havas
operates in terms of “being an important service
provider which is responsible for airlines” in
airports. Stating the importance of attention paid
by the brand to technological developments,
Erkal underlines that Havas makes its source
planning in a computerized environment and
offers its check-in and load control services elec-
tronically. Erkal continues: “We launched our
passenger call center in 2014 so that the passen-
gers of airlines we provide service for can follow
their lost luggage in a more secure way. Thanks
to this service, we can follow lost luggage cases
in 25 airports from one center.” Erkal states that
they are also able to gather load control, bal-
ance calculations and communication services
provided to planes by Havas in one single center,
and adds they are planning to manage the data
received from 25 stations of Havas in one center
with this application.
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HEDEFIMIZ: DENGELI PORTFOY ILE
ENERJI URETIMINDE SURDUREBILIRLIK

Akfen, enerji sektortinde Turkiye'nin Uretim kapasitesine
uygun dengeli bir portfoy olusturma stratejisiyle yatirimlarina
devam ediyor.

Akfen, Turkiye'nin onde gelen nehir tipi hidro elektrik santrali
yatinmlari ve yakinda insaatina baslanacak olan dogal gaz
santrali yatirimi ve onlisans asamasinda olan ithal komre
dayal termik santral yatinmi ile Turkiye'nin enerji ihtiyacinin
kKarsilanmasinda 6nemli bir rol oynayacaktir.

Akfen, enerji Uretim kaynaklarini gesitlendirmek ve sirdrulebilir
elektrik tretimini saglayabilmek amaciyla, riizgar ve giines
santralleri yatinm alanlarinda da yer almaktadir.

en, guvenilir, seffaf, hesap verebilir ve misteriye sadakat
ipleriyle, nihai tiiketiciye elektrik tedariki hizmeti vermektedir.

www.akfen.com.tr
Akfen Enerji bir Akfen Holding kurulusudur.



SIGORTA SIRKETLERI

ANEW PLAYER IN INFRASTRUCTURE
INVESTMENTS:
INSURANCE COMPANIES
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IBS Sigorta ve Reasiirans
Brokerligi Genel Miidiirii Murat
Ciftci, altyapi finansmaninda
yeni modelleri ve sigorta
sisteminin katkisi Strategy
Dergisi ile paylasti.

pt yatirim ihtiyacinin USD 4 trilyon

olmasi tahmin ediliyor. Bu rakam
bugiin itibariyle USD 2,6 trilyon seviyesinde
bulunuyor. Biiyiime i¢in altyapi projelerine
kaynak saglamak elzem iken, yeni finansal
yontemlerin bulunmasi altyapi projelerinin
su andaki en 6nemli giindem maddelerinden
birini olusturuyor.

Uzun vadeli yatirnmlar ekonomik gelisme
icin 6nemli bir faktordiir. Diinya ekonomi-
sinin hali hazirda bulundugu konjonktiir
diisiiniildiigiinde bu yeni yontemlerin altyap1
projelerinin desteklemesindeki rolii daha iyi
anlagilacaktir, Ozellikle altyapr icin, harcama
ve GSYiH biiyiime arasinda pozitif bir iliski
teyit edilmistir. Bunun yaninda derinligi olan
sermaye piyasalarina sahip bir ekonomide
altyap1 yatirim projelerinin olumlu etkilendigi
gozlemlenmektedir. Altyapi yatirim ve finan-
sal piyasa araclarinin mevcudiyeti mevcut
makroekonomik ortamda 6zellikle nemlidir.
Yiiksek igsizlik, kamu ve 6zel sektor kaynakla-
rinin kisitlanmasi ve bankacilik sektoriindeki
yapisal sorunlar mevcut iyilesmeyi tarihsel
standartlara gore yetersiz kilmaktadir.

2 030 senesi itibariyle diinya da altya-

Murat Ciftci, General Manager of

IBS Insurance and Reassurance
Brokerage, shared the new models

in infrastructure financing and the
contribution of insurance system with
Strategy Magazine.

infrastructure investment around the

world will be 4 trillion USD. This figure,
today, hovers around 2.6 trillion USD. While
it is crucial to fund infrastructure projects for
growth, finding new financial methods is at the
top of the infrastructure projects’ agenda.
Long term investments is an important factor
for economic improvement. If we consider the
current conjecture in which the world economy
is situated, we will better understand the role
of these methods in supporting infrastructure
projects. Especially for infrastructure, it is
confirmed that there is a positive relationship
between expenses and GDP growth. Addi-
tionally, in an economic environment which
has profound capital markets, it is seen that
infrastructure investment projects are affected
positively. The presence of investment and fi-
nancial market instruments for infrastructure is
especially important within the current macro-
economic environment. High rate of unemploy-
ment, constraints on public and private sector
resources and structural issues in banking sec-
tor make the current improvement inadequate
when compared with standards in the past.

B y 2030, it is estimated that the need for
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Bu arada, bazi hukuki ve mevzuatsal en-
geller altyap1 harcamalarini kisitlar durum-
dadir. Hali hazirda devam eden bankalarin
bor¢lanmasindaki asag: yonlii trend, mev-
zuatsal diizenlemeye ve siyasi gelismelere
iligkin belirsizlik, uzun vadeli sermaye piyasa
katilimeilarinin istegini azaltmaktadir. Sonug
olarak, gelismekte olan piyasalarda altyap1
finansman aciginin goz ardi edilemeyecek
bir riski bulunurken; bunun genel olarak
finansal piyasa istikrari ve ekonomik biiyiime
icin elverisli olmayacag asikardur.

Sigorta veya emeklilik fonlar: gibi kurum-
sal yatirnmcilar yapilar1 geregi dogal olarak
uzun vadeli yatirimlar yapmaya meyillidir.
Uzun vadeli sermaye araciliginda daha
biiyiik bir rol iistlenerek, sigorta sirketle-
ri mevcut risk transfer fonksiyonunu ve
pazar dengeleyici roliinii artirabilirler. Bu
asamada, kurumsal yatinmecilarin kolayca
altyap1 varlik sinifina erigebilecegi yeterli
finansal market enstriimani bulunmamak-
tadir; halbuki detayli incelendiginde altyap:
bor¢lanmalari bu sinifin aradig diizenli
nakit akisi, cazip risk ayarl getiriler ve daha
kaliteli kredi yapis: gibi kriterleri fazlasiyla
tasimaktadir.

Altyap1 finansmaninda uzmanlik ve dene-
yimleri g6z oniine alindiginda uluslararasi
finans kuruluglar: ve cok tarafli kalkinma
bankalar1 standartlar: belirlemede bir katali-
zor gibi hareket edip altyap: due diligence’si
icin genel kabul goren en iyi uygulama mode-

i e e

2030 SENESI
iTIBARIYLE DUNYA
DA ALTYAPI YATIRIM
IHTIYACININ USD
ATRILYON OLMASI
TAHMIN EDILIYOR.

BY 2030, ITIS
ESTIMATED THAT
THE NEED FOR
INFRASTRUCTURE
INVESTMENT AROUND
THE WORLD WILL BE
4 TRILLION USD.

Meanwhile, there are some legal and leg-
islative obstacles that constrain infrastructure
related expenditure. The downtrend in borrow-
ing practices of banks which already continue
to occur and uncertainty regarding legislative
regulation and political developments demo-
tivate long term capital market participants.
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lini geligtirebilirler. Sonugta, kiiresel diizeyde
seffaf ve uyumlu altyapi varlik sinifi, ortaya
cikan finansman a¢igin1 kapatmak icin iyi bir
firsat olarak goriilebilir. Bu da altyap: yatirnm
mevzuatin mevcut yapiyla uyumlastirilmasi
ve Solvency II standartlarinin tekrar gozden
gecirilmesiyle desteklenebilir.

Bu kapsamda baz1 biiyiik Sigorta ve Rea-
siirans girketleri 6zel/kamu pazari girisimini
desteklemektedirler. Bu yontem uluslararasi
finans sirketlerinin isini kolaylastiracak
olup, altyapi projelerinin ve gerekli sigorta
facility’lerinin bir havuzda toplanmasi sure-
tiyle cok tarafl kalkinma bankalarinin bor¢
verme kapasitelerini arttiracaktir. Altyap:
yatirimi ve standardizasyon uyumu, hukuki
ve operasyonel gereksinimlerin yani sira
standart tahvil yapilarinin ve due diligence
siireclerinin olusturulmasi istenilen varlik si-
nif1 yapisini olusturmak icin anahtar gorevini
gorecektir.

Altyapi finansmani ve uzun vadeli yatirim
politikalarinin tartisilmas: son zamanlarda
ivme kazanmigtir. Ozel sektor ile tartigma-
lar hizla devam etmekte, bununla birlikte
makroekonomik ortam ve biiylimeyi artirma
ihtiyacy, iyi koordine edilmis politika eylemi
icin egsiz bir “firsat penceresi” yaratmakta-
dir. Biiyiik sigorta ve reasiirans sirketlerinin
dolayli olarak altyap1 projelerinin finansma-
nina dahil olmasi siirekli ek kaynak arayan
finansal marketler icin yeni bir sayfanin

acilmasi anlamina gelecektir.

SIGORTA VEYA
EMEKLILIK FONLARI
GiBi KURUMSAL
YATIRIMCILAR YAPILARI

GEREGIDOGAL
OLARAK UZUN VADELI
YATIRIMLAR YAPMAYA

MEYILLIDIR.

CORPORATE
FINANCIERS SUCH AS
THOSE WHO WORK
WITH INSURANCE OR
RETIREMENT FUNDS,
BY NATURE, TEND
TO CARRY OUT LONG
TERM INVESTMENTS.

As a result, while there is a risk of financing
deficit for infrastructure in developing markets
which cannot be ignored; it is clear that this is
not favorable for financial market stability and
economic growth in general.

Corporate financiers such as those who
work with insurance or retirement funds, by
nature, tend to carry out long term invest-
ments. Assuming a major role in mediatorship
for long term capitals, insurance companies
can enhance the available risk transfer function
and market stabilizer role. In this stage, there
are no sufficient financial market instruments
where corporate investors can easily access
the infrastructure asset class; however, when
examined in detail, infrastructure borrowings
overcompensate criteria such as regular cash
flow, attractive risk adjusted yield and higher
quality of loan structure, which this class seeks.

Considering their expertise and experi-
ence in infrastructure financing, interna-
tional financing institutions and multilateral
development banks can function as catalysts in
determining the standards and develop the best
acceptable implementation model for infra-
structure due diligence. After all, a transparent
and adaptable infrastructure asset class can be
regarded as a fine opportunity for the emerging
financing deficit. And this can be supported
with the harmonization of infrastructure
investment legislation with the available struc-
ture and by reviewing Solvency II standards.

Within this context, some major Insurance
and Reassurance companies supports private/
public market initiatives. This method would
facilitate the operations of international finance
companies and enhance the lending capacity
of multilateral development banks by means of
pooling the infrastructure projects and required
insurance facilities. Infrastructure investment
and standardization compliance will act as
key functions in, apart from legal and opera-
tional requirements, establishing the asset class
structure, which is thought to be created with
standard bond structures and due diligence
processes.

The discussion of infrastructure financing
and long term investment policies has gained
momentum. While the discussion continues at
full speed with the private sector, the macroe-
conomic environment and the need for increas-
ing the growth provides a unique “window
of opportunity” for well-coordinated policy
action. Indirect involvement of major insurance
and reassurance companies in the financing of
infrastructure projects will mean a new day for
financial markets that are continually in search
of additional resources.
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. SON
ISTANBUL.:
KUZGUNCUK

Eski Istanbul'u 6zleyenler, nerede
o eski Istanbul diyenlerdensiniz
Kuzguncuk tam size gore. Ne bir

abarti var ne bir eksiklik.
Her sey eskisi gibi.

gelir de Cengelkdy ve Kuzguncuk hep
ayr1 bir yere konur yine de. Perihan Abla,

Siiper Baba ve Ekmek Teknesi gibi zamaninin
en ¢ok izlenen aile dizilerinin hafizalarda birak-
t1g1 tat midir bu, yoksa bu semtlerin o dizilere
de igleyen ruhu mudur bilinmez ama ne bir
eksiklik vardir bu semtlerde ne bir fazlalik. Ne
anlatmak istiyorlarsa tam da dyledirler. Sicak
bir mahalle, simsicak insanlar ve dogadan
kopuk olmayan miitevazi bir mimari...

Kuzguncuk... Bilinen ilk ad1 “Altin Kiremit”
anlamina gelen “Hrisokeramos.” Kuzgun-
cuk ismi ile ilgili rivayetlerse farkli. Eskiden
“Kosinitza” adiyla anilan semtin, bu adinin
bozularak zamanla “Kuzguncuk” oldugunu
sOyleyenler olsa da Evliya Celebi seyahatna-
mesinde semtin adini Fatih Sultan Mehmed
zamaninda burada yasayan “Kuzgun Baba”
adl bir veliden aldigin1 anlatir.

Kuzguncuk’ta 100 yili devirmis bir iskele
olsa da semt ile iskeleyi birbirinden ayiran
ana yol aslinda semtin sahil tarafindan olan
sinirini da belirliyor. Trafik 1siklarindan Icadiye
Caddesi’ne adiminizi attiginizda bir anda
bambagka bir diinyada buluyorsunuz kendini-
zi... Aslinda tanidik ama bir tiirlii hafizanizdan
bulup ¢ikaramadiginiz bir yer, silik soluk bir re-
sim. Muhtemelen ya eski bir Tiirk filminden bir
sahnedir aklinizda kalan ya da eski bir diziden
bir béliimiin hatirlattig1 duygulardir kalbinize
yansiyan. Manavi, bakkali, kahvehanesi, firini,
berberi ve sokaklarda kosusturan cocuklariyla
eski mahalle kiiltiirliniin zamana inat yagama-
ya calistig1 bir yerdir burasi.

E ski Istanbul deyince bircok semt akla

LAST ISTANBUL:

[

KUZGUNCUK

If you have a longing for the old atmosphere of Istanbul,
Kuzguncuk is perfect for you. There is no exaggeration or
deficiency. Everything is the way it used to be.

however, Cengelkdy and Kuzguncuk always

stand out among them. We do not know
whether this is due to the pleasant memories of
once popular Turkish TV series such as Perihan
Abla, Siiper Baba and Ekmek Teknesi, or whether
it is the atmosphere of these districts which
suffused these series, but one thing is certain:
these districts do not display any exaggeration or
deficiency. They are precisely what they would like
to convey. A warm neighborhood, friendly people,
and a humble architecture which is not discon-
nected from nature.

Kuzguncuk... Its first known name was

Hrisokeramos, which means “Golden Tile”. How-
ever, there are many stories about how it came to

0 1d Istanbul is associated with many districts;
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Diinyada ii¢ dinin yan yana yasadig1 ender
semtlerden biridir Kuzguncuk... Semt, Asya
yakasinin ilk Musevi yerlesim yeri ve 17. yiizyil-
da Musevi kdyii olarak biliniyor. Hristiyanlar
ve Miislimanlarin gelmesi ise semte farkl bir
zenginlik katmis. Bunu duvarlar1 neredeyse
birbirine bitisik olan Kuzguncuk Camii ve Er-
meni Kilisesi Surp Kirkor Lusavori¢ 6rneginde
rahatlikla gorebilirsiniz. Kaynaklar Ermeni
cemaatinin hem maddi hem de manevi olarak
caminin yapimina destek verdigini anlatiyor.
Beth Yaakov Sinagogu ve Ayios Panteleimon
Rum Kilisesi, zamana direnen iki mabet,
Kuzguncuk’un hosgorii iklimini anlatan 6nemli
eserler arasinda. Kilise’nin bahcesinde yer alan
ve Hristiyanlarin Aziz Doktoru olarak bilinen
Aziz Pantelemion adina yaptirilan ayazmadan
icilen suyun her tiirlii hastalig1 iyi geldigine
inaniliyor.

SOKAK iSIMLERI HER SEYi
ANLATIYOR

Kuzguncuk’ta bir yere gidecek olsaniz sokak
isimlerini duydugunuz anda icinizi bir huzur
kaplar. Simitci Tahir, Tenekeci Mustafa, Baba
Nakkas, Yaprakli Cinar, Giizel Bahar, Uryani-
zade ve Bahce gibi miitevazi isimleri olan bu
sokaklar bize eski Tiirk mahallerini hatirlatan

iki sokagin kesistigi kose bagindaki
. evler, Kuzguncuk'un en sansli
sakinlerini agirhyor .

Houses around the corner where two
streets intersect welcome the luckiest
residents of Kuzguncuk.

KUZGUNCUK'UN
DiK MERDIVENLI
YOKUSLARI, SEMTIN

~ ESKI SAKINLERI.
iCiN HER GUN GiDiP
GELINEN, SIRADAN
BiRER YOLDAN iBARET
GiBi GORUNUYOR.

KUZGUNCUK'S SLOPES
HAVE STEEP STAIRCASES
WHICH FOR FORMER
RESIDENTS OF THE
DISTRICT ARE PART OF
THE NORMAL EVERDAY
TRAVEL
ON FOOT.

get its name today. Although some suggest that
this district which used to be called “Kosinitza”
became “Kuzguncuk” in time, Evliya Celebi, in his
travelogue Seyahatname, narrates that this district
was named after a saint “Kuzgun Baba” who lived
in this place during the reign of Mehmed II the
Conqueror.

Although there is a centenarian pier in Kuz-
guncuk, the main road which separates the district
from the pier also demarcates the district from the
coast side. Having stepped into the Icadiye Street
after the traffic lights, you suddenly find yourself
in a different world. It is like a familiar place, an
old and worn-out photograph, the existence of
which you recognize but cannot locate in your
memories. It is probably a scene from an old Turk-
ish movie or sentiments evoked by an episode of
an old TV series, finding their way into your heart.
The old district culture, with its greengrocers,
grocery shops, coffechouses, bakeries, barbers
and children running to and in the streets, resists
contemporary lifestyles.

Kuzguncuk is one of the rare places on earth to
have three religions living side by side. The district
is also known as the first Jewish settlement on the
Asian side and a Jewish village in the 17 century.
The arrival of Christians and Muslims further en-
riched the district. This can be seen in Kuzguncuk
Mosque and the Armenian Church Surp Kirkor
Lusavoric, which almost share the same walls.
Written sources narrate that the Armenian com-
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detaylarla dolu. iki ya da ti¢ kath cumbali
evlere, sicak, samimi ve cana yakin insanlarin
eslik ettigi bu sokaklarda yasama dair ne varsa
bulabilirsiniz. icadiye caddesinden gecen oto-
mobiller de olmasa zamanin bagka bir dilimin-
de, tarihin yapraklarinda bir sayfanin icerisine
girip kaybolmus oldugunuzu zannedebilirsiniz.

EKMEK TEKNESi HALA ORADA
Kuzguncuk her zaman sanatcilarin ugrak

Yiicel, Rufat Ilgaz, Oktay Rufat, Hiilya Kocyigit
ve Ugur Yiicel bunlardan birkaci... Ama hi¢
biri hatta zamaninda cok sevilen Perihan Abla
dizisi bile Ekmek Teknesi kadar Kuzguncuklu
olmamist1 belki de. 2002 yilinda yayinlanmaya
baslayan, orta direk bir Tiirk ailesi ve onlarin
yasadig1 mahalledeki giinliik olaylar1 hicivli
bir sekilde isleyen Ekmek Teknesi dizisi, kisa
siirede herkesin begenisini kazanmigti. Mahal-
ledeki ilging karakterler bir yana Nusret Baba
ve onun firin1 Ekmek Teknesi mahalle i¢in bir

hikayesini anlatmaya baglamigtir mahalle-
nin kahvesinde... Bugiin icadiye Caddesi’'ne
gidenler bir kafe olarak hizmet veren Ekmek
Teknesi’ni de Heredot Cevdet’in hikayelerini

yeri oldu, bazilar1 uzun yillar orada yasadi. Can

okuldu adeta. “Tiim bardaklar dolsun” ciimlesi
kuruldugunda herkes bilirdi ki Heredot Cevdet,

Eski kargir evler hala ilk giinkii
dogalligini ve giizelligini koruyor.

The old masonry houses are still as
natural and beautiful as ever.

munity supported the construction of the mosque,
both materially and morally. Beth Yaakov Syna-
gogue and Ayios Panteleimon Orthodox Greek
Church, two temples that resist time, are among
important works which display the atmosphere

of tolerance in Kuzguncuk. It is believed that the
water pouring from the holy spring built at the
churchyard in honor of Saint Panteleimon, known
as the Saint Doctor of Christians, is capable of
healing any disease.

STREET NAMES SPEAK
FORTHEMSELVES

Whenever you visit in Kuzguncuk, street
names give you peace as soon as you hear them.
These streets with humble names such as Simitci
Tahir, Tenekeci Mustafa, Baba Nakkas, Yaprakli
Ginar, Giizel Bahar, Uryanizade and Bahge,
are full of details that remind us of old Turkish
neighborhoods. On these streets, where two- or
three-storied houses with oriel windows accom-
pany warm, sincere and friendly people, you may
find anything that pertains to human life. If you
forget those automobiles passing along the Icadiye
Street, you can consider yourself lost in the pages
of history.

EKMEK TEKNESI, STILL THERE

Kuzguncuk has always been quite popular
among artists, some of them have even lived there
for many years. Can Yiicel, Rifat Ilgaz, Oktay Rifat,
Hiilya Kogyigit and Ugur Yiicel are several exam-
ples. Yet none of them, even the Perihan Abla TV
Series which used to be quite popular, is immersed
in Kuzguncuk as much as Ekmek Teknesi. Ekmek
Teknesi TV Series, which started in 2002 and
narrated the daily life of a middle-class Turkish
family and their neighborhood in a satirical man-
ner, shortly gained everyone’s appreciation. Along
with interesting characters in the neighborhood,
Nusret Baba and his bakery, Ekmek Teknesi, was
almost a school for the entire community. Having
heard “fill up the glasses”, everybody knew that
Herodotus Cevdet had begun to tell his story in
the coffeehouse. Today, if you visit Icadiye Street,
you can find there Ekmek Teknesi which currently

23 0CAK-MART / JANUARY- MARCH 2015




anlattig1 Kugu Kiraathanesi’ni de hala orada
bulabilirler. Semtte seksenli yillarda cekilen
Perihan Abla dizisinden ismini alan bir sokak
bulunmasi ve Ekmek Teknesi’ne ait bircok
detayin hala canli olmasi Kuzguncuk’un ka-
dirsinashigindan cok degisime direnen ve hep
oldugu gibi kalmak isteyen ruhunu yansitiyor.

SIMOTAS BINASI SAKINLERi

Kuzguncuk bir hazine; eskiye dair degerli
ne varsa sandiktan cikiyor ve ilk giinkiinden
daha da giizel bir sekilde insanlarla bulusuyor.
Bunlardan biri de Simotas Binasi. Bican Efendi
Sokak’ta bulunan binanin hikayesi; 1923 y1-
linda Arditi adinda Musevi bir Istanbullu’nun,
Simotas adinda bir Rum mimardan, ailesi ile
birlikte ikamet etmek i¢in bir bina yapmasini
rica etmesi ile bagliyor. Arditi ailesi zaman
zaman da apartmanin bir boliimiinii Kuzgun-
cuk sakinlerine kiraya veriyor. Sonrasinda
Simotas Binasi tiip atolyesi, toka imalathanesi
gibi farkli amaclar icin kullaniliyor. Binay1
yatil okul ve sonrasinda butik otele cevirmek
isteyen sahiplerden sonra binanin miilkiyeti,
bugiinkii sahipleri olan Birgiil ailesine geciyor.
Televizyonlarda yaptig1 yemek programlarin-
dan tanidigimiz Refika Birgiil, 30 yildir uyuyan
binay, uzun siiren bir tadilata giriserek 2010
yilinda yeniden canlandirdi. Bugiin bina-
da mimarindan avukatina, reklamcisindan
danscisina, terzisinden heykeltiragina farkl
meslek gruplarindan insanlar birlikte calisiyor,
iiretiyor, keyifli ve kolektif bir hayat siiriiyor.

UG DiNiN BIRARADA
YASADIGI
KUZGUNCUK'TA,
KUZGUNCUK
_CAMii VE SURP
KiRKOR LUSAVORIC
KILISESI’NIN

DUVARLARI
NEREDEYSE BIRBIRINE
BITISIK.

IN KUZGUNCUK WHERE
THREE RELIGIONS CAN BE
FOUND TOGETHER THE
WALLS OF KUZGUNCUK
MOSQUE AND SURP
KIRKOR LUSAVORIC
CHURCH ARE ALMOST
ADJACENT TO EACH
OTHER.

Perihan Abla dizisi, kendi adinin verildigi
sokakta hala yagiyor.

TV-series "Perihan Abla” is still alive on
the street bearing the same name.

serves as a café and Kugu Kiraathanesi where
Herodotus Cevdet narrated his stories. A street
named after Perihan Abla TV Series shot in the
eighties in the district and the persistence of many
details remnant of Ekmek Teknesi reflect Kuzgun-
cuk’s desire to resist change and to remain as it is,
rather than its appreciativeness.

RESIDENTS OF THE SIMOTAS BUILDING
Kuzguncuk is a treasure; whatever is of value
in relation to the past comes out and welcomes
people more beautifully than ever. The Simotas
Building is one of them. The story of the building
located at Bican Efendi Street began when Arditi,
a Jew from Istanbul, asked a Greek architect called
Simotas to construct a building for him to live
with his family in 1923. Arditi family, from time
to time, rented some parts of the building to the
local people in Kuzguncuk. Later, the Simotas
Building was used for different purposes such as
a tube workshop, hair clip manufacturing shop,
etc. After passing through the hands of landlords
who wanted to turn the building into a boarding
school and then a boutique hotel, the building was
purchased by its current owners, the Birgiil family.
Refika Birgiil, whom we know from a TV cooking
show, revived the building in 2010 throughout
along period of restoration, after a period of 30
years without service. Today, from architects to
lawyers, advertisers to dancers, tailors to sculptors,
i.e. people from different professions, work and
produce together in the building, leading a pleas-
ant and collective life.
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KUZGUNCUK BOSTANI
YENIDEN DOGUYOR

Kuzguncuk Bostani ya da nam-1 diger
‘flya’nin Bostanr’... Sultan Mehmet Resat
doneminden kalan 17 déniimliik yesil alan,
uzun yillar bostan olarak kullanilmis ve sahibi
Rum Ispiro Sore’den 1977°de Valaflar Genel
Miidiirliigii'ne ge¢misti. Kuzguncuk sakinleri
Ispiro’nun oglu Ilia’dan dolay1 buraya ilia’nin
Bostani da diyorlar. 1977 yilinda vakiflara
gecen ve 1986’ya kadar imar planlarinda yesil
alan olarak goriinen bostan, imar planlarinda
yapilan degisiklerle 1992’de imara acild1. O giin
bugiindiir Kuzguncuklular bostanin yesil alan
olarak kalmast icin miicadele ediyorlar.

Tarihi ahsap binalar, yesil korusu ve

Kuzguncuk sahili, bogazin egsiz
havasini igine cekmek isteyenlerin
ugrak yeri olmaya devam ediyor.

The coast of Kuzguncuk continues to be
a place frequented by people wishing

to take in the unique ambiance of the
Bosphorus.

KUZGUNCUK GARDENS
ARE BEING REBORN

Kuzguncuk Gardens, a.k.a ‘Gardens of Ilia’...
The 17-decare green space, remnant of Sultan
Mehmed Resat era, had been used as gardens for
many years, and its ownership was transferred
from Greek Ispiro Sore to the Directorate General
of Foundations in 1977. Local people in Kuz-
guncuk also call this place Gardens of Ilia, after
Ispiro’s son. The gardens, transferred to the DGF
in 1977 and appearing as green space in zoning
plans until 1986, were zoned for construction in
1992 with several changes in zoning plans. Since
then, the people of Kuzguncuk have struggled to
preserve the gardens as green space.

The struggle for this beautiful place, which

Pita: Kendine has

daha hatirlatacak.
Pita: With its
unique dishes,
Pita will make you

are in Kuzguncuk.

ismet Baba Restoran: Kuzguncuk
iskelesi'nin yani basindaki mekan
Ui¢ nesli devirmis. Manzarasi ve balik
meniisii benzersiz.
Ismet Baba Restaurant: The restau-

yemekleri ile neden
Kuzguncuk'ta oldu-
8unuzu size bir kez

remember why you

UGRAMAYI UNUTMAYIN / DO NOT FORGET TO VISIT

Asude: Perihan Abla Sokagi Caddesi ile
icadiye Caddesi'nin kesistigi yerde bu-
lunan Asude’de istanbul’un en lezzetli

yemeklerini bulabilirsiniz.

Asude: In Asude, which is located at

the intersection of Perihan Abla Street
and icadiye Street, you can find the

most delicious dishes in Istanbul.

rant, located next to Kuzguncuk Pier,
has been there for three generations.
It has a unique view and a perfect
seafood menu.

Tesadiif: Tag duvarlar, dinginlik ve nefis bir kahvalti sizi bekliyor,

sabah ¢ok uyumayin, orada olun.

Tesadiif: Stone walls, peace and a delicious breakfast awaits you, do not over-

sleep, be there in the morning.
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bostanlari ile Uskiidar'in en yesil alanlarmdan
biri olan bu giizel yer icin verilen miicadele
sonunda nihayet mutlu sonla bitti. Uskiidar
Belediyesi, Kuzguncuk Bostani Projesi’ni gec-
tigimiz giinlerde baslatti. Uskiidar Belediyesi
Park ve Bahceler Miidiirliigii ile Kuzguncuk-
lular Dernegi’nin ortaklasa gerceklestirecegi
‘Kuzguncuk Bostani Projesi’ ile Bostan aslina
uygun olarak yeniden diizenlenecek. Koy

meydani ve amfi alan1 bostanin merkezi olacak.

Burada resmi, dini bayram kutlamalari, iftar,
agure, pisi, hidrellez, yazlik sinema, sunum,
sergi, kermes gibi ¢cok amach etkinlikler ger-
ceklesecek. Tel kafeslerin icine dogal taslarin
doldurulmasiyla olusturulan Gabion (Tel
sebet) duvarlar, kot tutma iglevinin yani1 sira
iizerine monte edilen ahgap latalar ile bank
olarak kullanilabilecek. Meyve bahceleri, tarim

alanlari ise eski bostan1 yeniden canlandiracak.

Bostanin insasinda dogal malzeme kullanimi-
n1 bilhassa 6zen gosterilecek. Zeminde agac
kabugu, ayiric1 ahsap olarak agac kiitiigii, ana
akslarda ponza tag1 gibi bircok dogal malze-
me, proje detaylarinda goriilebiliyor. Spor ve
yiiriime alanlari, cocuk oyun alanlari, kiitiipha-
ne, etkinlik alanlar, serbest etkinlik alanlar1 ve
hatta bahce sulamak icin bir tulumba ile kiiciik
bir gélet bile planlanmus.

Bostan ile birlikte Kuzguncuk zaten sahip
oldugu eski istanbul ruhunu daha da giic-
lendirecek. Aslinda Kuzguncuk’ta anlatacak
daha o kadar cok hikaye var ki... Iyisi mi siz
elinize fotograf makinenizi de alin ve bir giin
Kuzguncuk’un sokaklarinda kaybolmay1
deneyin. inanin hi¢ kimse sizi bulsun isteme-
yeceksiniz...

Ekmek Teknesi: Dizi-
de Nusret Baba'nin
firmiydi ama burasi
aslinda bir lokanta.
Pide ve kebaplari,
ahsap dekorasyonu
ile sirin bir yer. Diziyi
sevenler mutlaka
ugrasin.

Ekmek Teknesi: This
place, which used
to be Nusret Baba's
bakery in the TV
series, is actually a
restaurant. Ekmek

TARIHi KUZGUNCUK
BOSTANI,ASLINA
UYGUN OLARAK

~ YENIDEN
DUZENLENECEK.
BOSTANIN iNSASINDA
DOGAL MALZEME
KULLANIMINA
BILHASSA OZEN
GOSTERILECEK.

HISTORICAL KUZGUNCUK
GARDEN WILL BE
ARRANGED AGAIN IN
ACCORDANCE WITH THE
ORIGINAL. IN BUILDING
THE GARDEN, SPECIAL
ATTENTION WILL BE
PAID TO THE USE OF THE
NATURAL MATERIAL.

By |

Teknesi is a nice

Kugu Kiraathanesi: Ekmek Teknesi'nde

Heredot Cevdet'in hikayelerini anlattigi

kahve. Oturup bir gay icin ve mahalleli
sohbetin dibine vurun.

Kugu Kiraathanesi: This is the cof-
feehouse where Herodotus Cevdet
narrated his stories in Ekmek Teknesi.
Have a cup of tea there and enjoy deep
conversations with the residents of
Kuzguncuk.

place with pitas
and kebabs, and a
wooden decoration.
It is a must-see for
the fans of the TV
Series.

Zahir Restoran: Ekmek Teknesi‘'nde Nusret Baba ve

ailesinin yagadig1 ahsap ev simdi kafe olarak kullaniliyor.
Kurabiyeleri ve cayi ile denemeye deger.
Zahir Restaurant: The wooden house in which Nusret
Baba and his family lived in Ekmek Teknesi now serves
as a café. You must try the cookies and tea.

is one of the greenest spaces in Uskiidar with its
historical wooden buildings, green woods and gar-
dens, has finally reached a happy conclusion. The
Municipality of Uskiidar launched the Kuzguncuk
Gardens Project a few days ago. With the Kuzgun-
cuk Gardens Project to be jointly carried out by the
Municipality of Uskiidar General Directorate for
Parks and Gardens and Kuzguncuklular Dernegi
(Kuzguncuk Residents’ Association), the Gardens
will be reconstructed in accordance with their origi-
nal plan. The village center and the amphitheater
will be the center of the gardens. Various events
such as celebrations for national and religious
feasts, iftar, ashura, pishi, Hidrellez, summer
cinema, presentations, exhibitions, charity bazaars,
etc. will take place here. Gabion (wire basket) walls,
which are made of natural stones filled inside wire
cages, will not only function for level adjustment
but also as benches with wooden boards to be
mounted upon. On the other hand, fruit gardens
and agricultural areas will revive the old gardens.
The construction process of the gardens will pay
particular attention to the use of natural materi-
als. Many natural materials can be seen in the
project details, such as wood chips for the flooring,
wooden logs for separation, pumice stones for
main axes, etc. Sports and walking areas, children’s
playgrounds, library, areas for events, free areas for
events, and even a small water pump for irrigation
and a small lake are within the scope of the plan.

With the Gardens, Kuzguncuk will reinforce
the old Istanbul spirit that it already possesses.
Actually, there are so many other stories to narrate
in Kuzguncuk. Grab a camera and experience how
it feels to get lost on the streets of Kuzguncuk.
Believe us, you will not want to be found.

Cafe Sitare: Ortam, dekorasyon, nezih
bir bahge ve diinyada mutfagindan
lezzetler sizi bekliyor.

Cafe Sitare: Cafe Sitare awaits you
with a good atmosphere, decent gar-
den and dishes from world cuisine.
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Soguk kis giinlerinde gerceklestirilen birbirinden
keyifli etkinlikler sanatseverlerin icini isitiyor. Her
kis oldugu gibi bu kis da Istanbul, diinyaca begenilen
isimlere ve eserlerine ev sahipligi yapiyor.

27 Mart 2015
Tiirker Inanoglu Show Center

COPPELIA,
BALEYE HAYRAN
BIRAKIYOR

Moskova Devlet Akademik
Bale Tiyatrosu, Tiirk
baleseverlerle Coppelia
koreografisiyle bulusuyor.
Coppelia, nisanl bir ciftin
gercek boyutlarda, kurulunca
dans eden bir oyuncak
bebek yiiziinden birbirlerine
darilmasimi ve oyuncakgl
Coppelius’un evinde
yasananlari konu aliyor.

March 27, 2015
Tiirker Inanoglu Show Center

COPPELIA
ENCHANTS WITH
BALLET

M oscow State Academy
of Choreography will
meet with Turkish ballet
lovers with Coppelia
choreography. Coppelia

is based upon the story

of an engaged couple

who are offended to each
other because of a life-size

dancing doll and what
happens at the house of
Coppelius, the toymaker.

SHAKESPEARE'IN
OLOMSUZ ESERI
(G BOYUTLU
DiJITAL SAHNEDE

William Shakespeare’in
oliimsiiz agk hikayesi
Romeo ve Juliet bugiine kadar
sayisiz bale, film, miizikal ve
opera eseri olarak sanatsever-
lerin karsisina ¢ikmisti. Bugiin
cesur bir prodiiktor, ¢ilgin bir
yonetmen ve 45 egsiz oyuncu,
dansc1 ve akrobat ile 3 boyutlu
dijital bir sahnede bu eser
tekrar hayat buluyor. Bu muh-
tesem sov, 21 Subat aksami1
Zorlu PSM’de sahnelenecek.

OPERANIN EN BUYUK EFSANELERINDEN
BIRi ISTANBUL'A GELIYOR

Fun-filled events organized in cold winter days
warm the hearts of art-lovers. As with every winter,
Istanbul hosts world-renowned artists and their

works in this winter too.

IMMORTAL WORK
OF SHAKESPEARE
IS ON 3D DIGITAL
STAGE

Romeo and Juliet, the
immortal love story of
William Shakespeare, has been
presented to the art-lovers
countless times as ballet, film,
musical and opera. Today,
this work revives once again
on a 3D digital stage thanks

to a brave producer, a crazy
director and 45 unique artists,
dancers and acrobats. This
marvelous show will be staged
at Zorlu PSM on February 21.

Dﬁnyanm en 6nemli sahnelerinde yarim yiizyili askin
siiredir 140’tan fazla rol seslendiren, 3.600’li agkin per-

formans gerceklestiren, 500’iin

iistiinde konser yoneten,
100’den fazla albiim
calismasina imza atan 9
Grammy 6diillii Ispanyol
tenor Placido Domin-
g0, zengin repertuariyla
Istanbullu miizikseverlerle
bulusuyor. Klasik miizik
tarihinin 6nemli isimle-
rinden biri olan Domingo,
19 Ocak’ta Ulker Sports
Arena’da eserlerini
seslendirecek.

19 Ocak 2015
January 19, 2015
Ulker Sports Arena

~ SEHIR A

2l Subat 2015
February 21, 2015

Zorlu Center Performans Sanatlari Merkezi
Zorlu Performing Arts Center

ONE OF THE
LEGENDARY
NAMES OF OPERA
IS COMING TO
ISTANBUL

-time Grammy Award

winner Placido Domingo
who has voiced more than
140 roles, performed over
3,600 times, conducted
more than 500 concerts and
released over 100 albums
spanning over half a century
in the major stages of the
world will meet with the
music-lovers of Istanbul
with his rich repertoire.
Having a place in the
history of classical music,
Domingo will sing his works
at Ulker Sports Arena on
January 19.

STRATEGY
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ANJA
PLASCHG'DAN
DENEYSEL MUZIK

vusturyali sanat¢1 Anja

Plaschg’in deneysel miizik
projesi “Soap&Skin”, 13 Subat
tarihide Salon IKSV’de mii-
zikseverlerle bulusuyor. Alt
yasinda piyano, 14 yasinda
keman dersleri almaya bagla-
yan iinlii sanatc1 Plaschg; Xiu
Xiu, Cat Power, Bjork, Aphex
Twin ve Sergei Rachimaninoff
gibi isimlerden ilham alarak
yaptig1 miizigi Istanbul’da
sanatseverlere sunacak.

EXPERIMENTAL
MUSIC FROM
ANJA PLASCHG

SOap&Skin, the
experimental music
project of Austrian artist
Anja Plaschg will meet
with the music-lovers at
Salon IKSV on February 13.
Started piano classes at the
age of 6 and violin classes
at the age of 14, famous
artist Plaschg will present
her music inspired from
Xiu Xiu, Cat Power, Bjork,
Aphex Twin and Sergei
Rachimaninoff to the art-
lovers in Istanbul.

MEHMET GULERYUZ'UN
ESERLERIISTANBUL
MODERN'DE

Istanbul Modern, 8 Ocak-28 Haziran
tarihleri arasinda sanat¢i Mehmet
Giileryiiz’tin desen, resim, heykel, gra-
viir, porselen iizeri boyama, performans
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WORKS OF MEHMET GULERYUZ
ARE AT ISTANBUL MODERN

Istanbul Modern presents the works of the

artist Mehmet Giileryiiz ranging from drawing,
painting, sculpture, engraving, painted porcelain,
and performances in the exhibition named “Painter
and Painting: Mehmet Giileryiiz Retrospective”
from January 8 to June 28. The exhibition features

close to 200 works which are the inventory of
Giileryiiz’s oeuvre
from the 1960s

| tothe 2010sis a
manifest of all of
the artist’s periods,
life story, various
experiences he has
been through and
biography.

gibi alanlardaki eserlerini “Ressam ve
Resim: Mehmet Giileryiiz Retrospektifi”
adli sergide sanatseverlerin begenisine
sunuyor. Giileryiiz’iin 1960’11 yillardan
2010°’lu yillara kadar olan iiretimlerini
paylastig1 sergide bulunan 200’e yakin
yapit, sanat¢inin tiim dénemlerini, hayat
hikayesini, icinden gectigi farkli kosullar:
ve biyografisinin de bir dokiimii niteligi-
ni tastyor.

14 $ubat 2015 / Sakip Sabanci Miizesi

SEVGILILER GUNU'NDE XUAFEI YANG
ILE MOZIK ZIVAFETI

in’in ilk uluslararas: kadin gitaristi Xuafei Yang, Istanbul

Resitalleri kapsaminda 14 Subat giinii sahne aliyor. Gita-
riyla diinya capinda bircok konser veren ve bircok 6diil alan
Yang, Rodrigo’dan Bach’a uzanan genis bir yelpaze icindeki
eserlerini miizikseverler icin Istanbul’da seslendirecek.

February 14, 2015 / Sakip Sabanci Museum

MUSICAL FEAST WITH XUAFEI YANG
ON ST. VALENTINE'S DAY

he first international female guitarist of China, Xuafei Yang

will take stage on February 14 as part of Istanbul Recitals.
Yang who has given many concerts with her guitar worldwide
and won lots of awards will perform her works in a wide range
from Rodrigo to Bach for the music lovers in Istanbul.

MOHSEN NAMJOO TURKIYE'DE

ranh sanat¢t Mohsen Namjoo 30 Ocak’ta istanbul

Kongre Merkezi’nde Harbiye Salonu’nda sahne aliyor.
Tiirkiye’de degisik kesimlerden bircok insanin merakla
bekledigi sanatcl, s6z yazari, sarkici, miizik egitmeni ve
setar calgicis1 Mohsen Namjoo, istanbullulara miizik
ziyafeti yagatacak.

MOHSEN NAMJOO WILL BE IN TURKEY

ranian artist Mohsen Namjoo will take the stage at Istanbul Congress Center Harbiye Hall on January 30.
Artist, songwriter, singer, music scholar and setar player Mohsen Namjoo who is waited impatiently by
many people from different fractions will offer a musical feast to his fans in Istanbul.

OCAK-MART / JANUARY- MARCH 2015




Hizmetlere &zgiin bir yaklasim... TAV bu eserde eglenceyi, mutlu ve
huzurlu bir yolculugu kendi islubuyla ele aliyor. Tam 14 yildir sergilenen
bu eser, ziyaretcilerine essiz bir deneyim sunuyor.

tavhavalimanlari.com.tr Tepe Akfen

nu/TAVoirports

Bu eser yaratilirken sanatci Mire’nun eserlerinden esinlenilmistir. Havalimanlan
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